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Politics  Redux 

Editors  ponder  lessons  learned  in  ’98  races  pages 
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clears  first  hurdle 

Looser  circulation  reporting 
gets  broad  approval,  reflecting 
growing  importance  of 
discounted  and  bulk  sales 
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CNet  stands  up 
to  Microsoft 

Online  news  provider  defends 
reporter  from  having  to  turn 
over  documents  Page  12 
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Investor's  Business  Daily's 
ads  attack  WSJ, 
while  Financial  Times 
uses  WSJ  Page  36 
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Illnesses  across  the  country 
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The  Tennessean  found  hundreds  of  people  with  unexplained  illnesses 
living  around  13  nuclear  weapons  plants  and  research  facilities 


1.  Lawrence  Livermore  National  Laboratory  -  Uvermore,  CalH 

2.  Hanford  Nuclear  Reservation  -  Richland,  Wasb _ 

3.  Idaho  National  Engineering  Laboratory  ■  - 

4.  Rocky  Flats  Plant  -  Denver,  Colo. 

5.  Los  Alamos  National  Laboratory  -  Los  Alt  SIcK  Dfil 

6.  Pantax  Plant  -  Amarillo,  Texas 

7.  Paducah  Gaseous  Diffusion  Plant  -  Padu 

8.  Femald  Feed  Materials  Production  CenM  nz. _  jr  - 

9.  MouikI  Plant  -  Miamisburg.  Ohio 

10.  Portsmouth  Gaseous  Diffusion  Plant  ■  PI 

11. Oak  Ridge  Reservation -Oak  Ridge.  Tenn  zs? 

1 2.  Brookhavan  National  Laboratory  -  Upioc,  ^  _ I! 

IS.Savannah  River  Plani  -  Aiken,  S.C  —“"TT 


Sl^  people  across  the  country  question  nuclear  neighbors 
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“Our  staff  ought  to  be  going  into  these  communities  and  asking  them  about 
their  health  concerns.  For  God’s  sake,  we’ue  got  to  be  accountable _ ” 

-  Barry  L.  Johnson,  assistant  U.S.  surgeon  general  and  associate  director  of  the  Agency 
for  Toxic  Substance  and  Disease  Registry 


The  story  persists  -  and  so  does  the  newspaper. 

More  than  a  year  ago,  The  Tennessean  at  Nashville  reported 
extensive  and  often  unexplained  illnesses  suffered  by  people  who 
lived  near  or  worked  at  nuclear-weapons  sites  in  Oak  Ridge,  Tenn. 

The  health  problems  ranged  from  immune  systems  gone 
haywire  to  brain  malfunctions  that  doctors  can’t  explain. 

Mysterious  Illnesses 
With  a  Common  Theme: 
Nuclear-weapons  Sites 

problems  at  12  other  nuclear  sites  across  the  United  States. 

Documenting  stories  of  more  than  400  people.  The 
Tennessean  has  prompted  government  agencies  to  begin  their 
own  investigations. 

Said  Bill  Richards,  Department  of  Energy  secretary:  “My  view 
is,  we  ought  to  get  to  the  bottom  of  this.” 

The  Tennessean:  Making  a  difference  in  the  lives  of  hundreds 
of  citizens  across  the  USA. 


While  that  investiga¬ 
tion  exposed  a  serious 
problem  in  the  state, 
the  newspaper  didn’t 
stop  with  Oak  Ridge. 

It  kept  after  the 
broader  story. 

Now,  The  Tennessean 
has  found  similar  health 
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Flopida's 

best 

newspaper 
is  now 
Florida's 
BIGGEST 


The  St.  Petersburg  Times  now  has  the  largest 
daily  circulation  in  Florida,  according  to  the 
most  recent  publishers’  statements.* 

At  323,355,  that  is: 

■  6,205  more  than  the  Miami  Herald. 

■  73,641  more  than  the  Orlando  Sentinel. 

■  79,405  more  than  the  Sun-Sentinel. 

■  101,543  more  than  the  Tampa  Tribune. 

■  153,908  more  than  the  Florida  Times-Union. 

■  225,252  more  than  the  Sarasota  Herald-Tribune. 

At  the  St.  Petersburg  Times,  we’re  proud  of  our 
work.  We  believe  high  quality  journalism  is  good 
business.  We’re  pleased  that  a  growing  number 
of  readers  agree. 

*ABC  FAS-FAX  for  six  months  ending  Sept.  ;5(),  1998;  .\Ion.-Sat.  six-day 
average. 

St.  Petersburg  ©mes 

Florida’s  Best  Newspaper 

wMw.sptimes.com 
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AP:  Back  to  Cuba 

Just  a  few  weeks  after  Cuban  Presi¬ 
dent  Fidel  Castro  rebuffed  U.S.  newspa¬ 
per  editors  seeking  to  open  Havana 
bureaus.  Cuba’s  Foreign  Ministry  has 
approved  an  Associated  Press  outpost. 
The  AP  joins  CNN  as  the  only  American 
news  organization  with  permanent  posts 
in  Cuba. 

The  Nov.  12  announcement  came  as 
senior  AP  executives  visited  the  island 
nation  and  met  with  Castro  and  other 
government  leaders.  AP  hasn't  had  a 
permanent  office  there  since  Castro 
expelled  its  last  correspondent  in  1969 
but  has  been  allowed  to  send  reporters 
on  assignment. 

Beaupre  takes 
corporate  post 

Lawrence  K.  Beaupre,  vice  president 
and  editor  of  The  Cincinnati  Enquirer 
since  December  1992.  is  leaving  for  a  Job 
with  corporate  parent  Gannett  Co.  in  its 
Arlington,  Va..  headquarters.  Managing 
Editor  Rosemary  Goudreau  is  the  senior 
news  executive  until  a  successor  is 
named. 

While  he  denied  any  link,  Beaupre’s 
departure  comes  six  months  after  the 
Enquirer  published  a  series  critical  of 
Cincinnati-based  Chiquita  Brands  — 
only  to  renounce 
the  series  and  pay 
Chiquita  more  than 
$10  million.  Lead 
reporter  Mike 

Gallagher,  who 

Beaupre  hired,  later 
pleaded  guilty  to 
two  felonies  for 
raiding  Chiquita's 
voice-mail  system. 

Tab  taps  mag 
man  for  Sunday 

Edward  Kosner,  former  editor  of 
Esquire  and  New  York  magazines,  is  the 
New  York  Daily  News'  new  Sunday  edi¬ 
tor.  Kosner,  61,  who  left  Esquire  in  March 
after  failing  to  boost  circulation,  was 
hired  a  week  after  the  disclosure  that 
News  Sunday  circulation  edged  up  only  a 
hair  to  810,000,  while  the  2-year-old 
Sunday  New  York  Post  —  at  half  the  price 
—  surged  17%  to  382,000. 


Daily  News  owner  Mortimer  Zucker- 
man  says  the  Sunday  edition  generates 
35%  of  ad  revenue. 

In  other  staffing  moves,  Arthur 
Browne,  current  managing  editor,  be¬ 
comes  senior  managing  editor  for  inves¬ 
tigative  reporting.  Sunday  Editor  Bill 
Boyle  becomes  managing  editor  for 
news.  And  Deputy  Managing  Editor 
Richard  Rosen  oversees  features,  sports 
and  business  coverage. 

Carrier  in  coma 

A  veteran  carrier  for  The  Record, 
Hackensack,  N.J.,  was  severely  beaten 
while  delivering  papers.  Fadi  Awad,  42, 
an  independent  contractor  with  a  home 
delivery  route  since  1989,  was  found 
unconscious  on  a  suburban  lawn  not  far 
from  his  van  at  5:15  a.m.,  Nov.  8.  The 
Syrian  immigrant  was  in  a  coma  at  a  local 
hospital.  The  paper  has  offered  a  $5,000 
reward. 

Sabotage  in 
Puerto  Rico 

Puerto  Rico’s  only  English-language 
daily  says  sabotage  caused  production 
problems  earlier  this  month. 

Saboteurs  poured  glue  into  press 
equipment,  clogging  an  ink-feeding  tube 
and  delaying  production  of  two  editions, 
San  Juan  Star  Publisher  Gerry  Angulo 
said  in  a  full-page  explanation  in  the 
Nov.  10  edition.  He  says  police  were 
investigating,  but  offered  no  clues  on  the 
culprits. 

It  wasn't  the  first  time  the  Star,  which 
recently  laid  off  30  workers  and  reported¬ 
ly  eliminated  one  pressroom  shift,  has 
experienced  sabotage.  Last  year,  it  report¬ 
ed  an  attempt  to  damage  mailroom  equip¬ 
ment  and  said  carriers  of  rival  papers 
were  throwing  bundled  papers  in  the 
garbage. 

Newsman  band 
plays  benefit 

Blow  that  deadline  and  start  boogieing. 
A  band  of  newspaper  reporters  and 
photographers  will  perform  Dec.  5  in 
Philadelphia  to  raise  money  for  a  journal¬ 
ism  scholarship  in  honor  of  Frank  Rossi, 
a  prize-winning  Philadelphia  Inquirer 
columnist  and  skilled  guitarist  who  died 
of  cancer  in  1992  at  the  age  of  44. 


The  Bing  Bell  Band,  named  after 
drummer  and  former  Inquirer  photogra¬ 
pher  Richard  “Bing”  Bell,  includes  for¬ 
mer  Inquirer  photographer  Nick  Kelsh 
on  harmonica,  guitarists  Tim  Weiner  of 
The  New  York  Times  and  Blue  Lou 
Carlozo  of  the  Chicago  Tribune,  and 
vocalists  Fannie  Zollicoffer  of  The 
Washington  Post 
and  Mike  Smith  of 
the  Times.  Also  on 
the  bill  is 
singer/songwriter 
John  T.  Schneller, 
whose  day  job  is 
city  editor  of  the 
Columbia  (Mo.) 
Daily  Tribune. 
Proceeds  will 
benefit  the  Frank  Rossi  Scholarship  at 
the  University  of  Missouri  School  of 
Journalism.  For  information,  call  David 
Lee  Preston  at  (609)  779-3865. 

Shoppers  for 
sale  in  N.Y.- 
Philly  area 

Newport  Media  Inc.,  the  nation’s  sec¬ 
ond  largest  shopper  publisher,  with  more 
than  1.9  million  in  the  Philadelphia-New 
York  region,  says  it  is  considering  several 
purchase  offers. 

Newport  President  and  CEO  Harry 
Buckel  said  that  in  the  two  years  since 
Newport  assembled  a  chain  of  shoppers 
based  in  Hicksville,  N.Y.,  revenues  have 
surged  to  about  $75  million,  from  $60 
million. 

An  industry  insider  said  the  company 
was  expected  to  fetch  at  least  $100  mil¬ 
lion,  but  Buckel  declined  to  comment  on 
price.  “We’re  in  a  listening  mode,”  he 
says. 

When  Buckle  and  Aurora  Capital 
Partners  L.P.  formed  Newport  two  years 
ago,  “our  stated  goal  was  to  do  a  buildup 
and  then  at  some  point  in  the  future  exit 
through  an  IPO  sale,”  Buckle  says. 
Newport  combined  the  Shopper's  Guide 
in  the  New  Jersey  suburbs  outside 
Philadelphia.  Yankee  Trader  and  Results 
Media  on  Long  Island,  N.Y.,  and  the 
Marketeer/Pennysaver  in  New  York  City. 

Buckle  is  a  past  chairman  of  the 
Advertising  Mail  Marketing  Association, 
a  Washington-based  trade  association, 
and  former  president  of  Harte-Hanks 
Shoppers,  the  largest  U.S.  group,  with  10 
million  distribution.  —  Joe  Nicholson 
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“Parade  is  like  a  good 
friend  that  shows  up 
every  Sunday  and 
brings  America  together.” 

-Roger  Kintzel,  Publisher, 

The  Atlanta  Journal-Constitution 


On  Sunday  mornings  around  the  nation,  families  everywhere  read  Parade  in  the  comfort  of  their 
homes.  These  loyal  readers  share  the  insight,  information,  and  laughter  that  are  found  in  our 
pages.  For  them,  it’s  just  not  Sunday  without  Parade.  They  depend  on  Parade.  They  trust  Parade. 
And  so  do  publishers  all  over  America. 

NOTHING  MOVES  AMERICA  LIKE  A 


E&P  STAFF  ROUNDUP 


NEWS 


Pondering  a  campaign 
fuii  of  surprising  turns 

Editors  reassess  role  of  the  electorate,  value  of  polling  and  impact  of  the  Web 


Even  as  the  global  vistas  of  the  21st 
century  open  up,  newspaper  editors 
across  the  country  are  thinking 
more  locally  about  their  political  coverage 
in  light  of  lessons  learned  in  campaign  ’98. 

“We’re  probably  going  to  ‘go  small’  in 
our  next  round  of  election  coverage,”  says 
William  H.  Milsaps  Jr.,  vice  president  and 
executive  editor  of  the  Richmond  Times- 
Dispatch.  “I  think 
that  local  issues  dom¬ 
inated  this  election 
and  are  likely  to 
dominate  the  2000 
election.  Those  who 
focus  on  how  nation¬ 
al  issues  bear  on  local 
concerns  will  be 
serving  their  readers 
best.” 

"We  have  to  do  the 
little  stuff  and  do  it 
repeatedly,”  says 
Steve  Gunn,  metro 
editor  of  Tlw  Char¬ 
lotte  Observer.  “For 
example,  we  would  do  an  ad  watch  for 
each  of  30  or  so  political  ads  that  ran  and 
then  move  on,  like  most  newspapers. 
However,  those  ads  ran  repeatedly,  and  a 
one-time  ad  watch  doesn’t  help  the  view¬ 
er  who  didn’t  see  that  story  the  day  it  ran.” 

Much  of  this  listening  more  keenly  to 
the  local  tom-toms  comes  from  editors’ 
realization  that  today’s  voters  are  more 
issues-oriented  than  had  been  imagined, 
and  often  interested  in  national  issues 
within  more  of  a  local  framework. 

“The  biggest  lesson  came  from  the 
electorate,”  says  Bob  McGruder,  execu¬ 
tive  editor  of  the  Detroit  Free  Press.  “1 
was  impressed  by  the  way,  overall,  that 
people  appeared  to  separate  their  issues 
from  the  issues  that  were  coming  out  of 
Washington:  Monica,  etc. 

“I  think  it  proved  that  voters  on  the 
whole  are  a  lot  smarter  than  the  people 
who  talk  to  them.  If  anything,  this  will 
make  our  coverage  even  more  focused  on 
issues  the  next  time  around,  and  we  will 


“We’ve  always 
been  somewhat 
mistrustful  of 
tracking  polls  because 
they  are  a  small 
sample  of  each  day.” 
—  Matthew  Storin,  editor, 
The  Boston  Globe 


pay  less  attention  to  the  pundits  and  the 
Beltway  spin.” 

The  Philadelphia  hupiirer  bet  on  listen¬ 
ing  carefully  to  the  electorate  rather  than 
relying  on  polls,  and  the  bet  paid  off. 

“We  don’t  conduct  our  own  polls,  so  we 
are  less  reliant  and  less  interested  in  polls 
than  a  lot  of  other  news  organizations,” 
says  Larry  Eichel,  national  news  editor. 

“We  conducted  a  fair 
amount  of  unscientif¬ 
ic  conversations  with 
voters,  which  per¬ 
suaded  us  —  at  least 
in  our  area  —  that 
there  was  some  sort 
of  backlash  against 
the  Republican  han¬ 
dling  of  the  impeach¬ 
ment  inquiry.  That 
sort  of  tempered  our 
approach  to  the 
whole  campaign.” 

A  cautionary  ap¬ 
proach  to  polls  con¬ 
tinues  to  prevail  at 
The  Boston  Globe  under  the  editorship  of 
Matthew  Storin. 

“We’ve  always  been  somewhat  mis¬ 
trustful  of  tracking  polls  because  they  are 
a  small  sample  of  each  day,”  says  Storin. 
“We  have  tended  not  to  publish  those  in 
the  past.  Once  again  we  didn't,  and  we’re 
glad  we  did  not.  We  rarely,  if  ever,  lead  the 
paper  with  a  poll.”  Storin  notes  that  track¬ 
ing  polls  may  be  more  reliable  when  done 
on  a  national  basis. 

David  Mazzarella,  editor  of  USA 
Today,  adds,  “Maybe  polls  work  after  all, 
although  it’s  clear  we  all  overuse  them  and 
overinterpret  them.” 

At  the  Houston  Chronicle,  Jack  Loftis, 
associate  publisher,  executive  vice  presi¬ 
dent  and  editor,  sticks  by  his  guns  when  it 
comes  to  polls. 

“We  have  faith  in  our  polling  operations 
and  will  continue  to  do  it.”  he  says.  “We 
try  to  time  them  close  but  not  too  close  to 
Election  Day.  A  statewide  poll  we  do  with 
The  Dallas  Morning  News  is  published  the 


Sunday  before  the  election.  Some  people 
say  that’s  too  close  to  Election  Day.  but  1 
think  if  you’re  going  to  run  a  poll,  you 
need  to  run  one  that  reflects  what’s  hap¬ 
pening  at  the  moment,  and  close  to  the 
election  is  the  time  to  do  it.” 

Joining  the  debate  about  polls,  Milsaps 
at  the  Richmond  Times-Dispatch  says: 
“I’m  a  believer  in  the  reliability  and  the 
credibility  of  the  polls  we  use.  We  may  not 
like  the  message  that  is  being  sent  from 
them,  but  they  are  a  very  accurate  indica¬ 
tor  of  public  sentiment  from  a  moment  in 
time.” 

In  Phoenix,  the  editorial  page  of  The 
Arizona  Republic  initiated  a  new  issues- 
oriented  feature  that  was  a  major  success, 
says  Pam  Johnson,  executive  editor  and 
vice  president,  news. 

“A  good  lesson  for  all  of  us  was  the  edi¬ 
torial  page  staff’s  decision  to  solicit  and 
run  readers’  questions  posed  to  candidates 
and  then  to  run  the  candidates’  unedited 
answers  (within  defined  but  ample 
space),”  says  Johnson. 

“This  went  on  for  several  weeks,  and 
the  readers  clearly  liked  us  providing  a 
place  where  they  could  talk  to  the  candi¬ 
dates  directly  rather  than  through  the 
reporting  staff,”  adds  Johnson.  “The  read¬ 
ers’  interest  was  high  and  the  candidates’ 
answers  were  thoughtful.  This  suggests  a 
need  for  more  places  where  readers  can 
speak  directly  to  political  candidates.” 

One  place  for  that,  of  course,  is 
through  newspaper  Web  sites,  especially 
ones  with  features  designed  to  capitalize 
on  the  Web’s  much  touted  interactive 
capabilities.  But  impact  of  the  Web  was 
minimal,  the  editors  agree. 

Leonard  Downie  Jr.,  executive  editor  of 
The  Washington  Post,  was  pleased  that  his 
paper  covered  the  spending  by  nonpolitical 
party  groups.  “1  believe  that  was  a  good  use 
of  our  resources,  with  spending  by  labor 
pivotal  in  many  races.” 

“Something  else  we  did  that  was 
important  to  me  for  our  readers  was  mak¬ 
ing  sure  that  in  every  important,  interest¬ 
ing  race  we  focused  on  larger  issues,” 
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adds  Downie.  “For  example,  the 
Schumer-D’ Amato  race  was  used  to 
examine  the  issue  of  negative  campaign¬ 
ing.  We  were  able  to  cover  every  current, 
significant  theme  by  using  a  race.” 

Eric  Conrad,  assistant  managing  edi¬ 
tor  of  the  Portland  (Maine)  Press  Herald 
and  its  Maine  Sunday  Telegram,  says  his 
paper  supplemented  its  usual  campaign 
coverage  with  a  public  journalism  pro¬ 
ject  that  focused  on  issues  of  interest  to 
voters. 

The  project,  which  received  a  $41,000 
grant  from  the  Pew  Center  for  Civic 
Journalism,  resulted  in  special  polls  as 
well  as  about  30  stories.  This  material, 
which  was  gathered  in  conjunction  with 
four  media  partners  (two  newspapers  and 
two  television  stations),  will  be  summa¬ 
rized  in  a  32-page  booklet  called  “Beyond 
the  Ballot:  Maine  on  Maine’s  Future.” 
The  group’s  partners  are  planning  to  print 
10,000  copies  of  the  booklet. 

Jack  Fuller,  president  and  publisher  of 
the  Chicago  Tribune  and  author  of  “News 
Values:  Ideas  for  an  Information  Age,” 
says  that  right  now,  particularly  in 
Washington,  the  deception  and  insincerity 
that  goes  by  the  name  of  spin  has  reached 
a  level  that  is  quite  extraordinary. 

“Somehow  or  another,  we  in  the  news¬ 
paper  business  have  not  let  everyone  in 
on  how  that  is  done,  and  we  have  not 
stepped  back  from  it  enough  ourselves  to 
give  people  a  way  of  assessing  what  is 
reality  and  what  is  not,”  says  Fuller.  “The 
use  of  anonymous  sources  is  part  of  that 
problem.  We  have  let  people  lead  us 
around  by  the  nose,  with  snippets  of 
information  designed  to  manipulate  peo¬ 
ple’s  opinion,  one  way  or  another.  We  are 
participating  fully  in  the  spin  cycle,  and 
we  should  stop  it.”  ■§ 


More.. 


•  Jack  Fuller  on  the  perils  of 
print  journalists  on  TV 

•  Chicago  Tribune’s  polybag 
episode 

•  One  newspaper  makes  readers 
pay  for  politically  minded  letters 
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Body  surfing  for 
meaning  in  Minnesota 


This  story  was  written  by  Steve 
Yahn,  with  reporting  by  Kelvin  Childs, 
Mark  Fitzgerald,  Joe  Nicholson,  David 
Noack,  Jim  Rosenberg,  M.L  Stein 
and  B.G.  Yovovich. 


Whether  he’s  Jesse 

“The  Body”  or  Jesse 

“The  Mind,”  governor-elect 

Jesse  Ventura  has  local 

papers  wrestling  to  find 

out  how  they  missed  the 

upset  of  the  fall  campaign 

by  Robert  Neuwirth 

It  wasn’t  until  Tim  McGuire’s  daughter 
called  him  from  college  the  weekend 
before  Election  Day  that  he  learned  of 
the  level  of  enthusiasm  for¬ 
mer  wrestler  Jesse  “The 
Body”  Ventura  generated  on 
campuses  around  the  Go¬ 
pher  State. 

“We’re  old  farts,  and  we 
walked  right  by  it,”  says 
McGuire,  editor  of  the 
Minneapolis  Star  Tribune. 

Similarly,  across  the  river 
at  the  St.  Paul  Pioneer 
Press,  editors  admit  they 
missed  the  youth  trend,  too. 

Exit  polls  show  that 
Ventura  drew  mightily  among  young  men 
and  the  working-class  crowd,  says  Senior 
Editor  Kate  Parry.  “In  order  to  do  good 
political  reporting,  you  have  to  realize 
that  your  neighbors  in  a  yuppie  neighbor¬ 
hood  are  not  the  electorate.  Journalists  are 
a  relatively  elite  class  in  America  right 
now.  We’re  not  exactly  the  blue-collar 
brigade.” 

In  his  campaign  against  career  politi¬ 
cians,  Hubert  Humphrey  III  (state  attor¬ 
ney  general  and  Democratic  Farmer 
Labor  party  candidate)  and  Norm 
Coleman  (St.  Paul  mayor  and  Republican 
candidate),  Ventura  clearly  benefited 
from  the  state’s  public  financing  law  — 
which  enabled  his  Reform  Party  to  bor¬ 
row  enough  money  to  get  on  TV  in  the 
final  weeks  of  the  campaign. 

Minnesota’s  liberal  election  laws 
played  a  part,  too,  allowing  more  than 
300,000  people,  15.6%  of  all  voters  — 
most  of  them  thought  to  be  Ventura  sup¬ 
porters  —  to  walk  in,  register  and  vote  on 


Election  Day.  What’s  more,  bucking  a 
low  turnout  around  the  country,  more 
than  60%  of  Minnesota’s  registered  vot¬ 
ers  turned  out  on  Election  Day. 

But  reporters  and  editors  throughout 
the  state  are  searching  for  lessons  after 
being  scissor-kicked  by  the  clean-headed 
former  pro  wrestler. 

In  part.  Parry  blames  newspapers  for 
being  overly  dependent  on  polls.  “We’ve 
come  to  rely  on  the  science  of  polling  — 
and  when  it’s  in  conflict  with  what  our 
gut  tells  us,  we  tend  to  discount  our  gut,” 
she  says.  For  instance,  she  notes,  at  the 
Minnesota  State  Fair,  an  important  politi¬ 
cal  event,  “A  lot  of  us  remember 
Ventura’s  booth  being  sur¬ 
rounded  with  people.  The 
other  two  candidates  were 
like  the  Maytag  repairmen.” 
Yet,  neither  she  nor  any 
reporters  trusted  those 
observations,  which  ran 
counter  to  polls  that  showed 
the  populist  pro  wrestler 
running  a  distant  third. 

But,  McGuire  adds.  Ven¬ 
tura  also  gained  momentum 
from  the  polls.  “With  every 
poll  showing  that  he  was 
still  hanging  in  the  mid-to-high  2()s,  he 
got  credibility,”  McGuire  says,  adding 
that  the  polls  “might  have  had  an  effecf’ 
on  the  election  by  encouraging  undecided 
voters  to  support  Ventura. 

Others  claim  that  the  press  was  soft  on 
the  likeable  arm  twister.  The  press  forced 
Humphrey  and  Coleman  to  issue  detailed 
tax  and  budget  proposals,  but  “we  didn’t 
demand  that  of  Ventura.”  says  Steven 
Domfeld,  Pioneer  Press  associate  editor¬ 
ial  page  editor.  “Yet  we  did  have  time  to 
write  a  story  about  where  the  candidates 
get  their  hair  cut.” 

Adds  Bill  Boyne,  publisher  of  the 
41,0()0-circulation  Rochester  Post- 
Bulletin,  “People  did  not  take  Jesse 
Ventura  seriously  and  therefore  didn’t 
evaluate  his  stand  on  issues.” 

Some  journalists  say  traditional  politi¬ 
cal  reporting  —  with  a  gaggle  of  scribes 
and  camera  crews  following  the  candidates 
and  their  handlers  —  missed  the  over¬ 
whelming  discontent  among  voters. 


Scott  Cohen/Reuters  Photos 
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Singleton:  Grow  circulation 
by  any  means  necessary 

Build  profits,  but  not  at  the  expense  of  paid  circulation,  he  urges 


by  Mark  Fitzgerald  \ 

i 

A  decade  ago  when  former  Gannett  | 
chief  A1  Neuharth  was  preaching  j 
that  newspaper  cover  prices  | 
should  be  much  higher.  William  Dean 
Singleton  was  a  believer.  [ 

That  was  a  big  mistake,  says  Single-  j 
ton,  the  vice  chairman,  president  and  ! 
CEO  of  MediaNews  Group,  publisher  of 
40  daily  and  1 1 1  nondaily  papers.  By 
raising  cover  prices,  newspapers  chased 
away  the  “marginal  reader”  —  an 
increasingly  attractive  prospect  for  adver¬ 
tisers  —  Singleton  now  says. 

“Ten  or  15  years  ago,  the  marginal 
reader  was  probably  a  low-income  reader. 
But  today  ...  he  or  she  is  younger  and 
affluent  and  doesn’t  have  the  time  to  read 
or  doesn’t  perceive  she  or  he  has  time  to 
read.  If  you  give  them  a  reason  to  read,  a 
la  a  special  year  subscription,  you  can 
reach  the  marginal 
reader,”  Singleton 
said  the  Audit 
Bureau  of 

Circulations’  annual 
meeting  in  Chicago 
*\  B  Nov.  6. 

Newspapers  that 
lost  marginal  read- 
ers  will  have  to  win 
them  back,  despite 
^1  ^B  sacrificing  circula- 
^B  B  tion 

t  Singleton  argues. 

think  that  mar- 
ginal  readers  will 
get  to  be  a  bigger 
bigger  propor- 
BBBHBBB  tion  of  our  market, 

“If  you  are  and  so  we  are  not 

increasing  margins  going  to  be  able  to 
while  shrinking  depend  on  circula- 
circulation,  you  tion  revenue  in  this 
are  doing  nothing  way,”  he  says, 
more  than  stealing  Singleton’s  own 
from  your  capital  privately  held  chain 
account.”  has  abandoned  that 

—  Dean  Singleton,  business  model  in 
president/CEO,  favor  of  aggressive- 
MediaNews  Group  ly  increasing  circu- 


“If  you  are 
increasing  margins 
while  shrinking 
circulation,  you 
are  doing  nothing 
more  than  stealing 
from  your  capital 
account.” 

—  Dean  Singleton, 
president/CEO, 
MediaNews  Group 


lation  quarter  after  quarter.  j 

“We  have  a  saying  in  our  company:  If  I 
you  are  increasing  margins  while  shrink-  j 
ing  circulation,  you  are  doing  nothing  I 
more  than  stealing  from  your  capital  I 
account,”  he  says.  “Ultimately,  what  ; 
we’ve  decided  is  we’re  going  to  operate  j 
on  lower  margins.  We  grow  profits  every 
year,  but  we  do  it  from  a  lower  base.”  j 
Singleton’s  argument  remains  a  con-  | 
trarian  view  at  a  time  when  big  industry  ! 
associations  are  disparaging  the  impor-  j 
tance  of  net  paid  circulation  and  trum-  | 
peting  gains  in  readership  and  demo- 
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graphics. 

“I’m  not  sure  1  would  fully  agree  that 
chasing  the  marginal  reader  is  in  the  best 
interest  of  a  newspaper  or  the  newspaper 
industry,  particularly  if  you  go  after  that 
reader  with  a  price  that,  in  the  first  place, 
does  not  cover  costs,  and  then  you  lose 
that  reader  when  the  price  increases  any¬ 
way,”  New  York  Times  Co.  President  and 
CEO  Russell  T.  Lewis  says  in  response  to 
Singleton’s  comments. 

“I  think  most  advertisers,”  Lewis  adds, 
“are  looking  for  loyal  readers,  not  mar¬ 
ginal  readers.” 


Supreme  Court  rules  against 
labor  In  job  contracts  case 


by  Kelvin  Childs 

The  U.S.  Supreme  Court  ruled 
unanimously  that  job  contracts  do 
not  have  to  spell  out  that  workers 
are  not  obligated  to  become  full  union 
members  as  a  condition  of  employment. 

It  is  not  a  breach  of  a  union’s  duty  of 
fair  representation  for  its  contracts  to 
include  the  “union  security  clause”  from 
the  National  Labor  Relations  Act.  the 
court  held  Nov.  2  in  Marquez  vs.  Screen 
Actors  Guild.  The  language  of  the  clause 
says  workers  must  become  union  mem¬ 
bers  within  30  days  of  being  hired. 

The  court  limited  that  provision  in  two 
prior  rulings.  In  National  Labor  Relations 
Board  vs.  General  Motors,  it  held  that 
paying  initiation  fees  and  dues  suffices  as 
membership. 

In  Communications  Workers  v.9.  Beck, 
it  ruled  workers  cannot  be  forced  to  pay 
for  union  activities  unrelated  to  collective 
i  bargaining,  grievance  adjustment  or  con- 
I  tract  administration. 

In  the  SAG  decision,  the  court  rejected 
1  Naomi  Marquez’s  contention  that  her 
I  employment  contract  should  have 


explained  those  two  rulings. 

Marquez,  an  actress,  was  chosen  for  a 
one-day  part  on  a  TV  show,  but  didn’t  get 
it  because  she  couldn’t  afford  the  union’s 
$500  initiation  fee.  She  sued  the  show’s 
producers  and  the  union,  alleging  the 
contract  language  was  misleading.  She 
also  asserted  the  contract  did  not  comply 
with  a  Labor  Relations  Act  clause  allow¬ 
ing  a  30-day  grace  period  before  pay¬ 
ment  of  dues. 

A  federal  court  dismissed  Marquez’s 
suit  against  SAG  and  Lakeside  Produc¬ 
tions  in  April  1996.  In  August  1997,  the 
9th  U.S.  Circuit  Court  of  Appeals  also 
rejected  her  unfair  representation  claim 
against  the  union  but  said  she  had  an 
issue  over  the  30-day  grace  period,  an 
issue  that  should  have  been  taken  to  the 
National  Labor  Relations  Board. 

Justice  Sandra  Day  O’Connor,  writing 
for  the  court,  says  the  union  must  be 
found  to  have  acted  in  an  arbitrary  or  dis¬ 
criminatory  way  or  in  bad  faith  for  the 
unfair  representation  claim  to  stick. 
Justice  Anthony  Kennedy  wrote  a  concur¬ 
ring  opinion,  joined  by  Justice  Clarence 
Thomas. 


EDITOR  ft  PUBLISHER  /  NOVEMBER  14.  1998 


www.mediainfo.com 


The  World  According  to  Allison  Gladstone,  Junior,  Newark  Academy 
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CNet  fights  Microsoft  subpoena 

Online  news  provider  resists  turning  over  reporter’s  documents 


by  David  Noack 


Microsoft’s  attempt  to  subpoena 
documents  cited  in  the  story  by  a 
CNet  reporter  are  being  resisted 
by  the  San  Francisco-based  online  news 
provider. 

CNet’s  attorney  has  asked  a  federal 
judge  to  dismiss  a  Microsoft  Corp.  sub¬ 
poena  for  those  documents  referred  to  in  a 
story  involving  the  software  giant  and  Sun 
Microsystems  Inc. 

The  legal  papers  to  quash  the  subpoena 
were  filed  Wednesday,  Nov.  4,  in  U.S. 
District  Court  in  San  Jose,  Calif.  A  hearing 
on  the  request  is  tentatively  scheduled  for 
Dec.  18  before  Judge  Ronald  M.  Whyte. 

The  reporter,  Dan  Goodin,  was  sub¬ 
poenaed  on  Oct.  6  for  stories  he  wrote 
about  the  legal  dispute  between  the  com¬ 
panies  over  the  use  of  the  Java  program¬ 
ming  language. 

Last  October,  Sun  filed  a  lawsuit  in  fed¬ 
eral  court  against  Mi¬ 
crosoft  for  breaching  “Tfl©  6Vi 

its  contractual  obliga¬ 
tion  to  deliver  a  com-  tllGr©  that 
patible  implementation 
of  Java  technology  on  {3  |ool< 

its  products. 

Los  Angeles  attor-  SOITIGthing 

ney  Kent  Raygor,  who 
is  representing  CNet  boyonci  th 
and  Goodin,  argues 
that  the  California  the  doci 

Constitution  —  which 
includes  a  reporter’s  Kare 

privilege  —  and  the 
First  Amendment  pro-  L/Net  SpOl 

tect  Goodin  from  hav¬ 
ing  to  turn  over  the  documents.  He  con¬ 
tends  Microsoft  is  trying  to  force  Goodin 
to  reveal  his  source. 

“Microsoft  is  attempting  to  chill  public 
debate  regarding  its  controversial  market¬ 
ing  strategies  by  waging  a  campaign  of 
intimidation  against  Journalists  and  acade¬ 
mics  who  write  stories  or  studies  it  per¬ 
ceives  as  unfavorable  and  the  confidential 
sources  who  make  such  writing  possible,” 
says  Raygor  in  court  papers. 

He  says  that  while  Microsoft  has  pub¬ 
licly  stated  it  only  wants  the  documents, 
what  they  are  really  seeking  is  the  name 
of  the  source  who  allowed  Goodin  to  see 


“The  evidence  is 
there  that  Microsoft 
is  looking  for 
something  above  and 
beyond  the  return  of 
the  documents.” 

—  Karen  Wood, 
CNet  spokeswoman 


the  papers. 

“In  meet-and-confer  discussions, 
Microsoft  has  been  more  forthcoming, 
acknowledging  that  its  true  interest  is  in 
determining  the  identity  of  the  Goodin 
source,”  says  Raygor  in  his  motion.  He 
argues  that  the  Redmond,  Wash.-based 
company  may  be  on  a  fishing 

Microsoft  points  out  that  a 
protective  order  from  the  court  gU||Ti 
forbids  the  public  release  of  any 
documents  involved  in  Sun’s 
lawsuit.  Microsoft  spokesperson 
Jim  Callinan  says,  “We  are  just  trying  ® 
to  make  sure  that  the  protective  orders  ^ 
put  in  place  in  these  lawsuits  are  ^ 
respected  and  want  to  ensure  that  the  par¬ 
ties  all  adhere  to  that,  so  that  Microsoft’s 
confidential  information  and  trade  secrets 
are  protected.” 

On  Sept.  23,  Goodin  wrote  two  articles 
for  CNet’s  News.com  service,  “Microsoft’s 
Holy  War  Against  Java” 
lence  is  “Intel,  SGI  Bail  on 

Java  Multimedia.” 
Microsoft  Goodin  wrote  the  sto¬ 

ries  after  a  source,  who 
ng  for  asked  to  remain  anony¬ 

mous,  allowed  him  to 
SbOVe  and  read  certain  documents. 

In  court  papers, 

)  return  of  Goodin  says  he  was 

contacted  by  a  confi- 
ments.”  dential  source  who 

allowed  him  to  read 
I  Wood,  some  of  the  documents, 

which  apparently  came 
eSWOman  from  Microsoft.  But  he 

had  to  promise  he 
would  not  reveal  the  source  of  the  papers. 

Jane  Kirtley,  executive  director  of 

the  Reporters  Committee  for  Freedom  of 
the  Press  in  Arlington,  Va.,  says  that  in 
issuing  the  subpoena  to  the  reporter, 
Microsoft  is  attempting  to  police  the 
court’s  protective  order. 

“That  is  not  their  role  as  a  litigant,”  she 
says.  “They  can  go  to  the  court  and  say 
we  think  the  protective  order  has  been 
violated  and  we  want  you  do  something 
about  it,  but  they  didn’t  do  that.  They 
decided  to  take  off  on  their  own.  I  don’t 
see  how  the  subpoenas  can  be  valid  under 
those  circumstances.” 


She  explains  that  the  protective  order  is 
to  ensure  that  the  exchange  of  information 
between  the  two  parties  is  not  released. 
The  person  who  leaked  the  information  to 
the  reporter  could  be  subject  to  a  court 
sanction,  .she  says. 

“This  is  not  a  unique  set  of  documents 
that  Microsoft  has  been  deprived  of,” 
^  Kirtley  adds.  “The  government  has 
Bk  done  this  kind  of  thing  in  the  past 
J  B  when  a  news  organization  has 
received  copies  of  a  classified  docu- 


l^^wyouwamtogotoday?<d  | 

ment.  Often  times  they  are  numbered  in  a 
way  where  they  can  trace  back  who  had 
access  to  it  and  they  could  figure  out  who 
was  the  likely  person.” 

Terry  Francke,  an  attorney  with  the 
California  First  Amendment  Coalition, 
says  a  number  of  factors  are  involved 
over  whether  the  reporter  will  have  to 
turn  over  the  documents. 

“The  key  variable  is  whether  there  was 
already  a  protective  order  out,  i.e.  whether 
the  leak  has  flouted  not  only^the  prefer¬ 
ences  of  one  of  the  parties  but  an  order 
from  the  court  itself,”  Francke  says. 

“In  such  cases,  it’s  certainly  not 
unheard  of  for  a  determined  judge  to  call 
the  reporter  in  and  demand  to  know  where 
the  documents  came  from,  i.e.  who  violat¬ 
ed  the  order.  In  a  California  court,  in  a 
civil  case,  the  state  shield  law  would  prob¬ 
ably  protect  the  reporter  from  having  to 
answer.  In  a  federal  court  in  California, 
and  I  suspect  in  many  circuits,  there 
would  be  less  protection.” 

CNet  spokeswoman  Karen  Wood  says 
it’s  clear  that  Microsoft  is  seeking  more 
than  the  documents.  “The  evidence  is 
there  that  Microsoft  is  looking  for  some¬ 
thing  above  and  beyond  the  return  of  the 
documents,”  she  says.  “They  are  looking 
to  find  out  what  Dan’s  source  was,  and 
that  is  in  violation  of  his  First  Amendment 
rights,  and  we  therefore  feel  we  need  to 
address  that.” 

Lisa  Poulson,  a  spokesperson  for  Palo 
Alto,  Calif.-based  Sun,  said  the  issue 
over  the  documents  is  between  Microsoft 
and  CNet.  ■■ 
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Globe,  et  al.  lose  big  In  Calif. 

No  protection  for  media  in  reprinting  material  from  other  sources 


by  M.L.  Stein 

Reprinting  material  from  other 
sources  does  not  protect  the  media 
from  libel  suits,  the  California 
Supreme  Court  ruled  in  the  case  of  a  man 
who  was  charged  in  a  book  as  being  Sen. 
Robert  Kennedy’s  assassin  in  a  Los 
Angeles  hotel  30  years  ago. 

The  court,  in  a  Nov.  1  ruling,  upheld  a 
$1.2  million  verdict 
against  the  supermar¬ 
ket  tabloid  The  Globe 
for  its  story  about  a 
1988  book,  “The 
Senator  Must  Die,”  by 
conspiracy  theorist 
Robert  Morrow,  who 
claimed  Kennedy  was 
murdered  by  the 
Iranian  secret  police  in 
league  with  the  Mafia. 

The  plaintiff, 

Khalid  Khawar,  was  in 
the  hotel  at  the  time  as 
a  reporter-  photogra¬ 
pher  for  a  Pakistani 
magazine.  The  book 
pictures  Khawar  with 
an  arrow  pointing  to  him  as  the  killer. 

Khawar,  now  a  successful  farmer  in 
California,  says  his  photo  was  recognized 
by  people  in  his  hometown  of  Bakersfield 
and  his  family  received  death  threats. 
Khawar  was  in  the  Ambassador  Hotel  on 
the  night  of  the  slaying  but  was  not  in  the 
kitchen  where  the  shooting  took  place. 
Morrow  suggests  that  Khawar  concealed  a 
gun  in  his  camera. 

The  FBI  and  state  investigative  agen¬ 
cies  found  that  the  lone  killer  was  Sirhan 
Sirhan,  who  is  serving  a  prison  sentence. 
“There  were,  to  say  the  least,  obvious  rea¬ 
sons  to  doubt  the  accuracy  of  the  Morrow 
book's  accusation  that  Khawar  killed 
Kennedy,”  says  Justice  Joyce  Kennard  in 
writing  the  unanimous  opinion. 

The  Globe,  which  did  not  use  Khawar’s 
name  in  the  article  but  reproduced  the 
photo  in  the  book,  contends  it  should  be 
absolved  of  libel  since  it  accurately 
reported  on  a  matter  of  public  interest.  The 
Globe  was  supported  by  several  main¬ 
stream  media  organizations  including  The 
New  York  Times,  Hearst  Corp.,  Associated 


Press,  NBC,  ABC,  CBS  and  the  Los 
Angeles  Times. 

Kennard  says  permitting  news  organi¬ 
zations  to  simply  republish  libel  charges 
with  impunity  would  have  a  “devastating 
effect”  on  private  persons  who,  unlike 
public  figures,  are  unable  to  defend  them¬ 
selves  by  using  the  media. 

Lower  courts  rejected  defense  argu¬ 
ments  that  Morrow  was  a  public  figure 
and  that  The  Globe 
was  exercising  the 
privilege  of  “neutral 
reportage.” 

There  was  some 
solace  for  the  press  in 
the  fact  that  the  court 
did  not  determine 
whether  republished 
reports  involving  pub¬ 
lic  figures  would  be 
subject  to  defamation 
suits.  Also,  it  did  not 
extend  its  ruling  to 
include  regular  book 
reviews  and  fair 
comment. 

“It  was  a  much  bet¬ 
ter  ruling  from  a  First 
Amendment  perspective  than  the  Court  of 
Appeals  decision,  which  was  written  so 
broadly  as  to  potentially  encompass  all 
sorts  of  things,”  says  Los  Angeles  attorney 
Kelli  Sager. 

Sager,  who  led  the  amicus  appeal  effort 
on  behalf  of  the  various  media  companies, 
says  the  Supreme  Court’s  opinion  “was 


Use  the  News,  the  producer  of 
Newspaper  in  Education  materials 
for  schools  and  universities,  has 
established  the  Use  the  News  Foundation 
to  help  educators  form  partnerships  with 
business  sponsors  of  classroom  programs. 

The  foundation  plans  to  provide  techni¬ 
cal  assistance  for  developing  grant  pro¬ 
posals,  identifying  sponsors,  and  evaluat¬ 
ing  NIE  or  classroom  projects  using  news¬ 
papers,  says  foundation  President  Betty  L. 
Sullivan.  It  will  also  develop  educational 
material  that  uses  the  news  media  for 


narrowly  drawn,  making  clear  it  was  not 
intended  to  apply  to  publication  such  as 
book  reviews  and  wire  service  output,  or 
to  fair  comment  and  public  figures.  All  are 
preserved.” 

Khawar’s  attorney,  Francis  C.J. 
Pizzulli,  hails  the  high  court’s  ruling  as 
having  “driven  a  stake  into  the  heart  of  the 
neutral  reportage  concept”  in  an  interview 
with  the  San  Francisco  Daily  Journal. 
“Neutral  reportage  is  neither  neutral  nor 
legitimate  reporting  but  simply  an  excuse 
to  titillate  by  knowing  repetition  of  false¬ 
hoods.”  He  continues.  “Mainstream  news 
organizations  have  nothing  to  fear  as  long 
as  they  pursue  the  truth.” 

Los  Angeles  attorney  Anthony  Glass- 
man,  who  represents  The  Globe,  says  a 
decision  had  not  been  made  on  whether  to 
appeal  the  California  decision  to  the 
United  States  Supreme  Court. 

Khawar,  who  owns  a  480-acre  grape 
and  citrus  farm  near  Bakersfield,  says  he 
was  elated  over  the  ruling  and  adds,  “It 
was  not  so  much  a  victory  for  me  as  it  was 
for  private  citizens  everywhere  who  have 
to  fight  big  corporations.” 

The  59-year-old  former  electrical  engi¬ 
neer  notes  that  one  of  his  three  sons  decid¬ 
ed  to  go  to  law  school  because  of  the  case. 

Khawar  also  sued  Morrow’s  publishing 
company.  The  settlement  includes  his 
receiving  hundreds  of  remaining  copies  of 
Morrow’s  book.  Asked  what  he  planned  to 
do  with  them,  he  replies,  “When  this  case 
is  finally  over,  we’re  going  to  have  a  big 
party  and  bum  them.” 


teaching  and  learning  activities  that  focus 
on  human-rights  issues,  multicultural  edu¬ 
cation  and  diversity.  The  foundation  “will 
meet  the  need  for  an  independent,  non¬ 
profit  organization  that  can  foster  partner¬ 
ships  with  education  and  NIE  programs 
and  their  business  sponsors.”  Sullivan  says. 
Plans  call  for  the  foundation  to  also  offer 
consulting  and  referral  services  to  news¬ 
papers  and  educators,  as  well  as  students. 

The  foundation  was  created  by  Use  the 
News  (www.usethenews.com),  started  by 
Sullivan  and  Sherrye  Dee  Garrett. 

www.mediainfo.com 
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“Neutral  reportage  is 
neither  neutral  nor 
legitimate  reporting 
but  simply  an  excuse 
to  titillate  by 
knowing  repetition 
of  falsehoods.” 

—  Francis  C.J.  Pizzulli, 
attorney 


NIE  foundation  is  launched 


STAFF  CUTS 


NEWS 


Morning  News 
trims  payroii  by  200 

Broadcast  loses  1 00  jobs  as  Belo  girds  for  slowdown 


by  Joe  Nicholson 

Due  to  softening  ad  revenues  and 
economic  uncertainty,  A.H.  Belo 
Corp.'s  flagship  The  Dallas 
Morning  News  is  offering  voluntary  early 
retirement  to  200  employees,  9%  of  the 
staff. 

Belo  also  offered  early  retirement  to 
100  employees  at  its  17  television  stations 
around  the  country  —  a  3%  cut  —  and 
warned  of 
possibly  more 
staff  reduc¬ 
tion. 

Meanwhile, 
the  Morning 
News  is  under¬ 
going  “a  com¬ 
plete  top-to- 
bottom  review 
of  operations 
...  as  we  re¬ 
baseline  the 
newspaper,” 
the  company 
says. 

The  re¬ 
assessment 
includes  news  content,  sales  and  market¬ 
ing,  purchasing  systems,  circulations  and 
distribution. 

Burl  Osborne,  president  of  Belo’s  pub¬ 
lishing  division  and  publisher  of  the 
Morning  News,  says  1998  “has  been  a 
challenging  year  as  advertising  momen¬ 
tum  slowed,  particularly  in  the  classified 
employment  category.” 

In  the  third  quarter,  Belo  reported  rev¬ 
enue  4%  higher  to  $332.6  million,  but  net 
income  dropped  35%  to  $9.7  million,  as 
newspaper  revenue  rose  5%  to  $192  mil¬ 
lion  and  profit  slipped  almost  3%  to  $36.4 
million.  At  the  Morning  News,  volume  in 
nearly  every  ad  category  —  auto  and  real 
estate  excluded  —  declined,  led  by  help 
wanted. 

The  company’s  newspapers  include  the 
Providence  Journal  in  Rhode  Island,  The 
Press-Enterprise,  in  Riverside,  Calif,  and 
three  smaller  dailies. 

Days  before  Belo’s  announcement, 

i 


Times  Mirror  Co.  said  it  was  cutting  250 
jobs,  or  4%  of  the  work  force,  at  its  flag¬ 
ship  Los  Angeles  Times. 

Belo  spokesman 
Harold  Gaar  says  the 
cost  cuts  don’t  mean 
the  company  expects  a 
recession.  “I  don’t 
think  anyone  can  pre¬ 
dict  a  downturn,  but 
the  signs  that  we  have 
seen  lead  us  to  be  cau¬ 
tious  about  the  next  1 5 
to  18  months.” 

The  third-quarter  profit  plunge  fol¬ 
lowed  two  or  three  years  of  “extraordinary 
growth,”  says  Gaar.  Still,  the  Morning 
News  has  experienced  a  “slowdown”  in 


advertising,  particularly  help  wanted,  tra-  v 
ditionally  an  early  indicator  of  economic  F 
trends.  | 

But  raising  doubts  about  the  predictive  1 
characteristic  of  help  wanted  is  Dallas’  f 
3%  unemployment  rate,  near  a  record  low,  | 
sugge.sting  ads  may  be  softening  because  [ 
few  workers  remain  to  be  hired.  S 

Newspaper  analyst  John  Morton  says  | 
Belo’s  cutbacks  do  not  necessarily  indi¬ 
cate  a  trend.  [ 

“I  think  it’s  more  particular  to  them,” 
says  Morton. 

“Everybody  is  wait¬ 
ing  to  see  what  is 
going  to  happen  to  the 
economy,  to  see  if  the 
financial  collapse  in 
Asia  is  going  to  bring 
on  a  recession.  1 
would  suspect  if  there  j 

does  come  a  recession  [ 

in  1999,  these  are  the 
kind  of  things  you’ll  [ 

see  other  companies  doing.  1  don’t  think  at 
this  moment  anyone  sees  a  major  reces¬ 
sion,”  says  Morton.  “They  are  expecting  a 
continuing  slowdown.” 


ila  National  Press  Foundation 


Agendas  ’99 


A  3-1/2  day  program  for  journalists  handling  next  year’s  hottest  issues,  we  are  offering 
12-15  fellowships,  including  airfare,  hotel  and  meals,  to  competitively  selected  jour¬ 
nalists  for  the  program  taking  place  in  Washington  from  January  10-13.  Speakers  will 
include  lobbyists,  lawyers,  advocate  and  people  from  the  political  world.  This  one  will 
he  especially  helpful  for  newsroom  decision-makers,  including  editors,  editorial  writ¬ 
ers,  producers  and  people  on  the  assignment  desk. 


Among  the  many  topics  being  considered; 

•  Electric  utility  deregulation 

•  Saving  Medicare 

•  Social  Security  Reform 

•  The  Aging  Society 

•  Terrorism 

•  School  vouchers 


Internet  commerce 
■  Politics  2000 

'  Are  we  headed  for  recession? 
'  Can  money  buy  influence? 

'  Gambling 
'  Etc. 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send 
a  letter  stating  why  you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief 
biography  and  a  clip  or  tape  (if  you’re  an  editor  send  a  sample  of  work  you've  edited). 
Applications  will  not  be  returned.  Application  deadline  is  December  7.  Send  appli¬ 
cations  to  National  Press  Foundation.  Agendas  ’99,  1 282  National  Press  Foundation, 
Washington,  D.C.  20045.  E-mail  is  npf@natpress.org.  Fax  is  202-662-1232.  Call  for 
information  at  202-662-7356.  Latest  details  always  on  our  website,  www.natpress.org. 

The  Nationat  Press  Foundation  is  an  independent,  non-profit,  non-partisan  organization  offering  professional 
development  opportunities  for  journalists. 


Harold  Gaar, 

A.H.  Belo  spokesman 


“I  don’t  think  at  this 
moment  anyone  sees 
a  major  recession.” 

—  John  Morton, 
newspaper  analyst 
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Looser  circulation  reporting 
format  gets  board  approval 

Reflecting  growing  importance  of  discounted  and  bulk 
sales,  optional  ‘total  distribution’  line  allowed  on  cover  page 


by  Mark  Fitzgerald 

A  circulation  reporting  change  that 
once  pitted  big  newspaper 
against  little  and  threatened  a 
schism  within  the  Audit  Bureau  of 
Circulations  sailed  to  its  first  approval  at 
the  ABC  board  meeting  Nov.  7. 

Under  this  optional  format,  U.S.  news¬ 
papers  for  the  first  time  will  be  able  to 
report  heavily  discounted  sales  and  total 
distribution  on  the  front  page  of  their 
audited  publisher’s  statements  and  in  a 
separate  part  of  the  unaudited  semiannual 
Fas-Fax  reports.  It  also  allows  papers  to 
count  some  bulk  copies  sold  at  less  than 
50%  of  the  paper’s  base  price. 

The  format  does  not  change  ABC’s 
definition  of  paid  circulation  —  copies 
to  be  sold  at  no  less  than  50%  of  the 
paper’s  base  price.  But  for  the  nation’s 
largest  newspaper  auditor  —  a  famous 
stickler  on  paid  circulation  —  it  is  a 
huge  step  toward  recognizing  the 
increasing  importance  U.S.  newspapers 
are  putting  on  their  heavily  discounted 
and  free  distribution. 

When  the  change  was  first  proposed 
this  summer,  after  an  even  more  contro¬ 
versial  false  start,  it  prompted  some  chain 
publishers  of  medium-  and  small-circula¬ 
tion  papers  to  threaten  to  bolt  the  audit 
bureau.  Their  fears  that  ABC  was  prepar¬ 
ing  to  abandon  paid  circulation  as  the 
chief  measure  of  a  newspaper’s  attractive¬ 
ness  to  advertisers  were  only  intensified 
when  the  bureau  approved  rules  allowing 
Canadian  newspapers  to  count  all  copies 
sold  at  any  price  as  paid  circulation. 

By  the  time  ABC’s  annual  meeting 
was  held  in  Chicago,  Nov.  4-6,  the  issue 
had  been  drained  of  virtually  all  its  con¬ 
troversy  —  surprising  even  some  board 
members. 

“The  board’s  discussion  went  very 
smoothly  and  very  quickly,”  says  board 
member  Thomas  J.  Neri,  president  and 
publisher  of  Pioneer  Newspapers  in  subur¬ 
ban  Chicago.  “1  was  a  little  bit  surprised 
given  all  the  controversy.  But  the 


[Newspaper  Association  of 
America]  has  done  a  lot  of  _ 
work  in  smoothing  over  mis- 
givings.  .  .  .  There  is  a  per- 
ception  that  ABC  is  taking 
the  right  steps,  and  advertis¬ 
ers,  at  least  the  advertisers  on 

the  board,  seemed  to  support  _  , _ _ 

it.  .  .  .  They  want  as  much 
information  as  they  can  get 
[from  newspaper  circulation 
statements].” 

The  optional  reporting  for-  ot)®»c«w 

mat  distinguishes  between  ^  toi£iww 

“average  ABC-defined  paid  d»»o»*** *"**■»* - - 

circulation” —  which  gets  the  *«fl*oe<«c»m«ioM{s»iNO»*u«s*»woese^'«^ 

preferred  status  with  a  top-  — ’ 

line  entry  in  bold  face  —  ■ 

and  “total  distribution,”  New  form  shows  traditional  line  for  paid 

which  is  listed  at  the  bottom  circulation  (top  circle)  and  new  line  for  total  distribution, 
of  paragraph  1 B  on  the  front 

page  of  publisher’s  statements.  Total  dis-  Newspapers  won’t  gain  any  bragging 
tribution  includes  bulk  sales,  heavily  dis-  rights  over  competitors  with  the  new 
counted  sales  and  free  copies.  “total  distribution”  bottom  line,  Schultz 

Despite  the  new  opportunities  to  says, 

highlight  discounted  or  free  copies,  “All  numbers  must  be  compared  in 
some  traditional  restraints  remain,  notes  like  terms,”  Schultz  says.  “If  a  competi- 

Ken  Schultz,  the  bureau’s  manager  of  tor  does  not  do  the  option  of  total  distri- 

field  auditing  for  newspapers.  For  bution,  then  you  cannot  [use]  total  distri- 

instance,  the  number  of  heavily  dis-  bution  if  you  are  making  comparisons 

counted  or  free  copies  counted  in  the  with  a  competitor.  It  has  to  be  total  dis- 

statements  cannot  exceed  30%  of  a  tribution  to  total  distribution  or  ABC 

newspaper’s  total  distribution  or  more  defined  paid  circulation  to  ABC  defined 
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than  30%  in  any  ZIP  code. 


paid  circulation.” 


Sullivan  named  editor  of  E&P  Interactive 


Carl  Sullivan  has  been  named  editor 
of  Editor  &  Publisher  Interactive 
(www.mediainfo.com)  and  of 
Mediainfo.com,  E&P's  bimonthly  sup¬ 
plement  covering  the  new  media  industry. 
He  will  also  oversee  E&P's  weekly  new 
media  section. 

Sullivan,  28,  most  recently  served  as 
deputy  editor  of  Mediainfo.com  magazine 
as  well  as  editing  and  reporting  weekly 
interactive  coverage. 
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Previously,  he  was  managing  editor  of 
Financial  Planning  magazine  and  a  con¬ 
tributing  editor  to  its  Web  site.  He  worked 
for  The  Greemille  (S.C.)  News  and  was 
Washington  correspondent  for  The 
Huntsville  (Ala.)  News. 

He  received  a  bachelor  of  arts  degree  in 
political  science  from  Furman  University 
and  a  master’s  degree  from  the  Medill 
School  of  Journalism  at  Northwestern 
University.  HI 

www.mediainfo.com 


GET  BOTH  BOOKS  FOB  ONIY  $179 


Save  $45  off  the  single-edition  price!  And  receive  an  additional  equipment,  Web  site/e-mail  addresses,  all  syndicates,  associa- 
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CNHI  shifts  acquisition  gears 

Lender  dennands  new  approach  for  fast-growing  young  chain 


by  Robert  Neuwirth 

After  turning  about  three  dozen 
newspaper  acquisition  deals  in  1 8 
months.  Community  Newspaper 
Holdings  Inc.  is  slowing  the  shopping 
spree  —  but  targeting  groups  of  papers. 

“We're  going  to  spend  more  time  run¬ 
ning  the  company  and  less  time  on  acqui¬ 
sitions.”  says  Mike  Reed,  chief  financial 
officer.  "We  will  look  to  do  bigger  trans¬ 
actions.  just  fewer  of  them.” 

Whereas  in  the  past  a  stand-alone 
weekly  selling  for  S400.0(X)  might  have 
been  evaluated,  such  deals  will  now  be 
passed  up  in  favor  of.  say.  a  weekly  group 
selling  for  $40  million.  Reed  explains. 

The  change  at  the  fast-growing  Bir¬ 
mingham,  Ala.-based  group  comes  at  the 
behest  of  its  money  source:  Retirement 
Systems  of  Alabama. 

“I’ve  basically  told  them  to  quit  screw¬ 
ing  around  with  the  bits  and  pieces.”  says 
David  G.  Bronner,  CEO  of  the  $22  billion 


state  pension  program,  which  has 
pumped  $600  million  into  the  two-year- 
old  newspaper  company.  “Bigger  groups 
are  better  organized  —  and  you  don’t  have 
to  whack  out  as  many  cobwebs.” 

The  move  has  prompted  CNHI  to  call 
off  discussions  to  buy  several  family- 
owned  papers. 

Bronner  and  Reed  also  say  the  purchase 
of  the  Boca  Raton  News  in  Florida  has  not 


panned  out  because  plans  to  acquire  other 
area  papers  fell  through.  “We  made  a  run 
at  another  group,  but  we  were  not  the  suc¬ 
cessful  bidder,”  says  Reed. 

As  a  result,  the  possibility  of  dumping 
the  15,0(K)-circulation  daily  is  “not  far¬ 
fetched.”  says  Bronner.  “If  you  can’t  build 
something,  either  sell  them  or  trade  them.” 
Meanwhile,  CNHI  is  selling  the  News' 
real  estate,  a  group  of  valuable  buildings 
in  downtown  Boca  Raton. 


Competitors  say  it’s  no  surprise  CNHI 
is  taking  a  new  tack,  since  it  built  an 
empire  by  paying  big  prices  for  small 
papers.  “They’re  paying  prices  that  can’t 
carry  themselves,”  says  a  newspaper  chain 
owner  who  asked  to  remain  anonymous. 
He  said  CNHI  has  a  habit  of  paying  12  to 
12.5  times  cash  flow  —  annual  earnings 
before  interest,  taxes,  depreciation  and 
amortization  —  for  “mature,  maxed-out 
properties  in  the  5,000-  to  8,000-circula¬ 
tion  range  that  have  no  growth  potential” 
—  papers  that  might  be  expected  to  fetch 
8  or  9  times  cash  flow. 

“We’re  not  paying  12  times  cash  flow,” 
Reed  counters,  admitting  offers  “may  be  on 
the  high  end.”  He  figures  prices  are  closer 
to  10  or  1 1  times  cash  flow  for  dailies,  and 
8  to  10  times  cash  flow  for  weeklies. 

Broker  Tom  Bolitho  of  Ada.  Okla.- 
based  Bolitho-Taylor  Media  Service  has 
worked  with  CNHI  and  says  it  doesn’t 
make  exorbitant  offers.  “They  pay  good 
prices  for  good  properties,”  Bolitho  says. 


EOT  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


1  11/11/98  11/03/98 

1  11/11/97 

■ 

11/11/98 

11/03/98  II/II/97II 

A.H.  Belo  Corp.  (1\1Y)+ 

18.750 

18.500 

25.031 

McClatchyCo.(NY) 

33.875 

34.250 

33.500 

American  Media  Inc.  (NY) 

4.875 

5.344 

8.000 

Media  General  Inc.  (AM) 

46.125 

47.000 

42.000 

Central  Newspapers  Inc.  (NY) 

68.313 

67.813 

66.875 

New  York  Times  Co.  (NY)+++ 

29.125 

29.500 

28.000 

Dow  Jones  &  Co.  Inc.  (NY) 

48.375 

47.000 

47.125 

News  Corp.  Ltd. 

28.375 

28.438 

20.188 

E.W.  Scripps  Co.  (NY) 

49.000 

46.375 

41.313 

Pearson  Ltd. 

17.375 

18.000 

13.375 

Gannett  Co.  Inc.  (NY)# 

63.125 

61.813 

53.000 

Pulitzer  Publishing  Co.  (NY) 

82.313 

82.750 

54.750 

Gray  Comm.  Sys.  (NY) 

18.063 

17.875 

18.000 

Quebecor  Inc.  Class  A 

20.375 

20.250 

20.500 

Harte-Hanks  Inc.  (NY)++ 

25.375 

24.563 

35.375 

;  Sun  Media  Corp.  (TSE)## 

17.300a 

16.700a 

N/A 

Bollinger  International  (NY) 

13.000 

13.750 

13.500 

Thomson  Corp.  (TSE) 

34.150a 

38.200a 

35.300a 

Journal  Register  Co.  (NY) 

15.000 

15.750 

16.938 

'  Times  Mirror  Co.  (NY) 

59.500 

55.625 

55.813 

Knight  Bidder  (NY) 

53.375 

51.750 

49.563 

Tribune  Co.  (NY)* 

60.750 

57.625 

56.625 

Lee  Enterprises  Inc.  (NY) 

27.625 

28.188 

26.313 

^  Washington  Post  Co.  (NY) 

515.313 

521.000 

440.750 

*  Adjusted  for  2-for-1  stock  split 

+ 

Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

++ 

Adjusted  for  2-for-1  stock  split  as  of  3/16/98 

##  Initial  public  offering  completed  on  12/15/97 

+++ 

Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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"but  it  hasn’t  been  anything  that  makes  my  eyes  pop  out.” 

Observers  say  CNHl  can  afford  to  pay  more  partly  because  its 
backer  requires  a  lower  return  than  lenders  in  traditional  news¬ 
paper  transactions.  H 

Torstar  bid  mailed 

Torstar  Corp.  is  taking  its  bid  for  Sun  Media  directly  to  Sun 
shareholders.  After  Sun’s  board  rejected  its  offer,  Torstar  mailed  to 
Sun  shareholders  a  bid  of  $  1 6.60  (Canadian)  per  share,  a  68%  pre¬ 
mium  over  the  current  market  price.  Torstar,  corporate  parent  of 
the  broadsheet  The  Toronto  Star,  competes  with  Sun’s  scrappy 
tabloid  flagship  The  Toronto  Sun.  Torstar  needs  at  least  two-thirds 
of  Sun  shares  to  complete  the  deal,  and  shareholders  have  45  days 
to  mull  the  offer.  Sun  has  asked  sux-'kholders  to  await  its  formal 
response.  Some  analysts  suggested  that  another  firm,  perhaps 
newspaper  and  forestry  giant  Quebecor.  may  bid  for  Sun. 
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Lee  edges  upwards 

Third-quarter  net  income  at  the  Davenport.  Iowa-based  owner 
of  21  daily  newspapers  grew  2%  to  $14.9  million  while  revenues 
gained  15%  to  $129.6  million.  For  its  newspapers  and  shoppers. 
Lee  reported  operating  income  up  9%  to  $25.6  million  on  rev¬ 
enues  of  $100.3  million  —  or  an  operating  margin  of  25.5%.  For 
the  fiscal  year  ended  Sept.  30.  Lee  said  net  income  dipped  2%  to 
$62.2  million,  as  revenues  advanced  15.8%  to  $517.3  million. 


LETTERS/ARTICLE  SUBMISSIONS 

■  Plea.se  include  your  name,  company  affiliation  and/or 
residence,  and  phone  number  (for  verification)  on  letters 
intended  for  publication.  Please  send  to  "Letters 

to  the  Editor.” 

■  Submissions  (nonretumable)  for  use  in  "Shop  Talk  at 
Thirty”  or  elsewhere  in  the  magazine  are  accepted  on 
speculation.  Submit  to  “Articles”  do  George  Gameau. 


Scaife  fined  $7K 

Billionaire  publisher  Richard  Mellon  Scaife  has  been  fined 
$7.(KK)  for  failing  to  report  several  hundred  thousand  dollars  in 
contributions  to  promote  ballot  measures  against  affirmative 
action  and  labor  unions.  California’s  Fair  Political  Practices 
Commission  said  Scaife  gave  $1(K).(KK)  earlier  this  year  to  pro¬ 
mote  an  attempt  to  require  labor  unions  to  get  annual  written 
permission  from  members  before  donating  to  campaigns.  Scaife 
also  gave  $l()0.(KX)  to  a  1996  anti-affirmative  action  ballot  mea¬ 
sure.  Scaife,  a  major  supporter  of  conservative  causes  and  whose 
Greensburg,  Pa.,  Tribune-Review  is  known  for  its  rightward  edi¬ 
torial  stance,  admitted  the  violations  and  agreed  to  pay  the  fine. 

Liberty  buys  weeklies 

Liberty  Group  Publishing  of  Northbrook,  III.,  has  bought 
three  weekly  groups:  Press  Publications’  38  suburban  Chicago 
weeklies  and  biweeklies,  combined  circulation  over  1(X).(XX);  a 
group  of  nondailies  in  Springfield,  Newton  and  Teutopolis,  Ill.; 
and  Mainstream  Publications  West,  a  six-paper  weekly  chain 
serving  Montevideo.  Redwood  Falls.  Sleep  Eye.  Granite  Falls. 
Madelia  and  St.  James,  Minn. 

Scripps  sells  Texas  group 

Cincinnati-based  E.W.  Scripps  Co.  said  it  plans  to  sell  the 
five-day-a-week  Plano  (Tx)  Star  Courier  and  seven  non-dailies 
in  suburban  Dallas  to  Lionheart  Holdings.  Terms  were  not  dis¬ 
closed.  Scripps.  which  bought  the  papers  in  1997  from  Harte- 
Hanks  Inc,  said  they  no  longer  fit  its  “strategic  focus.”  Lionheart, 
based  in  Fort  Worth,  owns  community  papers  in  Minnesota. 
Kansas,  Missouri,  and  Texas. 
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Ed?P  VIEWPOINT 


California  justices 
gel  it  very  wrong 

California  just  got  a  little  chillier  for  the  free 
press.  In  a  unanimous  ruling  the  other  day, 
the  California  Supreme  Court  upheld  a  $1.2 
million  libel  verdict  against  the  supermarket  tabloid 
The  Globe. 

What  was  The  Globe's  misdeed?  Did  it  claim  a 
space  alien  was  having  Leonardo  DiCaprio’s  baby? 

Did  it  say  Elvis  Presley  had  been  reincarnated  as 
Calista  Flockhart  in  order  to  work  out  his  cosmic 
weight  issues?  No,  the  paper  simply  reported  accu¬ 
rately  on  the  claims  made  in  a  book  about  a  matter 
of  continuing  public  interest:  The  1968  assassina¬ 
tion  of  Sen.  Robert  F.  Kennedy. 

Interestingly,  the  name  of  the  man  who  sued  The 
Globe,  former  Pakistani  Journalist  Khalid  Khawar, 
appears  nowhere  in  the  tabloid’s  report.  It  did.  however,  republish  a  picture  of  Khawar 
from  the  book  “The  Senator  Must  Die.”  Author  and  conspiracy  theorist  Robert  Morrow 
contends  that  Kennedy  was  murdered  by  the  Iranian  secret  police  in  league  with  the 
Mafia  and,  in  the  book,  claims  Khawar  was  the  assassin.  See  story  on  Page  14. 

In  the  ruling,  California  Supreme  Court  Justice  Joyce  Kennard  writes,  “There  were, 
to  say  the  least,  obvious  reasons  to  doubt  the  accuracy  of  the  Morrow  book’s  accusation 
that  Khawar  killed  Kennedy.”  But  why  should  it  be  up  to  The  Globe  to  make  that  deter¬ 
mination,  especially  given  the  loose  ends  left  by  the  official  investigation?  Consider  the 
FBI’s  conclusion  that  a  Palestinian- American  named  Sirhan  Sirhan,  angry  about  the  sale 
of  fighter  jets  to  Israel,  shot  Kennedy  after  hypnotizing  himself  with  a  candle  and 
Rosicrucian  incantations.  You  don’t  have  to  be  an  X-Files  paranoid  to  consider  alterna¬ 
tive  explanations.  Newspapers  should  not  have  to  weigh  the  threat  of  big-buck  libel  suits 
when  they  decide  to  explore  those  issues. 

Not  surprisingly,  then,  the  supermarket  tabloid  was  supported  in  court  by  a  wide  range 
of  mainstream  news  organizations,  including  The  New  York  Times,  Los  Angeles  Times, 
The  Associated  Press  and  Hearst  Corp.  If  there  was  good  news,  it  was  that  the  high  court 
left  alone  libel  exceptions  for  public  figures,  wire  service  reports  and  book  reviews. 

But  free-press  supporters  can  hardly  be  reassured  by  the  triumphant  comments  of 
Khawar ’s  lawyer.  The  ruling,  attorney  Francis  C.J.  Pizzulli  declares,  has  “driven  a  stake 
into  the  heart  of  the  neutral  reportage  concept.  Neutral  reporting  is  neither  neutral  nor 
legitimate  reporting  but  simply  an  excuse  to  titillate  by  knowing  repetition  of  falsehoods.” 

Let’s  hope  California’s  legislators  don’t  share  that  contempt  for  neutral  reportage  — 
and  that  they  get  to  work  fixing  this  part  of  the  state’s  libel  code. 
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weigh  the  threat 
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ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)  6565712 

NATIONAL  Robert  N.  Paltos  [ext  157] 

ACCOUNTS  MANAGER 

REGIONAL  ADVERTISING 
MANAGERS 

NORTHEAST/NEW  ENGLAND  Richard  E.  Ferreira 
(508)  821-4670 

EAST/CANADA  Howard  E.  Flood  [ext  160] 
WEST/CANADA  Jill  Martin 

(831)625-6902 
CENTRAL  Ramona  D.  Cox 
(303)333-9840 

MIDWEST  Michael  A.  Madden 
(312)641-0041 

ADVERTISING 

PRODUCTION  MANAGER  Jane  Brundage  [ext  166] 

Chri.suna  Mason.  Asst,  [ext  165] 

CLASSIFIED 

ADVERTISING  MANAGER  M.  Eileen  Long  [ext  295] 

Hazel  Preuss.  Asst,  [ext  295] 

CIRCULATION 

MARKETING  DIRECTOR  David  Williams  [ext  250] 

FULFILLMENT  MANAGER  Marlene  Hazzard  [ext  251] 

MIS  DIRECTOR  Ian  E.  Anderson  [ext  300] 

PROMOTION  DIRECTOR  Lawrence  J.  Bumagiel  [ext  150] 
Denniston  Browu  Asst  [ext  151] 
Usa  Deuisch.  As.sl  [ext  152] 

To  contact  us  via  e-mail, 
please  use  first  name  with  last  initial 
@mediainfo.com 
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stop  clogging 
my  fax  with  PR! 

Why,  oh  why,  am  I  a  voice  crying  in  the 
wilderness?  When,  oh  when,  will  com¬ 
rades  in  our  craft  join  me  in  two  simple 
actions  that  will  assuage  company  balance 
sheets,  permit  a  freer  flow  of  news  copy 
on  deadline,  and,  above  all,  give  editors 
more  of  that  precious  commodity,  time? 

Any  nondeadline  material  that  lands  on 
my  desk  via  our  fax  machine  is  crumpled, 
unread  and  thrown  away.  Think  about  it: 
With  a  letter,  the  sender  pays  for  the  paper 
and  postage,  and  the  letter’s  arrival  does 
not  block  the  arrival  of  other  messages. 
With  a  fax.  the  recipient  pays  for  the 
paper,  and  the  obituaries,  deadline  news 
items  and  genuinely  useful  material 
sought  near  deadline  is  queued  behind  the 
Junk  faxes. 

“I  am  calling  to  verify  your  editors  list, 
and  .  .  .”  CLICK.  Editor  &  Publisher  puts 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Puhlisher,  Now  13.  1948 

The  Texas  Circulation  Managers 
Association  explores  the  possibility  of 
establishing  a  Texas  Newspaperboy 
Foundation  and  creating  a  summer 
camp  for  carriers  as  an  initial  project. 

The  American  Newspaper  Guild 
says  it  will  seek  to  bargain  for  retire¬ 
ment  pension  plans  calling  for  a  mini¬ 
mum  of  $175  per  month  per  worker  at 
age  65. 

The  Chicago  Tribune's  response  to 
its  infamous  Page  One  headline 
“Dewey  Defeats  Truman”:  “We  surely 
blundered  in  underestimating  the 
Truman  strength  as  the  returns  piled  in 
on  Tuesday  night.  .  .  .  What  led  us 
astray  was  that  ordinarily  excellent 
teacher,  experience.  Over  the  years  we 
have  seen  in  election  after  election  the 
later  returns  reversing  the  trend  in  the 
earliest  ones.” 

Oveta  Culp  Hobby  was  unanimous¬ 
ly  elected  president  of  the  Southern 
Newspaper  Publishers  Association, 
making  her  the  first  woman  to  head 
one  of  the  nation’s  major  newspaper 
associations. 


out  a  reliable  annual  listing.  Most  state 
press  associations  do  the  same.  At  our 
newspaper,  when  an  editor  departs  or 
changes  assignments,  we  know  enough  to 
forward  mail  by  title  (“news  editor,” 
“entertainment  editor.”  etc.)  rather  than 
person.  These  bozos  are  as  annoying  as 
telemarketing  calls  at  home  from  AT&T 
and  MCI.  Because  we  give  them  answers, 
they  keep  calling,  and  our  time  is  dimin¬ 
ished  thereby.  When  oh  when  .  .  .? 

Denny  Bonavita.  Managing  Editor, 
The  C our i er-E.\ press/ 
Tri -County  Sunday, 
DuBois,  Pa. 

Innuendos 
just  don’t  go 

It  seems  to  me  that  someone  (perhaps 
E&P)  should  hold  the  media  accountable 
for  telling  the  truth  when  they  know  it. 

The  White  House  has  been  accusing 
Ken  Starr  of  leaking  infonnation  to  the 
press  to  damage  the  president.  Whoever 
first  prints  this  information  knows  where 
the  leak  comes  from. 

Yet  these  same  publications  will  print 
the  White  House  attack  dog  denuncia¬ 
tions  as  well.  Publishers  should  not  be 
reporting  the  false  accusations  of  political 
spinmasters. 

By  not  revealing  that  these  leaks  indeed 
did  come  from  Starr's  office,  they,  through 
their  silence,  condone  the  attack  on  his 
office,  but  very  much  keep  the  public 
guessing  as  to  which  side  is  engaged  in 
unethical  (if  not  illegal)  conduct. 

Stop  the  rumors  and  innuendos.  Print 
the  truth.  The  publishers  do  not  have  to 
tell  who  leaked,  but  they  should  be  willing 
to  tell  their  readers  if  the  alleaations  are 


Dr.  James  Hanak. 

West  Chester.  Pa. 

Cookie  case 
good  for  a  laugh 

E&P  is  good  for  at  least  a  laugh  a 
week.  The  cookies  controversy  for  exam¬ 
ple.  My  own  trail  of  online  research  is 
wiped  out  at  the  end  of  the  day  when  I 
delete  the  contents  of  the  cookie  and  his¬ 
tory  files. 

Once  a  week  I  clean  out  the 
e-mail  record  as  well . . .  and  I  defragment 
the  hard  drive  regularly.  Call  me  paranoid. 


but  my  manuscripts  are  done  on  floppies 
and  not  stored  on  the  computer  with 
Internet  access  which  holds  copies  of  the 
Web  site  HTML  files. 

The  September  Mediainfo.com 
(“Nasty  battle  over  Web  ratings  goes  pub¬ 
lic,  p.  10)  statistics  had  me  snickering  for 
days.  Mornings  I  check  the  weather  on  a 
local  daily’s  site,  and  one  researcher 
counts  it  as  a  single  hit  a  month  by  an 
unduplicated  visitor.  Or  1  go  into  newspa¬ 
per  sites  across  the  country  usually  Just 
long  enough  to  read  the  headlines  and  get 
counted  on  each.  I  turn  off  graphics  to 
speed  up  my  browser,  and  another 
researcher  counts  me  as  reading  all  those 
banner  ads.  Then  CNN  and  USA  Today 
fight  about  which  has  the  most  readers. 

I’m  not  employed  at  a  newspaper  office 
nor  am  I  a  government  employee  whose 
browser  trail  is  followed  by  the  boss. 
Maybe  that’s  why  I  find  E&P  the  funniest 
thing  since  Red  Skelton  and  George 
Bums. 

Anne  Grimm-Richarson.  Owner. 

Tiptoe  Literary  Service, 
Raymond.  Wash. 


Quality  Auditing- 
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Certified  Audit 

To  request  your  C.4C 
information  package. 
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or  visit  us  online  at 
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NEWSPEOPLE 


ASSOCIATED  PRESS 

BRIAN  FARKAS,  42,  a  newsman  for 
The  Associated  Press’  Charleston,  W.Va., 
bureau,  has  been  promoted  to  news  editor. 

SANDRA  K.  JOHNSON,  deputy 
bureau  chief  of  the  Washington  bureau, 
has  been  appointed  bureau  chief.  She  suc¬ 
ceeds  Jonathan  Wolman,  who  was  recent¬ 
ly  appointed  AP  managing  editor. 

ROBERT  NAYLOR,  bureau  chief  in 
Jackson,  Miss.,  has  been  promoted  to 
bureau  chief  in  Albany,  N.Y. 

STEVE  SAKSON,  44,  a  news  produc¬ 
er  on  AP’s  Web  site.  The  Wire,  has  been 
named  AP’s  deputy  business  editor  fol¬ 
lowing  Dan  Blake’s  departure  for  Bridge 
News. 

DAILY  OKLAHOMAN 

DENISE  HAWKINS,  a  specialist  in 
retail  sales  development  at  Oklahoma 
City’s  The  Daily  Oklahoman,  has  been 
appointed  display  advertising  sales 
manager. 

DALLAS  MORNING  NEWS 

RALPH  LANGER,61  ,  executive  vice 
president  and  editor  of  The  Dallas 
Morning  News,  has  retired.  He  joined  the 
paper  in  1981. 

KATE  ROSE  MLRPHY,  marketing 
director,  was  named  vice  president  of 
marketing. 

DULUTH  NEWS-TRIBUNE 

KRISTI  SCHMIDT,  marketing  man¬ 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL;  5O5. 820.2/00  FAX:  505.82O.29OO 
E-mail:  info@)dirksvanessen.com  http://www.dirksvanessen.com 


JOHNSON  MINTON 

ASSOCIATED  MIDLAND 

PRESS  REPORTER- 


TELEGRAM 

ager  at  the  Duluth  (Minn.)  News-Tribune, 
has  been  promoted  to  marketing  director. 

LOS  ANGELES  TIMES 

JOHN  C.  Me  KEON,  senior  vice  pres¬ 
ident  of  advertising  and  chief  innovation 
officer  at  Newsday,  Long  Island.  N.Y.,  has 
been  appointed  senior  vice  president  of 
advertising  at  its  sister  paper,  the  Los 
Angeles  Times. 

INLAND  PRESS 
ASSOCIATION 

WILLIAM  BLOCK  JR.,  president 
and  co-publisher  of  The  Blade,  Toledo, 
Ohio,  has  been  elected  president  of  the 
Inland  Press  Association. 

MEDIA  GENERAL 

FRANK  MCDONALD,  vice  presi¬ 
dent,  director  of  human  resources  at 
Richmond  Newspapers,  publisher  of  the 
Richmond  Times-Dispatch,  has  been 
named  vice  president  of  human  resources 
for  the  publishing  division  of  Richmond, 
Va.-based  Media  General  Inc. 


NAYLOR  RABIDEAC 

ASSOCIATED  TIMES  HERALD- 

PRESS  RECORD 


MIDLAND 

REPORTER-TELEGRAM 

META  MARIE  MINTON,  associate 
publisher  of  the  Edwardsville  (Ill.) 
Intelligencer,  has  been  named  editor  at  the 
Midland  (Texas)  Reporter-Telegram.  She 
succeeds  James  E.  Servatius,  who  retired. 


OMAHA  WORLD-HERALD  CO. 

GEORGE  WACHTLER,  director  of 
finance  and  administration  at  the  Omaha 
World-Herald  Co.,  has  been  elected  senior 
vice  president. 

ONTARIO  PRESS  COUNCIL 

PHIL  McLEOD,  publisher  of  The 
Brockville  (Ontario)  Recorder  and  Times, 
has  been  elected  the  council’s  daily  news¬ 
paper  director.  He  succeeds  Michael  Pearce 
of  the  Brantford,  Ontario,  E.xpositor. 

SACRAMENTO  BEE 

STEPHEN  BERNARD,  an  executive 
for  Newspaper  Services  of  America  in 
Atlanta,  has  been  appointed  vice  president 
of  sales  and  marketing  at  The  Sacramento 
Bee. 

SAN  GABRIEL  VALLEY 
NEWSPAPER  GROUP 

RON  L.  WOOD,  former  director  of 
circulation  and  consumer  sales  and  mar¬ 
keting  for  the  San  Gabriel  Valley 
Newspaper  Group,  has  been  appointed 
publisher  of  the  group  whose  papers  are 
the  San  Gabriel  Valley  (Calif.)  Tribune, 
Pasadena,  Calif.,  Star-News  and  The 
Whittier  (Calif.)  Daily  News. 

SPJ 

WENDY  S.  MYERS,  editor  of  the 
monthly  trade  magazine  Veterinary 
Economics,  has  been  installed  as  president 
of  the  Society  of  Professional  Journalists, 
based  in  Washington,  D.C. 

KYLE  DIEDERPRUEM,  reporter  at 
The  Indianapolis  Star  and  News,  was 
elected  president-elect. 

RAY  MARCANO,  metro  editor  at  the 
Dayton  (Ohio)  Daily  News,  was  elected 
secretary-treasurer. 
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by  Karim  Mostafa 


ST.  PETERSBURG  TIMES 

SYDNEY  FREEDBERCJ,  a  Pulitzer 
Prize-winning  reporter  at  The  Miami 
Herald,  has  joined  the  Si.  Petersharg 
Times  as  an  investigative  reporter. 

TIMES  HERALD-RECORD 

.MICHAEL  RABIDEAU,  advertising 
director  for  Media  General’s  Potomac 
News  in  Woodbridge,  Va..  and  the 
Manassas  (Va.)  Journal  Messenger, 
Joins  the  Times  Herald-Record  in 
Middletown,  N.Y.,  as  director  of  display 
advertising. 


EdfP  OBITUARIES 


VIRGINIA  DOCKING,  96,  a  news¬ 
paper  columnist  who  wrote  about  her 
daily  life  as  the  first  lady  to  former 
Kansas  Gov.  George  Docking,  died  Nov. 
6.  Her  weekly  column,  “From  Our  Home 
to  Your  Home,”  was  published  across  the 
state  from  1957  to  1961. 

WILLIAM  A.  DRAVES,  81,  who 
held  several  editing  Jobs  at  The  Reporter 
in  Fond  du  Lac,  Wis.,  died  Nov.  1  from 
complications  of  a  heart  ailment. 

He  was  managing  editor  of  The 
Reporter  from  1967  until  his  retirement 
and  also  served  on  the  board  of  the 
Associate  Press  Managing  Editors  associ¬ 
ation. 

JAMES  G.  DRISCOLL,  63,  a  senior 
editorial  writer  at  the  Fort  Lauderdale, 
Fla.,  Sun-Sentinel,  died  Nov.  3  after  expe¬ 
riencing  chest  pains.  After  working  in 
editorial  and  executive  positions  at  sever¬ 
al  papers,  he  Joined  the  Sun-Sentinel  edi¬ 
torial  page  in  1985  and  became  known  for 
his  columns  on  politics  and  international 
affairs. 

JOSEPH  EDWIN  HOWELL,  89,  a 
reporter  who  covered  Oklahoma  politics 
for  more  than  60  years  at  the  now-defunct 
Tulsa  Tribune,  died  Nov.  8. 

THOMAS  A.  LEASK,  76,  chief 
photographer  for  The  Patriot-News, 
Harrisburg,  Pa.,  died  Nov.  8.  During  his 
40-year  career,  he  won  more  than  30 
national  and  state  photo  awards. 

GERALD  LONG,  75,  chief  executive 
at  the  Reuters  news  agency  from  1963  to 
1981,  died  Nov.  10.  After  Reuters,  he 
became  managing  director  at  The  Times 
of  London. 


LEO  R.  M(  BRIAN,  78,  the  last  of 
the  publishing  family  to  operate  The 
Ripon  Record,  a  Modesto,  Calif.,  weekly, 
before  its  sale  in  1982,  died  Oct.  31.  He 
worked  his  way  up  from  paperboy  to,  in 
1960,  publisher.  His  family  owned  the 
Record  for  70  years. 

FRAN  MURPHY,  75,  an  Akron 
(Ohio)  Beacon  Journal  reporter  whose 
career  spanned  54  years,  died  of  liver 
cancer  Nov.  9. 

She  received  the  1996  Knight  Ridder 
Award  for  Community  Service  Excel¬ 
lence  as  recognition  of  her  local  “Good 
Morning”  column. 

WAYNE  O’NEIL,  76,  former  publish¬ 
er  and  managing  editor  at  the  weekly 
Long  Beach,  Wash.,  Chinook  Observer, 
died  Oct.  1  of  a  brain  tumor. 

MIGUEL  PEREIRA  DE  MELO,  45, 
a  Brazilian  photoJournali.st  whose  pic¬ 
tures  of  a  1996  peasant  massacre  were 
published  worldwide,  died  Nov.  6  from  a 
gunshot  wound  received  the  day  before. 
He  was  expected  to  testify  at  the  trial  of 


159  police  officers  accused  of  the  mas¬ 
sacre  in  Eldorado  de  Carajas’  land 
reforms  protests. 

JAMES  ROPER,  83,  a  United  Press 
foreign  correspondent  and  later  news 
editor  at  the  CBS  News  Washington 
bureau,  died  Nov.  9  of  cancer.  During 
World  War  11,  Roper  covered  the  Italian 
campaign  and  was  one  of  the  first 
reporters  to  discover  Mussolini's  body  in 
April  1945.  In  1960.  he  began  a  long  free¬ 
lance  association  as  E&P's  Washington 
correspondent. 

HILDA  E.  SHIVERS.  86.  a  veteran 
newswoman  who  worked  at  the  Camden. 
N.J.,  Courier  Post,  died  Oct.  27.  A  mem¬ 
ber  of  a  prominent  southern  New  Jersey 
newspaper  family,  she  held  a  variety  of 
positions,  assistant  features  editor  being 
the  last.  She  also  wrote  an  advice  column 
under  the  byline  Sheila  Manning. 

RUFUS  WALKER.  JR..  77,  former 
general  manager  and  CEO  at  the 
Delaware  County  Daily  Times  in  Primos. 
Pa.,  died  after  a  car  accident  Nov.  3. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

Mauagine^  Director 
broaclwatertj^vsacomm.com 


Since  its  founding  in  1981,  Wronis,  Suhler  has 
completed  more  than  4(X)  communications  industn- 
transactions  with  an  aj^egate  value  in  excess  of  S2 1 
billion  —  including  more  than  S950  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Veronis,  Suhler  &  Associates  INc. 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak^.vsacomm.com 


Inrestment  hankers  to  the  communications, 
media,  publishing  hm,tdcasting,  interactive 
digital  media,  and  injormation  industries- 
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BY  DAVID  ASTOR 


Putting 
the  Byte  in 

More  cartoonists  are  M  ^ 

licking  on  computers  ■  Ml  I  I  II 

to  draw  and  write  JL  JL  JL 


As  more  cartoonists  use  computers 
to  help  produce  their  comics,  at 
least  one  syndicated  creator  has 
gone  the  whole  “9”  yards. 

Brooke  McEldowney  does  his  “9 
Chickweed  Lane”  strip  completely  on 
computer.  The  only  paper  involved  is  the 
sheet  he  tapes  over  his  Wacom  tablet  to 
get  resistance  while  drawing  with  a  stylus. 

McEldowney  and  Chris  Cassatt  are 
among  the  vanguard  of  a  growing  group 
of  cartoonists  going  digital  for  all  or  part 
of  the  creative  process. 

The  46-year-old  McEldowney,  whose 
Los  Angeles  Times  Syndicate  strip  runs  in 
100  papers,  started  using  the  computer 
completely  when  he  was  with  United 
Media  in  1994.  McEldowney  kept  his 
megabyte  method  secret  to  see  if  it  was 
skillful  enough  to  make  “9”  look  hand- 
drawn. 

“A  few  months  later,  1  asked  Amy  Lago 
if  she  noticed  anything  different,  and  .she 


Colorado  cartoonist  Chris  Cassatt  uses 
almost  $100,000  in  computer  equipment 
to  produce  his  “Downe  the  Tubes” 
comic  for  Creators  Syndicate  and  Jeff 
MacNelly’s  “Shoe”  comic  for  Tribune 
Media  Services.  Two  samples  of  “Shoe” 
are  shown  above  right,  followed  by 
three  samples  of  “Downe  the  Tubes”  — 
which  was  introduced  this  spring. 


r 


had  no  idea,”  recalls  the  Florida  creator. 

“I  didn’t  realize  it  was  done  by  comput¬ 
er,”  confirms  Lago,  United’s  executive 
editor  for  comic  art. 

“It’s  amazing  what  a  pressure-sensitive 
stylus  can  do,”  says  National  Cartoonists 
Society  President  George  Breisacher,  a 
Charlotte  Observer  staffer  who  adds  that 
a  lot  of  newspaper  graphics  are  already 
fully  computerized. 

Now  comic  creators  are  getting  more 
digital,  too.  In  McEldowney’s  case,  he 
draws  on  his  1 2-by- 1 2-inch  tablet  while 
eyeing  his  Macintosh  screen  to  see  the 
comic  take  shape.  Then  he  digitally  cleans 
things  up,  makes  other  changes,  puts  gray 
shading  in  some  of  the  daily  strips,  col¬ 
orizes  all  of  the  Sunday  strips  and  keys  in 
lettering  that  resembles  his  handwriting. 

Most  other  computer-savvy  artists  still 
hand-draw  their  comics,  but  then  do  one 
or  more  of  the  digital  things  McEldowney 
does  after  they  scan  in  their  work. 

“The  use  of  computers  is  definitely 
increasing  among  comic  creators,”  says 
Anita  Tobias,  LATS  vice  president  for 
U.S.  syndication. 

King  Features  has  syndication’s  largest 
roster  of  comic  cartoonists,  75,  and  Editor 
in  Chief  Jay  Kennedy  estimates  that  15% 
of  them  now  use  computers  for  part  of  the 
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SO  IS 

breath. 


How  was  your 
shopping  excursion 
with  your  doubter? 


An  entire 
doy  with  just 
Kelley  om 
me?  Pmelessi 


Of  course, 
there  were 
more 'for 
everything 
else  there’s 
mastercard' 
moments  than 
you  canshoke 
a  stick  at. 


You  know,  Andy,  when  I  was 
growing  up  1  hod  all  the  stuff 
you  hove.  Fast  computers, 
surround  sound  satellite  tV.„ 
you  nome  it. 


But  he  didn’t  actually 
finish  growing  up  until 
lost  week. 
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Should  comic  creators  go  digital? 

The  draws  and  drawbacks  of  using  a  computer 

What  are  the  pros  and  cons  of  using  a  computer  in  the  ere-  ing  seven  comics  a  week  face  unrelenting  deadlines. 

ative  process?  “When  you’re  producing  a  daily  comic,  you  can  be  a  purist 

“You  have  more  control  over  what  you  do,”  says  “9  and  spend  twice  as  much  time  or  let  the  computer  be  your 
Chickweed  Lane”  creator  Brooke  McEldowney  of  the  Los  assistant,”  adds  “Downe  the  Tubes”  cartoonist  Chris  Cassatt  of 
Angeles  Times  Syndicate.  “I  can  make  my  comic  look  exact-  Creators  Syndicate. 

ly  the  way  I  want  it.  I  can  play  with  the  colors  and  back-  Some  cartoonists  do  cut  a  few  too  many  comers  to  save 
grounds  and  all  sorts  of  effects.  If  I  don’t  like  it,  I  can  redo  it.”  time.  Tribune  Media  Services  Assistant  Editor  Eve  Becker 
Cartoonists  can  tell  a  prepress  firm  like  American  Color  says  she  sees  submissions  in  which  cartoonists  use  a  comput- 
how  they  want  a  Sunday  comic  to  look,  but  it  might  not  come  er  to  repeat  the  same  drawing  from  panel  to  panel.  Some 
out  exactly  as  they  imagined  it.  artists  still  come  up  with  stiff-looking,  too-“perfect”  strips 

“The  cool  special  effects  Wiley  does  would  be  hard  to  con-  obviously  done  on  computer, 
vey  on  a  color  guide,”  says  Tim  Rosenthal,  AC  account  man-  “I  kind  of  like  looking  at  the  imperfections  in  a  comic, 
ager-comics  business,  referring  to  “Non  Sequitur”/“Homer”  That’s  what  helps  make  it  interesting,”  says  Tim  Oliphant,  a 
creator  Wiley  Miller  of  the  Washington  Post  Writers  Group.  freelance  creator  who  also  teaches  art  and  chairs  the  National 
Because  of  all  his  experimentation  and  polishing.  Cartoonists  Society’s  education  committee. 

McEldowney  actually  spends  more  time  on  “9”  than  before  The  Tennessee-based  Oliphant,  who  uses  a  computer  for 
going  digital.  some  cartoon-related  tasks  but  always  draws  by  hand,  wrote 

“One  Sunday  cartoon  took  me  nearly  five  days  to  do,”  he  a  letter  in  the  current  NCS  newsletter  decrying  how  some 
recalls,  joking  that  he  would  have  “run  out  of  ‘white-out’”  artists  rely  too  heavily  on  computers, 
making  so  many  changes  in  his  ink-and-paper  days.  Another  drawback?  If  a  comic  is  totally  created  via  com- 

McEldowney  also  notes  that  learning  to  use  computer  puter,  there’s  no  original  for  posterity, 
hardware  and  software  can  also  be  time-consuming  in  the  “As  a  lover  of  the  comic  art  form.  I’m  a  little  dismayed  at 
beginning.  that,”  says  Rosenthal. 

But  others  emphasize  that  going  digital  for  lettering  and  And  several  interviewees  mention  that  computers  are  too 
certain  other  tasks  ultimately  saves  time.  expensive  for  some  cartoonists,  and  that  those  who  can  afford 

“It  just  lessens  the  workload,”  says  King  Features  Syndicate  them  are  always  faced  with  the  possibility  of  those  dreaded 
Editor  in  Chief  Jay  Kennedy,  who  notes  that  cartoonists  creat-  glitches  that  can  negate  hours  of  work.  —  David  Astor 

creative  process.  He  says  this  number  has  use  a  computer  for  adjusting  the  layout  to  Cassatt  has  a  searchable  database  of 
doubled  since  1995,  while  adding  that  a  fit  each  shape.  gags,  characters  and  scenes  that  he  assem- 

great  majority  of  cartoonists  still  do  most  Actually,  comic  cartoonists  mostly  use  bles  on  his  computer  and  then  prints  out. 

of  their  work  the  old-fashioned  way.  computers  for  the  noncreative  task  of  elec-  “I  work  on  it  with  a  pencil  and  then  ink 

The  computer-use  figure  for  Universal  tronicaily  delivering  their  work  to  syndi-  it,”  says  the  Coloradan.  “1  still  like  the 
Press  Syndicate’s  30  comic  creators  may  cates  —  a  trend  that  began  reaching  criti-  smell  and  feel  of  India  ink  on  paper.”  He 
also  be  about  15%.  reports  Managing  cal  mass  two  years  ago  {E&P,  Dec.  21,  then  scans  the  comic  back  into  his  com- 
Editor  Sue  Roush.  1996,  pp.  24-26).  Lago,  for  instance,  says  puter  to  add  screens  and  other  elements. 

Lago  says  at  least  30%  of  United’s  40  about  75%  of  United’s  comic  creators  Cassatt  also  uses  his  computer  skills  to 
comic  cartoonists  use  computers  to  now  transmit  digitally.  help  produce  other  comics,  including 

manipulate  their  work  in  some  way,  while  She  recalls  that  United  cartoonists  start-  “Shoe”  by  Jeff  MacNelly  of  Tribune 

Tribune  Media  Services  Assistant  Editor  ed  delivering  their  work  digitally  back  in  Media  Services. 

Eve  Becker  says  about  25%  of  TMS’s  1993,  which  she  believes  helped  give  the  To  digitally  assemble  “Shoe,”  Cassatt 

nearly  30  comic  artists  do  so.  syndicate  its  current  high  percentage  of  takes  stored  or  newly  drawn  MacNelly  art. 

These  percentages  are  partially  com-  cartoonists  who  also  use  computers  for  inserts  it  into  comic  frames,  and  fills  bal- 
prised  of  cartoonists  who  use  computers  creative  purposes.  Scott  Adams  (“Dilbert”)  loons  with  dialogue  written  on  fonts  that 
to  do  their  own  Sunday  comic  coloring  —  and  Bob  Thaves  (“Frank  &  Ernest”)  were  look  like  MacNelly’s  lettering.  He  also 
a  practice  virtually  nonexistent  five  years  among  the  United  creators  grasping  the  adds  coloring  and  other  details, 
ago.  About  20%  of  the  200  cartoonists  potential  of  computers  early  on.  “Jeff  doesn’t  have  to  do  anything  he 

affiliated  with  American  Color  handle  Adams  and  Thaves  were  also  among  doesn’t  want  to  do,”  says  Cassatt,  meaning 
their  own  hues,  according  to  Tim  the  first  cartoonists  to  put  their  e-mail  the  heavily  scheduled  MacNelly  has  more 
Rosenthal,  account  manager-comics  busi-  addresses  in  their  comics  (E&P,  May  20,  time  to  spend  on  the  editorial  cartoons  and 
ness  of  AC,  which  colorizes  Sunday  strips  1995,  pp.  38-40).  This  particularly  affect-  Dave  Barry  column  illustrations  also  syn- 
for  the  other  80%.  AC  is  the  sister  compa-  ed  the  creative  process  for  Adams,  who  dicated  by  TMS. 

ny  to  American  Color  Graphics,  which  used  cyber  feedback  to  help  shape  the  Cassatt,  52,  does  all  his  digital  work  on 

prints  over  350  Sunday  comic  sections.  content  of  his  strip  and  build  its  phenome-  nearly  $  1 00,(K)0  worth  of  computer  equip- 

Kennedy  believes  Sunday  coloring  is  nal  popularity.  ment  he’s  amassed  since  the  early  1990s. 

the  creative  task  comic  cartoonists  most  “Downe  the  Tubes”  cartoonist  Chris  But  the  vast  majority  of  cartoonists  can 

use  computers  for,  followed  by  electronic  Cassatt  is  another  digital  devotee  who  get  by  with  five-  or  six-grand  worth  of 

lettering.  He  adds  that  some  artists  who  do  uses  a  computer-to-paper-to-computer  hardware  and  software, 

a  comic  in  both  a  strip  and  panel  format  process  for  his  Creators  Syndicate  comic.  Not  every  tech-savvy  cartoonist  is 
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Brooke 
McEldowney  uses 
a  digital  tablet  and 
computer  to  do  “9 
Chickweed  Lane” 
for  the  Los 
Angeles  Times 
Syndicate. 
The  only  paper 
involved  is  the 
piece  he  tapes 
over  the  tablet 
to  get  resistance 
while  drawing 
with  a  stylus. 


ANSWERING  ■ 

A  TAKE  CALL 
FOR  HELP,  super¬ 
lative  GIRL  FINOe 
HERSELF  SEALED  IN 
AN  EMPTV  . 

CELL. 


of  people  using  computers  in  their  work 
has  gone  up,”  says  Kirkman.  “A  lot  of 
people  were  just  getting  into  it  at  the 
time.” 

While  computers  may  help  in  the  cre¬ 
ative  process,  most  interviewees  empha¬ 
sized  that  writing  and  drawing  ability  still 
make  or  break  a  comic. 

“It’s  got  to  be  funny  or  it  doesn’t  float,” 
says  Cassatt.  “Using  a  computer  has  noth¬ 
ing  to  do  with  degrading  the  art.  It’s  Just  a 
fancy  tool.” 

“It’s  like  a  different  kind  of  pencil  or 
‘Benday’  screen,”  adds  Katherine  Searcy, 
Creators  vice  president/editorial  director. 

Looking  to  the  future,  Tobias  says  the 
u.se  of  computers  in  comics  will  increase 
as  technology  continues  to  improve  and 
more  digitally  savvy  artists  enter  the  field. 

“As  computers  keep  getting  cheaper 
and  the  programs  keep  getting  better,  it 
becomes  more  attractive  to  people,” 
agrees  Roush.  “And  kids  who  are  intro¬ 
duced  to  computers  early  in  their  lives  are 
going  to  be  more  open  to  the  possibility  of 
using  them.” 

Not  every  computer  maven  is  young,  of 
course.  Kennedy  notes  that  one  of  King’s 
most  wired  creators  is  “Barney  Google  & 
Snuffy  Smith”  cartoonist  Fred  Lasswell, 
who’s  in  his  early  80s. 

Whatever  the  age  of  tomorrow’s  car¬ 
toonists,  “1  don’t  think  pen  and  ink  will  go 
away  entirely,”  Tobias  says.  “For  a  lot  of 
cartoonists,  there’s  Just  something  about 
Adobe  holding  the  pen  in  the  hand  and  feeling  the 
paper  under  their  fingers.  It’s  an  integral 
lumber  part  of  their  creative  process.”  BB 
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heavily  into  digital  comic  creation.  Rick 
Kirkman  uses  a  computer  for  e-mail,  stor¬ 
ing  data,  and  accessing  Web  sites,  includ¬ 
ing  the  one  devoted  to  the  “Baby  Blues” 
comic  he  does  with  Jerry  Scott.  Except  for 
colorizing  the  Sunday  strip  every  week 
and  occasionally  using  computerized 
fonts,  he  does  everything  else  in  the  King 
comic  by  hand. 

“1  like  the  feel  of  pencil  and  paper,” 
says  the  Arizonan.  “It’s  a  tactile  thing.” 

Nancy  Tew,  Los  Angeles  Times  editori¬ 
al  projects  manager,  adds:  “1  respect  and 
acknowledge  those  still  putting  pen  to 
paper.  I’m  a  traditionalist.  But  things  are 
changing  rapidly.  If  a  cartoonist  who  uses 
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Covering  cyberspace: 
an  endangered  beat? 

As  advanced  technology  creeps  into  all 
newspaper  sections,  the  tech  beat  could  vanish 


by  Scott  Kirsner 

How  will  newspapers’  coverage  of 
cyberspace  change  as  the  new 
medium  mainstreams? 

That  was  the  question  for  a  panel  of 
journalists  gathered  last  week  as  part  of 
MIT’s  ongoing  “Media  in  Transition’’  pro¬ 
ject.  The  assembled  writers  agree  that  the 
cyberspace  beat  itself  will  likely  disappear 
as  technology  stories  seep  into  every  sec¬ 
tion  of  the  newspaper.  Retail  reporters  will 
cover  electronic  commerce,  for  example, 
and  health  care  reporters  will  offer  point¬ 
ers  to  the  best  medical  sites  on  the  Web. 

“What  had  been  a  specialist’s  beat  is 
now  becoming  a  universal  territory,”  says 
Hiawatha  Bray,  The  Boston  Globe's  tech¬ 
nology  reporter.  He  notes  it’s  unusual  to 
see  stories  in  a  newspaper  exploring  the 
minutiae  of  older  technologies  like  televi¬ 
sion.  “You  hardly  see  any  stories  [in  the 
newspaper]  about  how  to  set  the  vertical 
hold  on  your  TV.  Advanced  technology 
becomes  invisible,  eventually.” 

As  an  example  of  how  quickly  comput¬ 
ers  are  being  assimilated  into  the  culture. 
The  New  York  Times  Technology  Reporter 
Amy  Harmon  plays  a  voice  mail  she  had 
received  from  her  Uncle  Louie.  He  had 
called  to  discuss  a  story  she’d  written 
about  Linux,  an  obscure  freeware  operat¬ 
ing  system  that  competes  with  Microsoft’s 
Windows. 

“It  blew  my  mind  that  he  wanted  to  talk 
about  the  pros  and  cons  of  Linux  vs. 
Windows,”  Harmon  says.  “We  have  to 
realize  the  huge  extent  to  which  (technol¬ 
ogy)  touches  a  great  number  of  people.” 

Harmon  suggests  that  newspaper  cover¬ 
age  of  the  Internet  has  gone  through  three 
phases.  The  first  was  a  “definitional  phase,” 
in  which  stories  simply  proclaimed,  “Hey, 
the  Internet  exists.  Look.”  Then  came  the 
“frontier  phase,”  when  reporters  would 
send  back  dispatches  from  the  wilderness 
about  hackers  and  pomographers  and  virtu¬ 


al  communities.  “The  underlying  message 
was,  ‘Cyberspace  is  a  deep,  dark  place  that 
only  members  of  the  technological  elite 
can  penetrate,’”  Harmon  says. 

But  now,  she  posits,  we’ve  entered  the 
“mainstreaming  phase,”  when  the  technol¬ 
ogy  is  adopted  by  the  masses.  That  presents 
new  challenges  about  how  to  report  on  it. 

The  Globe's  Bray  offers  one  strategy: 
Focus  on  the  mundane,  not  the  hip.  He 
quotes  science-fiction  writer  William 
Gibson  (who  coined  the  term  “cyber¬ 
space”)  as  saying,  “The  street  finds  its 
own  uses  for  things.”  In  the  late  ’90s,  Bray 
says,  newspapers  should  be  focusing  on 
how  technology  is  affecting  the  lives  of 
real  people.  “What  use  will  the  street  find 
for  these  technologies?”  he  asks.  “Let’s 
not  write  about  them  at  the  stage  when 
everybody  is  going  ooh  and  aah,”  but 
when  people  actually  find  uses  for  them.  I 
want  to  let  the  culture  decide  for  itself 
what  it  makes  of  the  Internet.  That’s  why 
I’ve  stayed  focused  on  the  mundane.” 

Both  Bray  and  Harmon  bemoan  their 
employers’  sluggishness  in  embracing  the 
very  technologies  they  were  writing 
about,  noting  that  most  reporters  at  The 
Globe  and  The  Times  still  use  “dumb  ter¬ 
minals”  for  their  work,  rather  than  PCs. 
“Newspapers  are  behind  the  curve  in  our 
use  of  technology,”  Bray  says.  “We  should 
have  an  Internet-based  way  for  reporters 
around  the  world  to  stay  in  touch  with  the 
front  office,  for  example.” 

The  panelists  at  the  forum  also  sang  the 
praises  of  interacting  with  newspaper 
readers  by  e-mail.  “E-mail  communica¬ 
tion  forces  you  to  be  much  more  scrupu¬ 
lous  and  cautious  about  what  you  write,” 
Bray  says.  “People  hold  you  accountable 
for  any  mistakes.” 

But  Bray  and  Harmon  are  among  a  tiny 
minority  of  reporters  at  their  respective 
papers  who  publish  their  e-mail  addresses 
with  their  bylines.  Why?  Most  reporters 
don’t  have  reliable  e-mail  software  on 
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their  terminals,  Bray  explains. 

“Readers  and  reporters  should  interact 
more,”  agrees  Harmon,  who  proceeds  to 
articulate  —  and  reject  —  a  common  objec¬ 
tion  to  having  an  e-mail  address  appear  in 
print:  “But  I  need  time  to  do  my  job.” 

When  an  audience  member  asked  the 
panelists  about  any  ethical  quandaries 
they  faced  in  reporting  about  cyberspace, 
both  Bray  and  Harmon  say  reporting 
about  software  bugs  and  security  flaws  is 
often  a  touchy  issue.  Bray  says  in  cover¬ 
ing  a  story  about  the  publication  of  a 
CD-ROM  full  of  thousands  of  stolen  cred¬ 
it  card  numbers,  he  had  to  take  care  not  to 
give  readers  enough  information  to  dupli¬ 
cate  the  theft. 

Harmon  says  when  writing  about  secu¬ 
rity  problems  with  consumer  software  that 
could  be  exploited  by  hackers,  the  question 
was,  “Should  we  wait  until  there’s  a  fix,  or 
should  we  tell  people  as  soon  as  we  know?” 
Harmon  implies  that  she  usually  opted  for 
the  latter  approach.  “It’s  best  for  the  com¬ 
munity  as  a  whole  to  know  about  it.” 

Asked  about  the  future  of  the  newspa¬ 
per  as  a  document  printed  on  paper,  the 
three  panelists  were  optimistic  —  at  least 
about  the  near-term  prospects.  Harmon 
says  the  computer  is  a  long  way  from 
rivaling  paper’s  portability  and  ease-of- 
use.  Bray  quotes  a  former  CEO  of  the 
computer  networking  company  Novell, 
who  says  in  support  of  paper,  “You’ll  see 
paperless  offices  about  the  same  time  you 
see  paperless  bathrooms.” 

Julian  Dibbell,  the  third  panelist,  waxes 
nostalgic  about  the  passing  of  an  age 
when  journalists  could  cover  cyberspace 
as  a  separate  culture.  Dibbell,  a  freelance 
journalist  who  has  covered  technology  for 
New  York’s  The  Village  Voice  and  Spin 
magazine,  says  that  the  rise  of  business, 
political  and  legal  stories  about  the 
Internet  will  overshadow  some  of  the 
large  cultural  issues,  like  “where  cyber¬ 
space  is  taking  us.  Those  kind  of  ideas 
don’t  change  enough  to  keep  a  weekly 
paper,  much  less  a  daily,  in  business.” 

“The  romance  may  be  over,”  Dibbell 
concludes,  “but  the  job  goes  on.  Still,  I  can’t 
see  getting  bored  with  it  anytime  soon.” 

The  “Journalism  in  Cyberspace”  panel 
was  moderated  by  Jack  Driscoll,  the  edi- 
tor-in-residence  at  MIT’s  Media  Lab  and  a 
former  editor  of  The  Boston  Globe.  ■■ 

Kirsner  (kirsner@att.net)  writes 
about  the  media,  business  and  tech¬ 
nology  from  Boston. 
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Alternative  papers 
build  national  site 


by  Martha  L.  Stone 

It’s  a  sought-after  demographic  group: 
affluent,  big-spending,  educated  18-  to 
34-year-olds.  And  it’s  the  audience  of 
every  major  alternative  weekly  newspaper 
in  the  country.  Looking  for  success  in 
advertising  and  e-commerce,  NewcityNet, 
a  network  of  35  urban  alternative  papers, 
was  launched  in  Chicago  last  month.  The 
site  is  located  at  www.newcitynet.com. 

“Whether  they  are  successful  depends 
on  how  well  they  execute  (NewcityNet),’’ 
says  Bill  Bass,  senior  analyst  at  Forrester 
Research  in  Cambridge,  Mass.  “For 
advertisers,  the  lifetime  value  of  a  cus¬ 
tomer  at  1 8  is  more  valuable  than  one  that 
is  80.” 

The  reason  young  adults  are  a  key 
advertising  target  on  the  Web  goes  beyond 
their  buying  power.  “(Alternative  weekly 
readers)  are  more  likely  to  be  techno¬ 
savvy  than  a  general  newspaper  audi¬ 
ence,”  says  Vin  Crosbie,  president  of 
Digital  Deliverance,  an  online  news  con¬ 
sulting  firm  in  Greenwich,  Conn.  “They 
are  more  likely  to  own  home  computers 
and  have  Internet  access,  a  higher  house¬ 
hold  income  and  cell  phones.” 


'  Beyond  the  35  weeklies  in  key  metro 
markets,  five  other  sites  have  Joined  the 
j  network:  Weekly  Wire,  an  entertainment 
site;  Film  Vault;  Red  Meat,  a  comic  strip 
site;  the  Real  Astrology  column;  and  the 
!  Boulevards  network,  a  collection  of  city 
!  index  sites. 

1  More  “portal”  content  and  related  links 
j  will  be  added  by  the  end  of  1998.  Brian 
Hieggelke,  president  and  founder  of 
!  NewcityNet,  hopes  to  have  100  affiliates 
j  by  the  end  of  1999. 

“While  everyone  is  chasing  that  18-  to 
34-year-old  audience,  we  have  proven  suc¬ 
cessful  with  them  in  print,”  Hieggelke 
says.  “We’re  intending  to  leverage  our  suc¬ 
cess  with  our  brand  in  the  Internet  space.” 

The  business  model  NewcityNet  has 
i  adopted  has  been  compared  with  the  failed 
i  New  Century  Network’s  NewsWorks 
model,  which  included  affiliates  and 
aggregated  news  among  dozens  of  daily 
newspapers. 

j  Like  NCN,  NewcityNet  will  sell 
I  national  advertising  across  the  Real  Media 
I  network  or  in  combinations  of  sites  dictat- 
j  ed  by  advertisers.  Online  ads  can  also  be 
I  bought  in  combination  with  print  ads. 

That’s  where  the  similarity  ends.  “They 


were  a  multiheaded  beast  in  an  environ¬ 
ment  where  you  have  to  make  decisions 
quickly,”  Hieggelke  says.  “They  had  alter¬ 
natives  to  how  each  company  could  pur¬ 
sue  their  strategy.  I  always  perceived  it  as 
a  defensive,  not  an  offensive  strategy 
[against  nontraditional  competitors].” 

Hieggelke  says  NewcityNet  will  be  sec¬ 
ond  only  to  Digital  Cities  (52)  in  the  num¬ 
ber  of  markets  served  among  the  city  sites 
—  reaching  more  cities  than  Sidewalk 
(10),  City  Search  (14),  RealCities  (28)  and 
Yahoo  Metro  (12)  —  but  with  an 
enhanced  ability  to  attract  young  adults, 
who  remain  the  most  dedicated  users  of 
the  Net.  Forrester  Research  found  that 
nearly  9  million  18-  to  34-year-old  heads 
of  households  are  online  in  1998.  That 
number  will  reach  13.1  million  by  2001. 

The  iconoclastic,  in-your-face  cultural 
commentary  and  content  of  alternative 
papers  is  also  a  bigger  draw  for  the  young, 
urban  adult  crowd,  compared  with  break¬ 
ing  news  content  k  la  CNN.  Young  adults 
are  more  interested  in  “back  of  the  book” 
information  such  as  entertainment,  dating, 
special  interests  and  classifieds  —  all  of 
the  features  of  the  alternative  weeklies. 

“A  lot  of  publishers  think  if  they  put 
their  best  stuff  online,  they  will  be  more 
successful,”  Crosbie  says.  “But  they  are 
playing  to  an  audience  that  uses  online 
media  more  than  a  general  newspaper 
audience.”  ■■ 

Stone  is  a  professor  of  new  media 
at  Rooseveit  University  in  Chicago. 
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Serious  Internet  Publishers  TRUST  Open  AdStream 

“Open  AdStream  has  proven  itself  to  be  a  highly  scalable  ad 
delivery  system,  performing  even  when  delivering  millions 
of  pages  per  day  with  multiple  ads  on  each  page.” 

-  Joe  Wilson,  Manager  of  Technology  Applications,  washlngtonpost.com 

To  see  why  Open  AdStream™  is  trusted  by  top  publishers,  contact  us  today  for  an 
online  demo.  E-mail  oas@realmedia.com  or  call  Scott  at  215-654-8376. 

www.realmedia.com 
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READER  inc 


Readership 

LEADERSHIP 


WILL  newspapers  prosper  in 
the  new  millennium? 
Absolutely.  But  only  if  they  have 
worked  hard  at  nurturing  loyal, 
satisfied  readers. 

That's  why  Thomson 
Newspapers  has  launched  Reader 
inc.  Because  when  it  comes  to 
focusing  on  the  needs  and  wants  of 
readers,  we  are  leaders. 

Reader  inc.  is  a  major, 
companywide  program.  It 
symbolizes  a  range  of  product  and 
readership  development  initiatives 
designed  to  revolutionize  the 
content  and  presentation  of  our 
newspapers  and  the  way  we  market 
them  to  our  readers. 

We  believe  that  newspapers' 
traditional  responsibilities  to 
educate  and  inform  are  no  longer 
enough.  They  must  also  explain  and 
entertain. 


That  means  less  institutional 
reporting.  More  human  and 
compassionate  writing,  vigorous 
campaigning  and  a  greater 
emotional  investment  in  content. 

It  means  producing  relevant, 
useful  and  compelling  newspapers. 
Newspapers  that  make  a  difference 
to  people's  lives. 

Reader  inc.  builds  on  the 
pattern  of  achievements  at 
Thomson.  In  1998,  circulation  sales 
are  up.  So  far  this  year,  our 
newspapers  have  won  almost  230 
first-place  journalism  awards  in 
state  competitions  alone.  More  than 
250  additional  national,  regional 
and  community  journalism  awards 
have  been  notched  up. 

Reader  inc.  continues  the 
strategy  of  investment  and 
innovation  that  characterizes 
Thomson  Newspapers. 


It  guarantees  a  place  on  a  training 
program  to  each  of  our  2,500-t- 
joumalists  and  circulators  over  the 
next  two  years. 

Meanwhile,  seven  Project  Teams 
are  developing  strategies  on  key 
issues  that  affect  readership.  And  a 
dynamic  new  research  database  is 
being  developed  to  give  our 
newsrooms  maximum  information 
about  who  their  readers  are  and 
what  they  want. 

All  this  is  what  we  mean  by 
"Readership  Leadership." 


EXCELLENCE  THROUGH  GREAT  PEOPLE, 
INNOVATION  AND  COMMON  SENSE 


Mew  millennium.  Mew  thinking.  Mew  quality. 


i 
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Finding  new  twists 
on  holiday  cooking 

Food  writers  and  feature  departments  will  drool 
over  the  vast  array  of  recipes  available  on  the  Internet 


by  Charles  Bowen 

If  the  holidays  aren’t  particularly  joyful 
in  your  newsroom,  perhaps  it’s  because 
your  reporters  and  editors  have  become 
grouches.  Who  can  blame  them?  It’s  diffi¬ 
cult  to  find  new  ways  to  tell  the  same  old 
stories  about  this  time  of 
year.  How  many  ways,  for 
instance,  can  the  poor, 
downtrodden  Lifestyles 
department  come  up  with 
to  advise  us  on  roasting  a 
turkey,  cooking  cranber¬ 
ries  or  baking  a  pumpkin 
pie?  Food  reporting 
would  be  a  lot  easier  if  the 
menu  wasn’t  so  mandated. 

Fortunately,  the  Internet  has  never  met 
a  recipe  or  a  holiday  it  didn’t  like.  An 
enormous  database  from  Berkeley,  Calif., 
provides  a  rich  banquet  of  background 
goodies  for  data-hungry  food  writers 
looking  to  write  their  way  out  of  the  din¬ 
ner  doldrums.  SOAR  —  that  is,  the 
Searchable  Online  Archive  of  Recipes  — 
has  more  than  36,000  recipes,  all  retriev¬ 
able  by  keyword,  topic,  geographic  region 
or  even  ethnic  group. 

Enter  PUMPKIN  and  find  everything 


from  pumpkin-filled  ravioli  to  pumpkin 
pancakes  to  pumpkin  ice  cream  pie.  Click 
on  a  holiday  food  link  to  search  for 
Christmas-specific  recipes,  from  spiced 
tea  to  Christmas  pudding  to  “Cranberry- 
Cream  Cheese  Frosties.”  Or  look  at 
Thanksgiving  from  the  other  end  of  the 
table  by  exploring  Native 
American  dishes,  such  as 
Baked  Acorn  Squash  or 
Posole,  a  traditional  year- 
end  meal  indigenous  to 
the  Native  American 
tribes  of  the  Southwest. 

To  get  started  on  a  new 
culinary  journey,  visit  the 
Web  site  at  http:// 
SOAR.Berkeley.EDU/recipes.  From  the 
introductory  page,  you  can  explore  the  site 
in  several  different  ways.  For  quick 
searching,  enter  a  keyword  in  the  query 
box  at  the  top  of  the  page. 

If  you’re  working  on  a  theme-related 
package,  such  as  dishes  you  can  fix  with 
lemon,  you  might  enter  LEMON  in  the 
box  and  click  on  the  Search  button.  Note 
the  site  is  set  up  to  provide  only  the  first 
25  “hits”  generated  by  your  search,  so  you 
might  want  to  craft  a  more  specific  search 
term  (LEMON  AND  PIE,  LEMON  AND 


CHICKEN,  etc.). 

For  more  detailed  searching,  click  on 
the  link  to  the  Advanced  Search  Form 
below  the  query  box.  On  the  resulting  on¬ 
screen  form,  you  can  enter  your  search 
word  or  phrase  and  indicate  if  you  want 
only  newly  added  recipes.  You  can  also 
adjust  the  maximum  number  of  retrieved 
files  you  want,  setting  it  anywhere  from 
10  to  1,000. 

While  searching  is  a  fine  way  to 
approach  the  task,  the  site  is  more  enjoy¬ 
able  if  you  simply  browse,  assuming  you 
have  the  time.  Numerous  hypertext  links 
are  provided  to  subdivisions  of  recipes. 
Links  are  provided  to  Main  Dishes 
(breakfast,  burgers,  casseroles,  crockpot 
cooking,  dinner  pieces,  fish  and  seafood, 
etc.),  as  well  as  Soups  and  Chili,  Baked 
Goods,  Fruits,  Grains  and  Vegetables, 
Desserts,  Snacks  and  Appetizers. 

Working  on  a  health  story?  Check  out 
the  link  to  Restricted  and  Special  Diets, 
with  recipes  for  baby  food,  diabetic, 
gluten-free  meals  and  vegetarian  fare. 

A  fun  section  is  the  Miscellaneous 
links  for  pet  foods,  gift  ideas  and 
medieval  cooking,  as  well  as  recipes  for 
hair  and  skin  products  and  cooking  for 
campers.  For  your  next  Star  Trek  conven¬ 
tion,  don’t  miss  the  “Extraterrestrial  and 
bizarre”  banquet,  featuring  Berena 
(Klingon  gingerbread),  Ha  Rageel 
(Vulcan  carrot  loaf)  and  Tufeen  Hushani 
(Vulcan  wedding  cake).  And  travel  writ¬ 
ers  might  enjoy  the  links  to  international 
cuisine,  with  recipes  from  every  continent 
(except  Antarctica)  and  ethnic  groups 
from  Mexican  to  Eskimo,  Icelandic  to 
Burmese. 

Some  other  considerations  for  using 
this  resource  in  your  reporting: 

1.  The  site  was  created  by  Jennifer 
Snider,  a  fifth-year  electrical  engineering/ 
computer  science  student  at  the 
University  of  California  at  Berkeley,  for 
whom  baking  and  recipe  collecting  are 
passions. 

2.  The  recipes  are  submitted  by  cooks 
and  food  fans  from  all  around  the  world. 
Most  are  signed,  many  with  e-mail 
addresses  attached  if  you’d  like  to  follow 
up  with  an  inquiry  to  the  original  chef. 

3.  For  other  cooking  research,  check  out 
the  Epicurious  site  (http://www.epicurious. 
com),  which  features  cooking  and  dining 
tips,  as  well  as  recipes.  For  another  spin  on 
the  subject,  try  Dad’s  in  the  Kitchen 
(http://www.dinersgrapevine.com),  devot¬ 
ed  to  meals  even  Pop  can  prepare.  Bl 
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TARGET  THE  BEST  AND  THE 
BRIGHTEST  WITH  YOUR  AD  IN  THIS 
CONTINUALLY  REFERENCED  GUIDE. 
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Journalism  Awards 
AND  Fellowships 
Directory 


December  26, 1998 

It’s  the  industry’s  most  comprehensive  compilation  of 
awards,  scholarships  and  contests  -  more  than  500  national 
and  international  honors  -  available  to  journalists  and  other 
newspaper  professionals  during  1999.  Listings  include 
descriptions,  requirements,  deadlines,  contacts  for  more 
information  and  registration.  This  is  a  directory  that’s 

Washington,  DC  -  Tel:  (301)  656-5712  •  Fax:  (301)  656-5713  •  Chicago,  IL 
Denver,  CO  -  Tel:  (303)  333-9840  •  Fax:  (303)  333-2924  •  Monterey,  CA 
New  England  -  Tel:  (508)  821-4670  •  Fax:  (508)  822-5039  •  New  York,  NY 
Classified  Department  -  Tel:  (212)  675-4380  •  Fax:  (212)  929-1259 


referred  to  throughout  the  year  as  award-winning  work  is 
produced. 

Give  your  award,  fellowship  or  other  honor  the  special 
prominence  it  deserves  with  an  ad  in  this  directory. 
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Upping  the  stakes,  IBD  seeks  piece  of  Wall  Street  Journal  business, 
while  Financial  Times  advertises  in  the  Journal,  its  erstwhile  competitor 


by  Robert  Neuwirth 


comparisons  may  be  unfair.  O’Neil  says 
that’s  part  of  the  paper’s  strategy:  “We 
deliberately  set  our  CPMs  lower,’’  he  says, 
referring  to  cost  per  thousands  of  readers. 

Founded  in  1984  as  an  offshoot  of 
O’Neil’s  investment  analysis  firm,  which 
produces  the  paper’s  specialized  financial 
data,  IBD  is  also  planning  an  image-build¬ 
ing  ad  campaign  it  expects  to  roll  out  in 
December.  O’Neil  will  not  reveal  the  cost 
of  the  bulked-up  advertising  strategy,  but 
he  says  he  wants  to  attract  new  advertisers 
and  moving  the  paper  toward  the  goal  of 
collecting  66%  of  total  revenues  from 
advertising  is  still  below  the  newspaper 
average  of  75%  or  80%. 

O’Neil  intends  for  the  advertising  cam¬ 
paigns  to  shake  up  traditional  media  buy¬ 
ers.  “An  awful  lot  of  advertisers  just  go  in 
the  same  old  publications  they’ve  been 
.  going  to  for  years,’’  he  says. 

I  IBD  has  put  computer  compa¬ 
nies  at  the  top  of  its  prospects 
list. 

A  recent  issue  featured  rel¬ 
atively  few  technology  adver¬ 
tisers  but  was  dominated  by 
ads  for  brokerage  services  and 
investment  tools.  The  daily 
“Computers  and  Technology” 
pages  featured  two  ads  from 
tech-related  firms. 

The  paper’s  ad  campaign 
touts  what  it  calls  “extended 
reach”  for  advertisers  and 
cites  surveys  showing  85%  of 
its  audience  does  not  read  the 
Journal.  It  also  claims  35%  of 
IBD  readers  are  corporate 
leaders,  giving  it  more  clout 
among  business  decision¬ 
makers  than  its  competitors. 

Dow  Jones,  the  Journal's 
parent  company,  says  the 
West  Coast  paper  is  no  great 
threat.  “I  think  the  people 
who  understand  how  to  reach 
people  with  technology 
advertisements  are  technolo- 


the  company  says. 

The  no-nonsense,  black-and-white  ad 
offers  an  “unconditional  guarantee”  that 
business  advertisers  “will  receive  at  least 
50%  more  inquiries  with  Investor’s 
Business  Daily,  per  dollar  spent,  than  with 
The  Wall  Street  Journal,  or  any  national 
business  magazine.” 

IBD  founder  and  Chairman  Bill  O’Neil 
says  the  offer  makes  solid  business  sense. 
“We  have  grown  and  taken  market  share 
from  the  Journal  every  year,”  he  says. 
“We  have  very  specific  numbers,  so  we 
know  what  we’ve  been  pulling  for  people. 
We  know  that  we  pull  better.  Period.”  If 
advertisers  aren’t  happy,  O’Neil  says  he’ll 
keep  running  ads  until  they  get  the  traffic 
they  want. 

IBD's  rates  are  much  lower  than  the 
Journal’s,  so  on  a  dollar-for-dollar  basis. 


No.  2  is  starting  to  take  aim  at  No.  1. 
Investor’s  Business  Daily,  the 
nation’s  second-largest  financial 
paper  —  whose  circulation  advanced 
6.6%  to  251,000,  according  to  the  latest 
Audit  Bureau  of  Circulations  numbers  — 
is  rolling  out  its  most  ambitious  advertis¬ 
ing  campaign,  and  in  the  cross  hairs  is  the 
1.7  million  circulation  New  York  behe¬ 
moth,  The  Wall  Street  Journal. 

Trumpeting  its  latest  market  research, 
the  Los  Angeles-based  financial  paper 
has  bought  full-page  ads  in  The  New  York 
Times,  USA  Today,  Advertising  Age,  and 
other  national  publications  promising  that 
ads  in  IBD  will  generate  more  customer 
traffic  than  ads  in  the  Journal.  The  cam¬ 
paign  will  run  through  the  end  of  the  year. 


Investor’s  Business  Daily: 
The  #1  Publication  For 
Reaching  Technology  Purchasers 
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Investor’s  Business  Daily  ad  campaign  (above,  left)  guarantees  advertisers  results, 


while  the  Financial  Times  advertises  in  The  Wall  Street  Journal  to  solicit  readers. 


gy  advertisers,” 


said 
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spokesperson  Dick  Tofel.  “They’ve  been 
voting  with  their  insertion  offers,  and 
they’ve  been  consistently  voting  for  the 
The  Wall  Street  Journal  over  all  other  pub¬ 
lications.”  The  Journal  grabs  more  tech¬ 
nology  advertising  than  any  other  daily 
newspaper,  Tofel  says. 

He  also  dismisses  IBD's  claim  to  steal¬ 
ing  Journal  readers,  saying:  “I  think  it’s 
highly  unlikely  that  anybody’s  substitut¬ 
ing  Investor’s  Business  Daily  for  the 
Journal.  ...  I  don’t  think  it  would  be  a 
very  good  substitute.” 

At  the  same  time  IBD’s  ads  are  attack¬ 
ing  the  Journal,  another  financial  paper 
has  adopted  the  odd  strategy  of  advertis¬ 
ing  in  its  competitor. 

The  London-based  Financial  Times,  a 
leading  European  business  daily  that  has 
been  seeking  a  U.S.  foothold  for  over  a 


“An  awful  lot  of 
advertisers  just  go  in  the 
same  old  publications 
they’ve  been  going 
to  for  years.” 

Bill  O’Neil, 

IBD  founder  and  chairman 


decade,  took  a  full-page  color  ad  in  the 
Journal  on  Nov.  4. 

“Global  or  Domesticated?”  the  ad 
asks,  adding  that  FT's  coverage  is 
“indigenous  to  world  business.” 


The  newspaper,  owned  by  British 
media  conglomerate  Pearson,  embarked 
earlier  this  year  on  a  $160  million  cam¬ 
paign  to  raised  its  profile  and  boost  circu¬ 
lation  (E&P,  April  4,  p.  6).  Most  of  the 
money  is  allocated  toward  growing  its 
image  and  circulation  in  the  U.S. 

“I  think  it’s  terrific  that  they’re  adver¬ 
tising  in  The  Wall  Street  Journal,”  says 
Tofel.  “The  Financial  Times  has  about  a 
thirtieth  of  our  circulation  in  this  country 
and  a  fifth  of  our  circulation  in  Asia.  They 
don’t  exist  in  Latin  America.  But  we  are 
competing  in  Europie.”  The  Journal  has 
had  European  and  Asian  editions  for 
years. 

O’Neil  says  FT's  U.S.  invasion 
amounts  to  little  more  than  copycatting; 
“They’ve  seen  what  we’ve  done  and  fig¬ 
ured  they  could  come  in  here,  too.”  ■■ 


Listening  to  customers 
is  good  for  business 


by  M.L.  Stein 

Listen  to  your  customers  even  if  you 
think  they  may  be  wrong,  says 
Phillip  Reid,  the  Weatherford 
(Okla.)  Daily  News  publisher  who  started 
a  niche  weekly  for  outlying  communities 
to  satisfy  his  advertisers. 

“They  had  been  telling  us  they  were 
getting  60  to  75%  of  their  shoppers  from 
out  of  town  and  they  needed  to  advertise 
there,”  Reid  recalled  at  a  conference 
recently. 

“Actually,  we  have  motor  routes  and 
carrier  delivery  of  the 
Daily  News  in  those  other 
towns,  but  the  advertisers 
thought  that  wasn’t 
enough.” 

So  the  Daily  News,  cir¬ 
culation  5,133,  launched 
the  Tri-Counties  Gazette, 
named  Robin  Hoffman  as 
editor,  and  distributed  the 
free  paper  to  readers  in 
Beckham,  Caddo  and 
Custer  counties.  Wea¬ 
therford,  the  largest  town 
in  Custer  County,  has  a 
population  of  about 
11,000. 


Besides  advertising,  the  Gazette  runs 
what  Reid  calls  “a  lot  of  chicken-dinner 
news,”  which  Hoffman,  who  doubles  as  a 
photographer,  gathers  herself.  Ads  are 
sold  by  the  Daily  News  sales  staff. 

For  years,  Reid  said,  the  Daily  News 
had  urged  merchants  to  spend  in  the  local 
market  where  it’s  much  more  cost  effec¬ 
tive.  “But  times  are  changing,”  he  says. 
“They  want  to  go  beyond  the  city  limits, 
too,  and  we  have  to  listen  to  them.  It’s 
somehow  become  ingrained  in  advertis¬ 
ers  that  they  have  to  reach  out  farther  and 
farther.”  Although  he  didn’t  argue  the 
point,  the  publisher  says 
he’s  reminding  retailers 
of  the  importance  of  the 
local  market. 

The  Gazette  appeals  as 
a  shopper,  a  countertop 
publication  and  a  total- 
market-coverage  prod¬ 
uct,  but  mostly,  he  says, 
“the  emphasis  is  on  local 
flavor.” 

Before  hatching  the 
Gazette,  Reid  invited 
other  area  pajsers  to  join 
him  in  a  combined  niche 
weekly  —  but  got 
nowhere.  The  papers 


aren’t  direct  competitors,  and  the  idea  was 
more  of  “an  alternative  publication.  It’s 
an  advertising  vehicle  for  our  customers 
who  want  to  reach  out  to  other  communi¬ 
ties  in  an  affordable  way,”  he  says. 

The  positive  response  from  merchants 
made  Reid  a  true  believer  in  niche  publi¬ 
cations.  He  advises  publishers  to  look 
into  niche  papers  for  senior  citizens,  kids, 
hobbies,  crafts  or  whatever.  Our  press  is 
idle  80%  of  the  day.  Find  a  use  for  it  — 
go  out  and  sell  it.  If  you  don’t,  somebody 
else  will.”  ■§ 

Malvern 

Professional  Placement 


Walter  Lynn 

Executive  Search  Director 
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“They  want  to  go 
beyond  the  city 
limits,  too,  and 
we  have  to  listen 
to  them.” 

—  Phillip  Reid, 
Weatherford  Daily 
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Web  syndicate  secures 
$3  million  in  venture  funding 


One  of  the  two  firms 
funding  iSyndicate 
is  affiliated  with 
United  Media 

by  David  Astor 

A  Web  syndicate  says  it  has  secured 
$3  million  in  funding  from  two 
venture  capital  firms  with  strong 
ties  to  traditional  media. 

One  firm  funding  iSyndicate  is  Scripps 
Ventures,  a  unit  of  United  Media  parent 
E.W.  Scripps  Co.  The  other  is  Labrador 
Ventures,  a  Silicon  Valley  firm. 

They  will  have  an  equity  stake  in 
iSyndicate,  which  plans  to  double  its 
staff  to  25  by  the  end  of  the  year.  Allison 
Hartsoe,  co-founder/vice  president  of 
production,  said  the  2-year-old  syndicate 
is  hoping  to  turn  a  profit  by  the  middle 


of  1999. 

The  company  V^CVUnirDTC 

(www.iSyndicate.com)  J^sJinUiulllL 
provides  the  technolo-  V  ^  ^  , 

gy  and  services  that 
allow  over  100  content  ■pBQQjjjH 
creators  to  distribute 
columns,  comics, 
breaking  news,  feature 

interactive  tools  to 
more  than  5,000  Web 
sites  —  including  cor¬ 
porate  Internet  and 
Intranet  sites.  The  home  page  c 

San  Francisco-based 

iSyndicate  (whose  CEO  is  Internet  entre¬ 
preneur  Joel  Maske)  represents  The 
Associated  Press,  Reuters  NewMedia, 
AccuWeather,  Yahoo,  CBS  SportsLine, 
CNet,  Amazon.com,  TheStreet.com,  PC 


livrAcvrirlevniMctnlanl  artean  iMKitte 


The  home  page  of  iSyndicate’s  Web  site 


World  Communications,  U-Wire  and 
other  companies.  It  gets  content  directly 
from  partner  Web  sites  and  packages  the 
information  into  standard  formats  before 
distributing  it.  Hi 


BSfP  BRIEFS 


Institutions  form 
cartoon  alliance 

Several  institutions  have  formed  an 
alliance  to  promote  the  “understanding 
and  appreciation”  of  cartoon  art. 

Founding  Cartoon  Art  Coalition  mem¬ 
bers  include  the  Ohio  State  University 
Cartoon  Research  Library  in  Columbus; 
International  Museum  of  Cartoon  Art  in 
Boca  Raton,  Fla.;  Cartoon  Art  Museum  in 
San  Francisco;  San  Francisco  Academy  of 
Comic  Art  in  Santa  Cruz,  Calif;  and 
Words  &  Pictures  Museum  in  Northamp¬ 
ton,  Mass.  The  National  Gallery  of  Cari¬ 
cature  and  Cartoon  Art  in  Washington, 
D.C.,  is  an  observer  member. 

He  swims  to  a 
new  syndicate 

Jim  Toomey  has  moved  “Sherman’s 
Lagoon”  from  Creators  Syndicate  to  King 


Features  Syndicate. 

His  7-year-old  comic  —  which  has  a 
cast  of  underseas  characters  —  appears  in 
the  Chicago  Tribune,  The  Dallas  Morning 
News,  The  Washington  Post  and  over  120 
other  papers. 

The  strip  (www.slagoon.com)  was  also 
collected  in  a  recent  Andrews  McMeel 
book  called  “Sherman’s  Lagoon:  Ate 
That,  What’s  Next?" 

,  otNimey^  sum,  II 

i,  70cmcs?  /  7 m 


m 


King  of  the  sea  comes  to  King. 
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Umbrella  name 
for  TV  products 

Tribune  Media  Services  is  grouping  all 
its  online  television  listing  products  under 
the  TVQuest  name  to  “provide  advertisers 
with  a  targeted  audience.” 

The  products  (www.tvquest.com)  in¬ 
clude  the  personalized  TVQuest  guide  to 
national  and  local  television  listings;  a 
Local  Market  Affiliate  Program  (formerly 
TV  Week  Interactive)  that  provides  cus¬ 
tomizable  listings  for  partner  newspapers 
that  have  their  own  Web  sites;  and  the  TV 
Tonight  personalized  daily  e-mail  alert 
that  lists  and  describes  favorite  prime-time 
shows. 

Comic  creators 
are  going  digital 

More  cartoonists  are  using  computers 
to  help  create  their  comics.  See  cover 
story  beginning  on  Page  24. 

www.mediainfo.com 
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‘Nancy’  artist 
has  kid  feature 

Guy  Gilchrist,  who  co-creates  the 
“Nancy”  comic  for  United  Media,  is  also 
doing  a  weekly  children’s  feature. 

“Night  Lights  &  Pillow  Fights” 
includes  cartoons,  games  and  illustrated 
verse.  It’s  syndicated  to  about  50  papers 
by  the  Connecticut-based  GilchristAbice 
Features  Syndicate  (860-738-4026). 

Gilchrist  has  authored  over  40  chil¬ 
dren’s  books. 

NYTS  changes 
advice  doctors 

Radio  talk-show  host  Joy  Browne  is 
writing  a  weekly  Q&A  advice  column  for 
the  New  York  Times  Syndicate. 

She  replaces  “Dr.  Laura”  Schlessinger, 
who  recently  left  for  Universal  Press 
Syndicate  {E&P,  Oct.  31,  p.  33). 

“Dr.  Joy”  is  a  psychologist  whose  radio 
program  runs  on  300  U.S.  stations.  The 
author  of  seven  books  also  plans  to  host  a 
CBS-TV  talk  show  starting  next  fall. 

Thomson  targets 
special  sections 

Thomson  Target  Media  is  adding  spe¬ 
cial  sections  to  its  syndicated  offerings. 

TTM  says  its  1999  entry  into  special 
sections  will  “fill  the  void”  left  by  the  end 
of  Better  Homes  and  Gardens  Features 
Syndicate  {E&P,  July  25,  1998,  p.  37). 
Other  syndicates  also  do  special  sections. 

The  new  sections  —  some  stemming 
from  existing  TTM  publications  —  will 
cover  lawn/garden  care,  home  improve- 

Etcetera  . .  . 

“Non  Sequitur”  creator  Wiley  Miller 
of  the  Washington  Post  Writers  Group 
is  again  using  guest  cartoonists  while 
he’s  on  vacation.  Doing  alternate 
comics  during  the  second  half  of 
November  will  be  Munster,  Ind.,  Times 
editorial  cartoonist  Stacy  Curtis,  a  man, 
and  Richmond,  Va.-based  freelance 
cartoonist  Judge  Cohen,  a  woman  .  .  . 
the  U-Bild  syndicate  is  offering  its 
“Project  of  the  Week,”  “Craft  of  the 


ment.  holiday  entertaining,  brides,  the 
Oscars,  the  fall  TV  lineup  and  fitness. 

Feature  focuses 
on  pro  wrestling 

A  column  that  covers  pro  wrestling  as 
an  entertainment  business  is  being  distrib¬ 
uted  by  Scripps  Howard  News  Service. 

Alex  Marvez,  27,  began  the  weekly  fea¬ 
ture  while  working  part  time  for  The 
Miami  Herald  in  1989.  He  now  covers  the 
Denver  Broncos  for  the  Denver  Rocky 
Mountain  News. 

Syndication  for 
comedic  Kramer 

United  Feature  Syndicate  is  distributing 
a  weekly  humor  column  by  Jeff  Kramer. 

His  feature  —  targeting  topics  from 
pop  culture  to  politics  —  has  appeared  in 
The  Orange  County  Register  since  1996. 
Kramer  has  also  been  a  Boston  Globe  and 
Los  Angeles  Times  reporter. 


Week”  and  “Country  Store”  features  to 
newspapers  and  their  Web  sites  via 
NewsCom  (www.newscom.com)  .  .  . 
Gene  Autry’s  widow  requested  and 
received  an  original  of  a  Mike  Cavna 
cartoon  memorializing  her  husband. 
The  San  Diego  Union-Tribune ICo^Aey 
News  Service  cartoonist  showed  the 
late  owner  of  the  championship-less 
Anaheim  Angels  baseball  team  check¬ 
ing  into  heaven  where  “the  angels 
always  win.” 


‘Baby’  strip  gives 
birth  to  Web  site 

“Baby  Blues”  co-creators  Rick 
Kirkman  and  Jerry  Scott  of  King  Features 
Syndicate  have  launched  a  new  Web  site 
at  www.babyblues.com. 


If  you  don't 
want  your 
special 
section  to 
look  like  a 
95-pound 
weakling,  give 
our  1998  Health  8 
Fitness  package  a 
try.  Perfect  for  your 
readers  who  are 
holiday  overdo'ers. 
No  pain  but 
plenty  to  gain. 


COPLEY 

news  semce 

Order  today.  800-238-6196 
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‘Radio  paper’  technology 
advanced  to  product  stages 


Beyond  computer-to-plate 
and  computer-to-press, 
computer-to-paper 
technology  could  bring 
the  news  to  you  at  the  beach 

by  Jim  Rosenberg 

If  you  can  imagine  animated  editorial 
cartoons  or  color  comics  appearing  on 
the  pages  of  your  favorite  daily,  you’ve 
gone  beyond  the  notion  of  a  newspaper 
merely  able  to  reprint  itself. 

Even  that  paper-and-ink  copy  able  to 
transform  itself  into  the  next  edition  with¬ 
out  benefit  of  press  or  printer  is  four  or 
five  years  away,  according  to  the  people 
who  expect  to  make  it  possible. 

The  technology  to  accomplish  both  — 
a  self-reprinting  paper  and  animated  ink 
—  exists  right  now.  The  company  de¬ 
veloping  it  is  already  at  work  on  products 
for  large,  electronically  updatable  retail 
displays  and  smaller  displays  for  con¬ 
sumer  electronics  products. 


E  Ink  Corp.,  Cambridge,  Mass.,  was 
founded  last  year  to  commercialize  new 
display/imaging  technology  resulting 
from  research  begun  several  years  earlier 
at  MIT  {E&P,  Aug.  9,  1997,  p.  20). 

Last  spring,  E  Ink  received  a  vote  of 
confidence  in  the  form  of  its  first  full 
round  of  venture  financ¬ 
ing:  $15.8  million  from 
investors  that  include 
Hearst  Corp.  (newspa¬ 
pers,  magazines,  books 
and  electronic  media). 

Motorola  Inc.  (comput¬ 
ing  and  telecommunica¬ 
tions  technology)  and  the 
Interpublic  Group  of 
Companies  Inc.  (adver¬ 
tising  agencies  and  com¬ 
munications  services 
companies). 

The  equity  financing 
is  an  investment  in  a  technology  that  its 
developers  believe  can  tap  into  a  growing 
$30  billion  market  for  electronic  displays 
and  an  $80  billion  market  for  print  publi¬ 
cations  of  all  kinds. 

At  the  same  time.  Xerox,  Cambridge 
Systems  and  Kent 
Displays  have  been 
developing,  respective¬ 
ly,  films  containing 
tiny  electro-responsive 
two-color  spheres, 
light-emitting  organic 
polymers  and  a  choles¬ 
teric  liquid  crystal 
material. 

In  many  respects,  E 
Ink  and  the  others  all 
seek  the  same  end:  thin, 
lightweight,  electroni¬ 
cally  changeable  signs, 
reading  devices,  dis¬ 
play  screens  and  related 
products  (“expressive 
surfaces,”  “intelligent 
displays”).  E  ink,  how¬ 
ever,  differs  in  its  tech¬ 
nology  and  direction.  It 
invented  a  display 
material  that  can  be 


printed  by  conventional  means  onto 
almost  any  substrate  or  surface  or  almost 
any  .shape,  with  the  ultimate  aim  of  using 
it  to  produce  newspapers. 

By  seeking  to  achieve  the  ordinary  — 
printing  ink  on  paper  —  to  achieve  the 
extraordinary  —  remotely  re-imaging  the 
ink  on  the  same  paper 
—  E  Ink  would  literally 
turn  a  piece  of  paper 
into  the  flattest  of  flat- 
panel  displays.  If  suc¬ 
cessful,  the  fusion  of 
new  and  old  media 
would  offer  benefits  of 
both  —  small,  light¬ 
weight,  portable, 
instantly  updatable. 

Following  the  tech¬ 
nology’s  trajectory,  it 
would  seem  that  a  news¬ 
paper  and  its  Web  site 
may  become  available  on  the  same  sheet 
of  paper,  blurring,  perhaps  eliminating, 
distinctions  between  the  two. 

“I  do  think  it  will  bridge”  online  and 
on-press  publishing,  says  Russell  J. 
Wilcox,  E  Ink  co-founder  and  vice  presi¬ 
dent  of  business  development. 

When  a  printed  newspaper  can  be 
remotely  updated,  what  is  the  definition  of 
a  “current  edition”?  asks  Kenneth  A. 
Bronfin,  senior  vice  president  and  deputy 
group  head  of  Hearst  New  Media  & 
Technology.  “I  don’t  think  they’ll  go  to  a 
24-hour  cycle,”  he  says.  “I  think  it’ll  be 
updated  as  the  day  goes  on.”  Advertising, 
he  adds,  “will  be  updated  constantly.” 

When  what  is  now  possible  is  made 
practical  and  affordable,  the  radio  receiver 
and  power  supply  will  be  integrated  in  the 
sheet  of  paper  —  as  the  pixel-addressing 
circuits  already  are. 

E  Ink  says  its  “culminating  dream”  is  to 
“create  electronic  paper  with  real  pages 
that  can  be  leafed  through,  thumbed  over 
and  read  on  the  beach  ” 

Before  that  happens,  E  Ink  intends  to 
market  to  retailers,  banks  and  other  busi¬ 
nesses  that  typically  use  large  signs  to 
communicate  with  customers  and  to  manu¬ 
facturers  of  consumer  electronic  devices 


Photomicrograph  shows  ink  capsules  with  all,  some  or  no 
white  particles  at  the  surface.  Particles  at  the  bottom  leave 
only  the  darker  color  of  the  medium  suspending  them. 


Realizing  a  dream  to 
“create  electronic 
paper  with  real  pages 
that  can  be  leafed 
through,  thumbed 
over  and  read  on  the 
beach” 
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that  use  flat-panel  displays.  E  Ink  hopes  to 
offer  greater  readability  and  design  flexibil¬ 
ity,  along  with  lower  power  consumption 
and  cost  than  current  flat  panel  displays. 

While  his  firm  sees  “a  huge  set  of 
opportunities,”  Wilcox  says  that,  as  a 
start-up  in  need  of  revenue,  E  Ink  must 
focus  on  the  kinds  of  products  it  can  deliv¬ 
er  in  the  near  term.  But,  he  adds,  “we 
anticipate  a  lot  of  value  there”  for  news¬ 
papers,  owing  in  part  to  the  capability  to 
quickly  update,  even 
customize,  the  news 
report  and  advertising. 

Clearly,  while  Mo¬ 
torola  can  lend  technical 
expertise  to  the  new  ven¬ 
ture,  it  stands  to  gain 
from  the  use  of  pager 
communications  for  pur¬ 
poses  of  remotely  con¬ 
trolling  or  changing  dis¬ 
plays  —  including  the 
small  one  on  a  pager. 

On  the  publishing  side,  E  Ink’s  technol¬ 
ogy  “could  dramatically  change  the  way 
we  publish,”  says  Hearst’s  Bronfin.  Still  at 
the  corporate  new  media  level,  the  tech¬ 
nology  is  not  now  being  examined  for  use 
by  any  Hearst  publication,  according  to 
Bronfin. 

From  common  retail  signs  to  magazine 
ads,  says  Gil  Fuchsberg,  Interpublic 
Group’s  new  media/technologies  corporate 
director,  “printed  media  could  come  alive.” 

WITH  BENEFITS  OF  PAPER 

If  E  Ink’s  hopes  are  realized,  it  will  cre¬ 
ate  a  “radio  paper”  that  could  be  a  broad¬ 
sheet  that  looks  and  feels  “a  lot  like  a 
newspaper,”  with  text,  graphics,  maybe 
even  some  video,  says  Bronfin. 

The  technology  offers  satisfactory  reso¬ 
lution  but  only  images  in  black  and  white 
or  one  color  and  white.  Bronfin  acknowl¬ 
edges  that  the  capability  to  produce  ads  in 
full  color  “is  on  the  list  of  concerns.” 

While  electronic  ink  co-inventor  and 
MIT  Media  Lab  Assistant  Professor 
Joseph  Jacobson  says  process  color  imag¬ 
ing  “certainly  looks  possible,”  Wilcox 
thinks  it  is  “too  early  to  say  whether 
there’s  an  economical,  full-color,  all-flexi¬ 
ble  radio  paper  —  and  if  so,  how  long  . .  . 
it  will  take.”  And  though  he  adds  that  E 
Ink  does  “envision  the  technology  moving 
to  full  color  eventually,”  Wilcox  says  other 
technical  matters  may  be  dealt  with  first. 

For  now,  says  Bronfin,  with  the  larger 
question  being  “what  does  this  newspaper 
look  like?”  all  aspects  are  up  for  grabs: 


page  design  and  dimension,  number  of 
pages,  even  whether  a  future  paper  will  be 
static  or  interactive. 

“There  are  many  different  ideas  about 
what  it  would  look  like,”  says  Wilcox.  He 
notes  that  while  the  broadsheet  is  familiar 
to  readers  and  economical  for  publishers, 
a  tabloid  or  other  format  may  prove  more 
convenient  and  economical  for  a  newspa¬ 
per  that  is  physically  printed  and  distrib¬ 
uted  only  once.  Alternatively,  though  the 
tactile  habit  of  page- 
turning  may  be  pleasing, 
making  multiple  elec¬ 
tronic  pages  available 
on  a  single  physical 
page  may  be  the  least 
costly  entry  point,  says 
Wilcox. 

While  E  Ink  aims  “to 
span  the  range  of  prod¬ 
uct  possibilities,”  he 
says,  “it’s  anybody’s 
guess  right  now  what  the 
ultimate  form  factor  will  be.” 

Certain  qualities,  however,  will  be  pre¬ 
served,  “so  you  can  literally  take  it  any¬ 
where:  reading  on  a  couch,  or  reading  in 
bed  or  reading  in  the  restroom,”  says 
Bronfin.  who  thinks  “consumers  will  be 
very  comfortable  with  it.” 

Bronfin  says  electronic  tablets  for  news 
may  survive  only  as  a  niche  item  that  is 
small,  rigid,  breakable,  expensive  and  in 
need  of  constant  electrical  power.  “I  don’t 


think  you  really  get  there  until  you  get  to 
a  device  that’s  totally  portable,  doesn’t 
really  bum  out  batteries,  and  has  the  type 
of  reading  characteristics  that  a  newspaper 
has. ...  All  the  things  that  we  expect  from 
a  piece  of  newsprint,  1  think,  has  to  be  in 
this  technology.” 

HOW  IT  WORKS 

“The  main  target  that  we  were  after  is 
. . .  printability,  meaning  roll-to-roll  coating 
—  making  things  the  way  that  printers 
make  things  now,”  says  Jacobson,  who  also 
serves  as  an  E  Ink  director  and  consultant. 
He  shares  credit  for  inventing  electronic 
ink  with  former  Media  Lab  researchers 
J.D.  Albert  and  Barrett  Comiskey,  both 
now  E  Ink  senior  engineers. 

It  is  a  real  ink,  says  Jacobson.  “You  can 
put  it  in  a  bottle  and  . . .  print  it  onto  a  sur¬ 
face,”  any  surface,  according  to  E  Ink. 

Derived  from  work  on  colloids  —  ordi¬ 
narily  semisolid  masses  consisting  of  tiny 
particles  of  one  substance  suspended  in 
another  substance  —  the  ink  contains 
microcapsules,  and  each  capsule  contains 
many  pigment  particles.  When  particles 
drop  from  the  viewer-facing  top  surface  of 
a  capsule,  that  obverse  side  changes  from 
white  to  black.  Particles  rise  and  drop  in 
response  to  a  tiny  electric  charge. 

With  each  capsule  serving  as  a  pixel, 
“that  makes  for  a  very  simple,  very  low- 
power  system,  and  one  that  you  can  actu¬ 
ally  print,”  says  Jacobson. 


walk  into  the  light 


Internet  classifieds 
yellow  pages 
display  ads 
guides 
training 
banner  ads 
web  site  builders 
customer  support 
community  publishing 


in'terac'tive^ 

rrvedh 


Experience  Net  Gain 

for  a  good  profit,  call  (888)  425-1044 
www.thomsoninteractive.com 


The  main  target 
is  making 
things  the  way 
printers  make 
them  now. 


www.mediainfo.com 


EDITOR  &  PUBLISHER  NOVEMBER  14.  1998 


41 


TECHNQLaa^^„, 


Electronic  ink  can  be  printed  and  reprinted  on  flexible 
surfaces,  including  paper  that  can  be  folded  or  rolled  like 
a  newspaper. 


Microcapsules  are  about  100  microns 
across,  meaning  some  1(X),0(K)  fit  in  a 
square  inch.  MIT  researchers  have  used 
capsules  in  various  size  ranges,  with  one 
set  of  applications  succeeding  in  the  30-  to 
40-micron  range,  according  to  Jacobson. 
Particles  within  the  capsules  can  be  as 
small  as  one  nanometer,  or  one  billionth 
of  a  meter. 

But  beyond  the  small  capsule  and  parti¬ 
cle  sizes,  the  fact  that  different  numbers  of 
the  hundreds  of  particles  within  each  cap¬ 
sule  can  be  imaged,  moved  up  or  down 
with  a  capsule,  gives  electronic  ink  “the 
potential”  to  produce  resolutions  of  6(X) 
dots  per  inch  or  more,  Wilcox  says. 

But  the  real  emphasis  is  on  “making  a 
printed  bi-stable  display.”  he  says.  In  other 
words,  once  printed,  the  image  has  to  stay 
put  without  need  for  electricity  —  hence 
the  reference  to  a  “low-power  system.” 
Only  a  tiny  current  is  needed,  and  it  is 
used  only  to  reorient  the  capsules’  parti¬ 
cles  into  a  new  image. 

In  contrast  to  E  Ink's  printable  micro¬ 
capsules,  with  their  large  numbers  of  par¬ 
ticles,  Xerox's  Gyricon  technology  report¬ 
edly  utilizes  spheres  that  can  be  made  to 
rotate,  each  within  its  own  oil-filled  cavi¬ 
ty  inside  a  flexible  sheet.  The  oppositely 
charged  and  differently  colored  halves  of 
the  spheres  rotate  in  response  to  the  elec¬ 
trical  current  applied,  presenting  one  side 
or  the  other  to  view.  Among  new  display 
technologies.  Gyricon  probably  comes 
closest  in  concept  to  E  Ink’s  work.  It  dates 
from  research  Xerox  first  undertook  at  its 
famous  Palo  Alto  Research  Center  in  the 
197()s,  then  suspended  until  the  199()s. 

E  Ink’s  printable  electronic  ink  actually 
consists  of  two  very  different  coatings. 


The  first  is  the  sus¬ 
pension  of  particle¬ 
carrying  microcap¬ 
sules.  Over  that  is 
applied  the  layer 
that  receives  the 
imaging  signal  and 
addresses  individual 
pixel  sites  —  a 
process  not  accom¬ 
plished  by  microcir¬ 
cuits  hardwired  to 
the  sites.  Instead,  the 
position  of  particles 
within  capsules  is 
controlled  through 
electromagnetic 
influence  —  “a  pure 
field  effect,”  in 
Jacobson’s  words. 

The  power  required  is  minuscule:  less 
than  a  50-millionth  amp  (20  nanoamps) 
per  pixel,  or  under  a  microamp  per  square 
centimeter  of  radio  paper,  according  to 
Jacobson.  Electricity  is  conserved  by  the 
fact  that  the  black/color  and  white  particle 
positions  are  maintained  indefinitely  with¬ 
out  power. 

Not  only  might  thin-film  “sticker”  bat¬ 
teries  be  applied  to  or  incorporated  into  a 
printable  sheet,  but  earlier  testing  also 
proved  that  pixels  could  be  remotely 
changed  without  on-board  power. 

Radio  paper  and  other  electronic  ink 
displays  are  unaffected  by  cutting  and 
drilling,  making  them  suitable  for  a  vari¬ 
ety  of  uses  on  various  surfaces.  Because 
they  can  function  at  temperatures  from 
minus  4  to  158  degrees  Fahrenheit,  they 
are  compatible  with  almost  any  indoor  or 
outdoor  environment. 


Krause  unveils 
flatbed  CTP 

Krause  Newspaper  Systems  Inc.,  a 
Coral  Gables.  Fla.,  supplier  of  internal- 
drum  commercial  and  newspaper  plateset- 
ters,  has  introduced  a  flatbed  model  for 
papers  that  is  capable  of  handling  single 
and  panorama  plates.  A  plate  in  its  new  LS 
Jet  is  placed  in  a  fixed  position  on  a  regis¬ 
tration  table,  along  which  the  carriage  with 
polygon  spinner  advances  the  long  way  at 
72  inches  a  second  and  1270  dots  per  inch. 
It  is  a  design  that  Krause  says  provides  for 
a  high  level  of  repeatability  and  accuracy. 
Furthermore,  the  LS  Jet’s  laser-to-plate 


Furthermore,  E  Ink  reported  this  year 
that  it  greatly  improved  the  contrast  and 
reflectivity  of  its  ink.  It  boasts  that  unlike 
many  existing  emissive  and  reflective  dis¬ 
plays,  electronic  ink  can  read  at  any  angle 
and  becomes  easier  to  see  and  read  in 
bright  light,  including  direct  sunlight. 

Weighing  in  at  less  than  four  ounces 
per  square  foot,  the  current  version  of  E 
Ink’s  flexible  electronic  display  is  still 
hefty  in  comparison  with  the  0.16-ounce 
weight  of  the  same  area  of  30-pound 
newsprint.  And  while  it  may  be  rolled, 
folded  —  but  perhaps  not  creased  —  and 
even  cut  to  shape  or  size,  it  is  only  some¬ 
what  resistant  to  accidents  like  spilled  cof¬ 
fee.  Though  “the  ink  itself  has  some 
waterproof  characteristics,”  Jacobson 
says,  “a  version  that  is  completely  water¬ 
proof  can  be  made”  using  top  and  bottom 
plastic  films. 

Current  technology  allows  reimaging  of 
electronic  ink  10  times  per  second,  enough 
to  replace  a  printed  comic  strip  with  an 
animated  printed  cartoon.  E  Ink  says  it  is 
working  to  speed  up  particle  switching  to 
rates  that  will  support  video.  Wilcox  says 
that  unlike  changeable  but  essentially  stat¬ 
ic  radio  paper,  versions  with  animation 
and/or  video  would  require  more  and  con¬ 
stant  power,  as  well  as  substantial  memo¬ 
ry.  But  like  the  new  batteries,  he  adds, 
memory  also  can  be  made  light  and  thin. 

As  for  the  ink  itself,  the  company  says 
it  “is  simple  to  manufacture,”  requires 
“minimal  facilities,”  and  can  be  applied  to 
display  surfaces  using  “no  more  space  or 
equipment  than  that  required  for  screen 
printing.”  Such  displays,  it  says,  “are 
much  less  costly  than  current  ‘flat  panel’ 
displays.”  H 


exposure  angle  is  held  to  90  degrees  across 
the  entire  24-by-33-inch  image  area  of  the 
plate,  yielding  a  desirable  rounded  laser 
spot  even  at  the  edges  of  a  plate. 

Including  loading  and  unloading,  a 
1 3.4-by-24-inch  plate  can  be  etched  in  1 7 
seconds,  for  a  production  speed  of  210 
plates  per  hour,  according  to  Krause. 
Loading  and  unloading  have  little  impact 
on  throughput,  according  to  the  manufac¬ 
turer,  because  the  unit  uses  two  tables: 
one  is  being  positioned  while  the  plate 
on  the  other  is  being  exposed.  The  auto¬ 
matic  LS  Jet  integrates  slipsheet  removal 
and  can  be  ordered  with  an  internal 
punch. 
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Agfa  installs 
faster  Polaris 

Agfa  has  announced  that  Le  Monde, 
the  French  daily,  is  installing  the  first 
special  high-speed  model  of  the  Polaris 
platesetter.  The  system  can  output  150 
newspaper  plates  an  hour.  Commercial 
availability  was  set  for  mid- 1999.  Able  to 
produce  up  to  1 20  newspaper  page  plates 
per  hour  at  1016  dpi,  the  original  fully 
automated,  flatbed  Polaris  100  system  is 
used  at  newspapers  throughout  Europe, 
with  more  than  100  systems  sold  to  date 
and  75  installed,  according  to  Agfa. 

Except  for  throughput,  all  features  of 
the  two  systems  remain  the  same.  They 
share  the  25. 6-by-35. 4-inch  format  and 
can  output  both  photopolymer  and  silver- 
halide  plates. 

Imaging  systems 
sales 

Monotype  Systems  Inc.,  Rolling 
Meadows,  Ill.,  says  it  has  sold  News- 


Express  roll-fed  capstan  recorders  with 
helium-neon  laser,  holographic  optics  and 
1000-  to  2400-dpi  resolution  to  10  U.K. 
papers,  three  in  France,  one  each  in 
Ireland  and  Australia. 

Autologic  Information  International, 
Thousand  Oaks,  Calif.,  received  new  or¬ 
ders  from  the  Calgary  (Alberta)  Herald 
(APS  3850  SST  color  imager  with  media 
transporter),  California’s  Contra  Costa 
Newspapers  (APS  Grafix  RIP  and  3850 
Sierra  Turbo  imager  with  media  trans¬ 
porter),  Chicago  Tribune  (APSCOM 
send  server  and  five  receive  servers, 
three  3850  SSTs),  Phoenix  Newspapers 
(four  APSCOM  receive  servers  and  three 
send  servers,  two  installations  of  APS 
NetProof  software,  two  3850  SSTs  with 
media  transporters),  Rochester  Institute  of 
Technology  (3850  Sierra  Turbo,  NetProof 
software,  NT-  and  Alpha-ba.sed  Grafix 
RIP),  The  Seattle  Times  (APSCOM 
receive  server).  Sun  Newspapers, 
Cleveland  (two  Grafix  RIPs,  two  APS 
Typhoon  16  proofers,  two  3850s),  The 
Hamilton  (Ontario)  Spectator  (3850  SST 
with  media  transporter). 


Monotype 
In  four  deals 

Monotype  Systems  Inc.,  Rolling  Mea¬ 
dows,  Ill.,  was  named  an  authorized  dealer 
for  promotion,  sales  and  service  of  ECRM 
imagesetters,  related  options  and  spare 
parts.  Monotype  developed  a  LaserBus 
interface  that  allows  its  RipExpress  to 
drive  computer-to-plate  imagers  from 
Cymbolic  Sciences.  The  company  also  will 
sell  the  2(X)-plate-per-hour  LaserExpress 
computer-to-plate  system  manufactured 
by  K  &  F  Printing  Systems  International. 

Through  a  cooperative  distribution 
agreement  with  One  Vision  Inc.,  Sewickley, 
Pa.,  Monotype  adds  DigiScript  and  Digi- 
Server  to  its  PostScript  software  products. 
DigiScript  opens,  checks  and  converts  dig¬ 
ital  data,  enabling  users  to  pass  along  error- 
free  PostScript  or  Portable  Document  For¬ 
mat  files.  Images,  text  and  graphic  ele¬ 
ments  can  be  amended  without  regard  for 
originating  systems.  With  DigiServer,  users 
can  proof  customers’  data  files  in  PDF, 
EPS,  AI,  TIFF  and  PostScript  formats,  re¬ 
jecting  those  containing  PostScript  errors. 


Auto  Beat 
Energy  Beat 

)  Capital  Beat 
Sports  Beat 
Tech  Beat 


THE  PEN  PRESS  ROOM 

EXCLUsivEiar  for  journalists... 


http://www.prnmedia.com 


When  a  reporter  or  editor  is  on 
deadline,  the  PRN  Press  Room  is  a 
reliable  source.  It’s  a  quick  and 
simple  way  for  journalists — and 
only  journalists — to  access  informa¬ 
tion  through  PR  Newswire,  the 
leading  electronic  distributor  of 
fulUtext  corporate  news  releases 
and  photos. 

For  journalists  to  register  go  to 
http://www.prnmedia.com 


Highlights  of  the  PRN  Press  Room: 

For  working  news  media  only  •  Free  of  charge  •  Password  protected  •  Contains  info  not 
available  on  public  access  sites  •  Embargoed  material  for  viewing  •  Real-time  access  to 
media  advisories,  daybooks  and  news  releases  •  Photos  •  Audio  feeds  •  Custom  day¬ 
books  •  A  job  bank  •  Access  to  the  ProfNet  Experts'  Database  •  and  more... 


www.mediainfo.com 


EDITOR  &  PUBLISHER  '  NOVEMBER  14.  1998 


43 


I 


Scarborough 
is  here  now 


Scarborough 
will  be  there 


Eating  •> 
Sports 
Horoscopes 
Weather 


Thursday,  November  5,  2020 


Thank  You  For  Your  Support 

Then,  Now 
and  In  the  Future 

National  ■  TV  Guide  •  Wall  Street  Journal  •  Newspaper  Association  of  America  •  News  America  FSI  •  Publicitas  Advertising  Service 
Albany*  Albany  Times  Union  •  Schenectady  Gazette  •  Albuquerque  •  The  Journal  &  Tribune  •  Atlanta*  Atlanta  Journal  and  Constitution 
Austin  *  Austin  American-Statesmon  *  Bahimore  *  Baltimore  Sun  *  Birmingham  *  Birmingham  News 
Boston*  Beverly/Peabody  Times  *  Boston  Magazine  *  Brockton  Enterprise  *  Concord  Monitor,  N.H.  *  Dedham  Transcript 
Dover  Foster's  Democrat,  N.H.  *  Fitchburg  Sentinel-Enterprise  *  Frominghom  Middlesex  News  *  Gloucester  Times  *  Hoverill  Gazette 
Hyonnis  Cope  Cod  Times  *  Keene  Sentinel,N.H.  *  Laconia  Citizen,  N.H.  *  Lawrence  Eagle-Tribune  *  Lowell  Sun  *  Lynn  Item 
Milford  News  *  Noshua  Telegraph,  N.H  *  Newburyport  News  *  Portsmouth  Herald,  N.H.  *  Quincy  Patriot-Ledger 
Salem  News  *  Waltham  News  Tribune  *  Worcester  Telegram  &  Gazette  *  Buffalo*  Buffalo  News 
Charleston  *  Charleston  Newspapers:  Gazette  &  Mail  *  Charlotte  *  Charlotte  Observer 
Chicago  *  Chicago  Tribune  *  Chicago  Sun-Times  *  Daily  Southtown  *  Pioneer  Press  *  Star  Publications  *  Press  Publications 
Life  Newspapers  *  Chicago  Daily  Herald  *  Aurora  Beacon-News  *  Elgin  Courier-News  *  Joliet  Herald-News 
Waukegan  News-Sun  *  Naperville  Sun  *  Wheaton  Sun  *  The  Times  (Munster) 

Crain's  Chicago  Business  *  N'Digo  *  Cleveland  *  Cleveland  Plain  Dealer  *  Columbus  *  Columbus  Dispatch 
Dallas/R.  Worth  *  Dallas  Morning  News*  Dayton  *  Dayton  Daily  News  *  Denver  *  Denver  Post 
Rocky  Mountain  News  *  Boulder  Camera  *  Des  Moines  *  Des  Moines  Register  *  Detroit  *  Detroit  Free  Press  &  Detroit  News  *  Macomb  Daily 
Oakland  Press  *  Royal  Oak  Tribune*  Crain's  Detroit  Business  *  Detroit  Monthly  *  Michigan  Living  *  Fresno-Visalia  *  Fresno  Bee 
Grand  Rapids  *  Grand  Rapids  Press  *  Greenville-Asheville  *  Iwanno 
Hartford  *  Hertford  Courant  *  Houston  *  Houston  Chronicle  *  Indianapolis  *  Indianapolis  Star  &  News 
Jacksonville  *  Florida  Times-Union  *  Kansas  City  *  Kansas  City  Star  *  Los  Angeles  *  LA  Daily  News 
Oronge  County  Register  *  San  Bernardino  County  Sun  *  Press-Telegram  *  Daily  Breeze 
The  Press-Enterprise  *  Pasadena  Star  News  *  San  Gabriel  Valley  Tribune  *  Whittier  Daily  News  *  The  Ventura  County  Star  Group 
Louisville  *  Louisville  Courier-Journal  *  Memphis  *  Memphis  Commercial  Appeal  *  Miami  *  Miami  Herald 
Ft.  Lauderdale  Sun  Sentinel  *  Miami  Metro  Mogazine  *  Milwaukee  *  Milwaukee  Journal/Sentinel 
Minneapolis  *  Minneapolis  Star  Tribune  *  HewOrieans  *  New  Orleans  Times-Picayune  *  Hew  York  *  New  York  Post 
New  York  Times  *  Newsday  *  Connecticut  Post  *  Danbury  News-Times  *  Greenwich  Time 
Norwalk  Hour  *  Stamford  Advocate  *  Village  Voice  *  New  York  Magazine 
Horfolk  *  Norfolk  Virginian-Pilot  *  Newport  News  Daily  Press  *  Oklahoma  City  *  Oklahoma  City  Oklahoman 
Orlando  *  Orlando  Sentinel  *  Philadelphia  *  Philadelphia  Newspapers:  Inquirer  &  News 
Bucks  County  Courier  Times  *  Intelligencer/Record  *  Burlington  County  Times  *  Philadelphia  Magazine  *  Phoenix  *  Arizona  Republic 
The  Tribune  (Mesa)  *  Pittsburgh  *  Pittsburgh  Post  Gazette  *  Portland  *  Portland  Oregonion 
Providence  *  Providence  Journal-Bulletin  *  Raleigh>Durham  *  Raleigh  News  and  Observer 
Durham  Herald-Sun  *  Sacramento  *  Sacramento  Bee  *  Modesto  Bee  *  The  Newspaper  Network 
San  Antonio  *  San  Antonio  Express-News  *  San  Diego  *  San  Diego  Union-Tribune  *  North  County  Times 
San  Francisco  *  San  Jose  Mercury  News  SeatMe-Tacoma  *  Seattle  Times  &  Post-Intelligencer 
St.  Louis  *  St.  Louis  Post-Dispatch  *  Tnmpa-St.  Pete  *  St.  Petersburg  Times 
Tampa  Tribune  *  Bradentan  Herald  *  Ihlsa  *  Tulsa  World  *  Washington  *  The  Washington  Post 
The  Washington  Times  *  Wilkes-Barre-Scranton  *  Wilkes-Barre  Times  Leader 


SCARBOROUGH 

research 

http://www.scarborough.cam  *  info@scarborough.com  *  212-789-3560 


THERE  ARE  AAANY  REASONS  TO  AHEND 
EDITOR  &  PUBLISHER’S  10TH  ANNUAL 

INTERACTIVE  NEWSPAPERS 

CONFERENCE 

FEBRUARY  17-20,  HYATT  REGENCY,  ATLANTA,  GA.  (TPp. 


% 


Reason  #8: 

You  Don’t  Want  To  Be 
Behind  This.  Do  You? 


The  fact  is,  your  competition  will  be 
there.  And  we're  not  just  talking 
about  other  newspapers. 

Cityguides.  Radio.  Television.  Cable. 
Alternative  news  and  advertising  sources 
of  all  kinds.  "Media"  that  are  ready  and 
electronically  able  to  respond  to  general 
and  specific  audiences.  Ready  to  respond 
quickly  and  frequently  —  throughout  the 
day  —  as  old  stories  develop  and  new 
ones  emerge.  And  then  there  is  the  adver¬ 
tising  element.  Revenues,  lost  &  found. 

Take  a  cue  from  us.  And  from  your  compe¬ 
tition:  Fall  into  the  queue  for  Atlanta, 
February  17-20.  Register  today  for 
Interactive  Newspapers  '99  and  get  the 
best  registration  rate  and  air  fares  avail¬ 
able.  Before  you're  behind  the  eight  ball. 

Even  more  good  news!  Register  by 
December  15th  at  the  low  rate  of  $1,245. 


For  further  information  or  to  register  online,  visit  our  Web  site 

www.med1ainfo.com  or  call  212-675-4380  ext.  285 


for  details  on  group  rates,  association  discounts.  "Register  3  Send  4th  for  Free"  offer  and  the  working  press  rate  please  call  212-675-4380  ext  285.  Registrations  must  be  submitted  together  to  receive  group  discount. 

1^  il  CCKS-  inma  caw 


inmci 


FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  VYe  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail;  star2020@time-data.com 


_ AUTOMOTIVE _ 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


SHOW  US  YOUR  COLOR! 


Contact  E&P's  Classified 
Department  if  you  like 
whotyoo  see. 
(212)675-4380x171 
hazelp@mediainfo.com 


CONSUMER  Q&A 

ORIGINAL,  humorous,  and  eclectic 
,  column  by  quality  writer:  creative  MBA 
1  who  gets  incredible  results.  Samples 
available. 

Call  (202)  686-1000 
Fax  (202)  237- 1000 
I  E-mail:  SolutionsByJR@Earthlink.net 

CREDIT  CARDS 

!  “DEBTSMART”  is  a  weekly  column 
i  dedicated  to  showing  your  readers 
!  how  to  save  thousands  of  dollars  in 
j  interest  charges  on  their  credit  cards 
’  and  loans. 

Press  One  Publishing  (888)  775-441 0 
http:  /  /  www.debtSmart.com 

ENTERTAINMENT 

I  "Hollywood  Behind  the  Scenes” 

'  Hook  readers  with  insider's  view  of 
1  what  stars  are  really  doing. 

I  Rates  and  samples,  (800)  959-9977 

HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
i  photos  all  inclusive.  Established  Stand- 
!  Alone/Monthly  health  &  fitness  news- 
'  paper  also  available  -  protected  ter- 
!  ritories.  FREE  marketing  and  technical 
1  support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 

'  NEW  LIVING  NEWS  SERVICE 


HUMOR 

PHOTOS 

WANT  YOUNGER  READERS?  25- 
year-old  humor  columnist  can  deliver  : 
young  readers  and  help  you  keep  their 
parents.  For  samples:  call  (914)  237-  i 
1 077  or  E-mail  DanKline@aol.com 

NEWSAAAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 

PUZZLES 

INTERNET  &  TECHNOLOGY 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

INTERNET  AND  technology  features. 
Web  site  development  and  hosting,  j 
David  Matthews  (817)  232-8992  j 

UFESTYLES  i 

LIFESTYLE  COLUMNS-TIPS  on  the 
latest  trends  in  Fashion,  Beauty,  Food, 
includes  Camera  Ready  Art,  beautifully 
Illustrated,  Weekly  or  Monthly.  Free 
Samples.  Selma  Casper  Associates 
(212)473-8339 

CANYOUHACKEH? 

Variety  Puzzles  Since  1 98 1 

Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
i  The  Finest  In  Crossword  Puzzles 

i  Call  (800)  292-4308/(909)  766-76 1 7 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941 ; 

(914)  692-4572  Fax  (91 4)  692-831 1 

Call  us  about 
:  our  low 
contract  rates! 

/  never  had  a  piece  of  toast  Particularly 
long  and  wide  But  fell  upon  the  sanded 
Hoot  And  always  on  the  buttered  side 

James  Payn 

(212)  675-4380 
ext.  171 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


24  HOURS -(5 16)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:/ /www.bolitho.com 

NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  31 29,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GALJGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 

PHILLIPS  PROPERTIES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
"A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http: //www.bolitho.com 

NEWSPAPERS  FOR  SALE 


PROFITABLE  WEEKLY  OPERATION, 
ZONE  1,  $1.4  MILLION.  Write  Box 
08690,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 

MIDWEST:  Paid  weekly  newspaper 
with  $1  million  in  revenues,  $320,000 
cash  flow  to  owner. 

MIDWEST:  Paid  circulation  twice 
weekly  newspaper  with  good  market, 
strong  cash  flow.  $500,000  in 
revenues. 

John  T.  Cribb 

Bolitho-Cribb  &  Associates 
(406)  586-6621  E-mail:  jcribb@imt.net 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL  60611 
(312)  321-2673 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6^31  De.sco  Dr..  Dalla.s,  TX  75225 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  in  a  sale. 

Bolitho-Cribb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


&  Associates 

Publication  Brokerage  & 
Appraisals  since  1923 

406-586-6621 

Fax  406-58S-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email  :jcrlbb@imtnet 
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Cl  ASSIFIED 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  o  broker,  be  sure 
they  contact  us  os  o  potential  buyer. 
We  ore  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKRCX?M 

SQUeeze  Lenses 
Herb  Carlbom  •  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

VARIOUS  MyCro-Tek  monitors,  con¬ 
trollers  and  OLI  boxes  for  sale.  $3,000 
will  take  the  whole  lot.  For  more 
information,  please  call  Peter  Rogers  at 
(701)225-8111 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501)967-3595 

Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainto.com  •  eileenl@mediainfo.com 


PUBLICATIONS  FOR  SALE 

MONTHLY  MONTANA  Trade  Journal 
for  sale.  Presently  located  in  Butte,  Mon¬ 
tana,  but  could  be  moved  to  any  major 
Montana  city.  This  property  is  priced  to 
sell.  For  more  information,  please  call 
Jim  Lane  at  Lane  &  Associates  in  Deer 
Lodge,  Montana.  (800)  592-5990  or 
(406)846-1000. 


TRADE  ASSOCIATIONS 

AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributers  -  an 
organization  for  the  professional.  For 
j  membership  or  sponsor  info:  (877) 
I  GO-AAIND,  fax:  (407)  774-6751  or 
'  write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Send  W? 

Box  Replies  to; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


Editor  &  Pi  BLISHKR  C  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


_ MAILROOM _ 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817 
Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

STEPPER  MODEL  #920,  2  station. 
Supplies  included.  Excellent  condition. 
Call  Vicki  (707)  425-4646  ext.  304 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 
Fax  (949)  644-0283 

PRESSES 

6  UNIT  COLOR  King  Press  with  5  roll 
stands  and  Heavy  Duty  folder.  30HP 
Drive  ond  Motor.  Excellent  condition. 

Ed  Wazney  or  Kyle  Osteen 
(803)  775-6331 


KING  PRESS  KJ8  folder  with  DOUBLE 
PARALLEL,  Cross  Perf.  &  75  H.P.  Drive. 
Call  John  Newman  (91 3)  648-2000 


_ PRESSES _ 

6  UNIT  GOSS  Urbanite  800  series 
press,  22  3/4"  cut-off,  two  folders.  ' 
One  folder  equipped  with  Quarter 
folder.  Second  folder  equipped  with 
upper  former,  275  H.P.  motors  and  i 
drives.  Complete  press  with  rollstands. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $385,(XX), 


8  UNIT  HARRIS  V-15D  Press,  22  3/4” 
cut-aff  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstands.  75  H  P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $275,CXX). 


PRESSES 


WWW.inlandnews.COM 


_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


OFFERED  FOR  SALE: 

10-unit  Goss  Urbanite  U-800  series 
press  (5  floor  units,  5  stacked)  with 
Urbanite  and  suburban  folders, 
rollstands,  3-color  unit;  folder,  and 
press  drives.  Tel:  (941 )  561  -6401 
E-mail:  inter@sprintmail.com 
Inter-Continental  Graphics,  Inc. 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.cam 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  ar  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 


BUSINESS  CONSULTANTS 


24  HOURS  (51 6)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


CIRCULATION  SERVICES 


1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC. 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 

Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
WWW.  metro-  news .  com 


BLENKARN  TELEMARKETING 
'  Auto  pay  experts 
'  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  218-6731 


CIRCULATION  SERVICES 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 

Call  Cherry  Coleman 
(912)336-2700 


CIRCULATION  SERVICES,  INC. 
20%  Minitnuni  Paid  Telemarketing 
Comprehensive  Verification  Reports 
Andrew  Orr 

_ (888)  343-0470 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 

JOHN  A.  BURKE 
New  Yark/New  Jersey 
•Crew  Sales/Training 
•Telemarketing 
•Street/Store  Merchandising 

Phone/Fax  (516)  588-2735 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  357-1008 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOMZGONC 
(800)  776-6397 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 

Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230 
mpbarton@aol  .com 


Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 


NEWSPAPER  EXECUTIVE  SEARCH 

NEWSPAPER  EXECUTIVE  SEARCH 

(  Kstiihlish(‘d 

1  “Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.” 
Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-377-9656 
e-mail:  rhaas^  rhaas.com 

Ron  Haas 
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CLASSIFIED 


NEWS 

Makes  The  Difference 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

S&H  TELESALES  -  New  Sfarts  &  Circula¬ 
tion  Development.  Experienced  Phone 
Professionals  with  references.  NO  JOB 
TOO  SMALL. 

Phone  (877)  771 -NEWS 


SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-coil  projects 
•Stop-saver  projects 
•Up-grade  projects 
•NIE  fund  raising 

Call  Doug  Reese  at  (800)  972-6778 

TELEMARKETING  ORDER  PROBLEMS? 
We  record  the  buyers  commitment, 
name,  address,  etc.  Reduce  verification 
expense  and  stops  for  “didn't  order” 
and  “bad  oddress”. 

VERBATIM 

Mark  Peterson  (619)  230-03 1 0 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 

OPERATIONS  CONSULTANTS 

FACIUTIES/PRESS/OPERATIONS 
Small/ Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
i  double  width  presses.  Also:  Parallel 
j  drives,  horsepower  upgrades  or  new 
I  AC  Drive  Conversions. 

I  MASTHEAD  INTERNATIONAL 
i  (800)  545-6908, 24  hr.  line 
(505)842-1357 
P.O.Box  1952 
Albuquerque,  NM  87 1 03 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 

TRAINING 

1  ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
i  errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 

PREPRESS  AND  WEB  PRESS  training 
i  for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


We’re  Planning  1999 

Advertising  Schedules  for  your  business 


Choose  a  Business  Card  schedule 
based  on: 

■  E&P’s  1999  Editorial  Calendar 

■  Special  Conference  Issue  distribution 

■  Specific  weekly  technology  editorial 
coverage  &  EXTRA  distribution 


FEATURES  AVAILABLE 


CIRCULATION  SERVICES 


Your  Business  Card 


SALES  &  TRAINING 


HERE 


SPECIAL  PRODUaS 


INTERNET  SERVICES 


PRESSROOM  SERVICES 


SOFTWARE 

EQUIPMENT 

PUBUSHING  SYSTEMS 

Contact  E&P  Classified  Advertising 
for  more  information: 

Your  Business  Card 

(212)  675-4380  ext.  171 

HERE 

1 1  West  19th  Street, 

New  York,  NY  10011 

CONSULTING 

hazelpt^mediainfo.com 

TELEMARKETING 

www.mediajnfo.com 
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CLASSIFIED 


HELP  WANTED 


_ ACADEMIC _ 

INDIANA  UNIVERSITY'S  School  of 
Journalism  on  the  Bloomington  campus 
seeks  applications  for  o  position  os 
assistant  professor  on  tenure  track. 
Applicants  should  be  able  to  teach 
reporting,  writing  and  editing  at  the 
undergraduate  and  graduate  levels. 
The  ideal  applicant  would  also  have 
experience  reporting  on  the  fine  and 
performing  arts  and/or  have  a  pro¬ 
fessional  involvement  and  scholarly 
interest  in  online  journalism.  Because 
the  School  of  Journalism's  curriculum 
integrates  its  resources  in  print,  video 
and  new  media  technologies  to  instruct 
all  majors  to  work  across  media  forms, 
applicants  should  be  comfortable  using 
a  wide  range  of  visual  and  computer 
resources  in  their  teaching.  Pro¬ 
fessional  experience  is  required  and 
preference  will  be  given  to  applicants 
with  a  doctorate.  Applicants  should 
send  a  letter  of  application,  o  cur¬ 
riculum  vitae,  three  letters  of  reference 
and  teaching  evaluations,  if  available, 
to:  Professor  Jon  Dilts,  Search  Commit¬ 
tee  Chair,  School  of  Journalism,  Ernie 
Pyle  Hall,  Indiana  University,  Bloom¬ 
ington,  IN  47405-6201 .  The  search  com¬ 
mittee  will  start  reviewing  completed 
applications  on  January  15,  1999, 
and  will  continue  until  the  position  is 
filled.  For  more  information  about  the 
Indiana  University  School  of  Journalism 
at  Bloomington,  explore  our  web  site  at 
http://www.journalism.indiana.edu 
The  School  is  particularly  eager  to  con¬ 
sider  applications  from  women  and 
people  of  color.  Indiana  University  is 
an  Affirmative  Action  Equal  Opportu¬ 
nity  Employer. 


MIAMI  UNIVERSITY'S  journalism  pro¬ 
gram  invites  applications  for  o  tenure- 
track  position  at  the  rank  of  assistant  pro¬ 
fessor  beginning  August  1 999.  The  suc¬ 
cessful  candidate  will  join  other  faculty 
in  teaching  240  print  majors  as  well  as 
public  relations,  broadcasting  and 
English  education  students.  Must  be 
able  and  willing  to  teach  classes  rang¬ 
ing  from  introductory  newswriting  to 
advanced  courses  involving  special 
topics.  Candidates  should  also  have 
experience  in  the  print  media  and 
classroom.  A  minimum  of  a  Master's 
degree  is  required.  Expertise  in  com¬ 
puter-assisted  reporting  and  computer 
technology  as  it  applies  to  journalism  is 
desired.  Salary  based  on  qualifico- 
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! _ ACADEMIC _ 

AD/PUBLIC  RELATIONS  ASSISTANT 
PROFESSOR  -  Responsibilities:  Teach 
courses  in  PR  principles/writing,  od 
principles/writing  and  mass  communi¬ 
cations.  Secondary  specialization 
might  be  in  graphics,  visual  communi¬ 
cations  or  web  communications.  Advis¬ 
ing  the  student-run  PR  and  Ad  agency. 
Qualifications:  Ph.D.  in  journalism  or 
I  related  field  preferred;  Master's 
required.  Professional  PR/Ad  work 
essential.  Send  application  letter, 
resume,  3  current  reference  letters  to 
Susan  Fleck,  Franklin  College,  501  E. 
Monroe  Street,  Franklin,  IN  46131 . 


WESTERN  WASHINGTON  UNIVER¬ 
SITY,  Journalism  Department,  Bell¬ 
ingham  WA:  Tenure-track  positions  in 
News-Editorial  and  Public  Relations 
starting  9/16/99.  Call  (360)  650- 
3252  or  see 

http://www.wwu.edu/ -journal 
for  full  details.  AA/EEO. 


I  ADMINISTRATIVE _ 

BOARD  MEMBERS.  Need  retired/ 
senior  publishers/editors  for  start-up 
magazine  for  players/fans  of  a  global 
sport.  Savvy  with  10-34  age  groups 
ideal.  Box  08694,  Editor  &  Publisher. 


_ ADMINISTRATIVE _ 

ASNE  EXECUTIVE  DIREaOR 

The  American  Society  of  Newspaper 
Editors  seeks  a  seasoned  manager  with 
journalism  and  association  experience 
(volunteer  or  paid)  to  lead  its  head¬ 
quarters  staff  based  in  Reston,  VA.  The 
j  society  seeks  a  detail-oriented,  creative 
thinker  who  con  work  effectively  with 
busy  editors,  prominent  public  figures, 
other  members  of  the  public,  funders, 
staff,  etc.  A  varied  and  challenging 
position,  duties  include  working  with 
the  leadership  of  ASNE,  overseeing 
arrangements  for  the  annual  conven¬ 
tion,  hands-on  editing,  writing  funding 
proposals,  heading  a  seven-person 
staff,  and  managing  a  cash  flow  that 
exceeds  $2  million  annually.  Pleasant, 
professional  atmosphere  at  the  Amer¬ 
ican  Press  Institute  building.  The  job 
description  is  published  on  ASNE's 
homepage  (www.asne.org/kiosk/ news/ 
jobdescription.htm).  Exceptional  benefits 
package.  Equal  Opportunity  Employer, 
Reply  by  December  1 5  to  ASNE  Search 
i  Committee,  1 1690B  Sunrise  Valley  Drive, 

I  Reston,  VA  20191-1409,  Fox:  (703) 

I  453-1133. 


ACADEMIC  ACADEMIC 


COWLES  CHAIR  OF  MEDIA 
I  MANAGEMENT  AND  ECONOMICS 

The  University  of  Minnesota  School  of  Journalism  and  Mass 
j  Communication  seeks  applications  and  nominations  for  a 
I  nationally-known  media  scholar  or  senior-level  media  manager  or 
j  economist  to  assume  the  endowed  Cowles  Chair  of  Media 
j  Management  and  Economics.  This  is  a  full-time,  nine-month 
tenured  position  at  the  rank  of  professor,  beginning  Fall  term,  1 999. 

I 

i  The  Cowles  Chair  will  be  an  integral  part  of  a  major  new  initiative 
*  that  will  use  an  infusion  of  new  legislative  funds,  private  funds,  and 
j  redirected  college  resources  to  revitalize  this  highly-respected 
I  School. 

The  successful  candidate  must  have  a  record  of  outstanding 
i  scholarship  in  media  management  or  media  economics  research 
j  and  teaching,  or  substantial  (at  least  5  years)  senior  management 
experience  and  innovative  national  leadership  in  a  media  industry. 
Bachelor's  degree  is  required. 

Send  letter  of  application,  current  resume  or  curriculum  vita, 
samples  of  research  and/or  a  narrative  statement  on  research 
goals  and  plans,  and  an  evaluation  of  teaching  performance  if 
available.  In  addition,  please  provide  names  and  addresses  of  three 
i  references  who  would  be  willing  to  write  letters  of  recommendation. 


ADMINISTRATIVE _ 

CHALLENGING  PUBLISHER  position 
open  for  small  west  Texas  daily.  Com¬ 
pensation  $42K  plus  bonus  and  bene¬ 
fits.  If  interested  contact  Ned  Cantwell, 
c/o  Pecos  Enterprise,  P.O.  Box  2057, 
Pecos,  TX  79772-3211. 

Call  (505)  885-5897  or 
E-mail:  cantwell@caverns.com 

CONSULTANT 

Newspaper/Printing/ Management 
Interim  position  to  assist  president  with 
hiring  additional  staff,  and  reorganiza¬ 
tion  of  company  experiencing  fast 

Eh.  Financially  sound,  long  estab- 
company  with  good  industry 
reputation.  Send  resume,  references, 
etc.,  to  CONSULTANT,  P.O.  Box  303, 
Bellevue,  OH  4481 1 . 

MEDIA  AND  GLOBAL  AFFAIRS 

New  York  University  Center  for  War, 
Peace,  and  the  News  Media  seeks  a 
senior  journalist  or  media-sawy  pro¬ 
fessional  to  head  its  Global  Reporting 
Network,  the  country's  largest  mid¬ 
career  program  dedicated  to  improv¬ 
ing  international  reporting. 

The  Associate  Director  manages  a 
news  op-ed  syndicate,  Globaf  Beat 
web  site,  briefings  and  seminars.  Ideal 
j  candidate  has  1 0-r  years  experience,  o 
critical  perspective  on  international 
reporting,  editorial  creativity,  man¬ 
agement  experience.  Competitive  salary 
plus  extensive  benefits.  Apply  with  letter, 
CV,  references  and  samples  to  Robert 
Leavitt,  CWPNM,  4 1 8  Lafayette  Street, 
New  York,  NY  10003. 

Fox:  (212)  995-4143 
E-mail:  war.peace.news@nyu.edu 
_ EOE _ 

GENERAL  MANAGER:  Incredible  news¬ 
paper  adventure  for  entrepreneurs. 

I  Leaders  needed  to  build  high-growth 
teams  at  start-up  California  dailies. 
Hands-on  experience  required:  news, 
sales,  technology,  and  team-building. 
Competitive  compensation  and  equity  for 
risk-taking  leaders. 

E-mail:  info@cielocapital.com 

j  PUBLISHER 

I  Thoroughbred  Times,  the  largest  weekly 
news  magazine  for  the  thoroughbred 
horse  racing  industry,  is  seeking  an 
experienced  publisher;  some  knowlMge 
or  exposure  to  the  horse  industry  a 
plus.  Requirements:  previous  bottom-line 
responsibility  and  a  minimum  of  5  years 
in  sales  management  and  publishing 
!  industry  (magazine,  newspaper)  or 
I  related  discipline  (TV,  radio,  direct  mail). 

Stable  work  history  with  proven  occom- 
I  plishments. 


tions. 

Applicants  should  send  cover  letter,  | 
resume  or  c.v.  and  samples  of  1 
journalistic  work  or  scholarly  pub-  j 
licotions,  along  with  the  names  of  three  1 
references  to  Dianne  Sadoff,  Chair, 
Department  of  English,  Miami  Univer¬ 
sity,  Oxford,  OH  45056.  Application 
reviews  begins  December  1 1  and  con¬ 
tinues  until  position  is  filled.  Miami 
University  is  an  equal  opportunity/ 
affirmative  action  employer.  | 


The  two  most  important  things  in  lile  are  j 
good  friends  and  a  strong  bull  pen  I 

Bob  Lemon  ' 


Applications  will  be  reviewed  beginning 
February  1 , 1 999.  Position  is  open  until  filled. 

Submit  application  to: 

Mary  Achartz,  Staff  to  Cowles  Search  Committee 
School  of  Journalism  and  Mass  Communication 

University  of  Minnesota 

1 1 1  Murphy  Hall,  206  Church  Street,  SE 
Minneapolis,  MN  55455 

The  University  of  Minnesota  is  an  equal  opportunity  educator  and  employer 


Thoroughbred  Times  is  located  in  the 
heart  of  the  thoroughbred  horse  racing 
industry  in  Lexington,  Kentucky.  Please 
send  your  resume  with  cover  letter  stat¬ 
ing  salary  history,  attn:  Human 
Resources  to: 

THOROUGHBRED  TIMES 
P.O.  Box  6050 

Mission  Viejo,  CA  92690 

GENERAL  MANAGER  for  central  Ohio 
county  seat  weekly  with  3  satellite 
weeklies,  people/community/profit  ori¬ 
ented.  Experience  all  phases,  fast 
track  to  publisher.  Send  resume, 
availability,  and  salary  requirements  to 
General  Manat  ger,  P.O.  Box  268,  Fre¬ 
mont,  OH  43420. 
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CLASSIFIED 


HELP  WANTED 


_ ADMINISTRATIVE _ 

GENERAL  MANAGER 

Excellent  opportunity.  Prize-winning 
weekly  in  western  Massachusetts  city, 
leaking  for  independent,  energetic, 
experienced,  self-starter  ta  build  sales. 
$30K-i-  incentives.  Send  resume  ta  Bax 
08687,  Editar  &  Publisher. 


PROPERTY  MANAGER 

Add  Inc.  is  seeking  candidates  at  our 
Baton  Rouge,  LA  location  for  the  follow¬ 
ing  position:  Property  Manager. 

Candidates  for  this  key  position  must 
have  management  experience,  a  sales 
achievement  track  record,  production 
knowledge  and  experience,  a  good 
understanding  of  business  finances, 
education  and  skills  in  communication, 
and  must  be  flexible  and  committed  to 
the  organization.  Experience  in  the 
advertising  industry  and  customer  ser¬ 
vice  is  a  plus. 

This  person  would  lead  a  sales 
staff,  production  team  and  circulation 
department  to  develop  a  new  pub¬ 
lication  in  the  Baton  Rouge  area  while 
meeting  sales,  production  and  business 
goals. 

Benefits  include:  medical  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  and  long-term  disability 
insurance,  profit  sharing,  401  (k)  retire¬ 
ment  program,  pension  plan,  employee 
stock  ownership  option  and  incentive 
bonus  program. 

Send  your  cover  letter  and  resume  to: 

Add  Inc. 

Attn:  Pete  Vanden  Bush 
P.O.Box  609 

Waupaca,  Wl  54981 

EOE/M-F 

ADVERTISING 

ADVERTISING  DIREaOR 

You've  been  promoted  and  given  a 
larger  office,  maybe  even  a  window? 
And  something  is  still  missing?  Could  it 
be  you're  not  challenged  enough?  Do 
you  feel  there's  still  more  you  need  to 
accomplish  to  prove  yourself  to  your 
satisfaction? 

This  Zone  5,  30,000  daily  is  seeking 
the  Ad  Director  who  thrives  on  going 
where  no  Ad  Director  has  gone  before 
—  out  into  the  community.  We  need 
that  self- motivated  person  who  has 
vision,  dedication  to  the  newspaper 
business  and  commitment  to  lead  a 
staff  of  30  to  revenue  growth  and  new 
business  development.  Our  candidate 
knows  that  success  comes  from  know¬ 
ing  the  clients  and  business  leaders 
served  by  the  sales  associates,  realiz¬ 
ing  that  motivating  and  guiding  the 
staff  is  key  to  attaining  goals. 

If  you  have  recognized  ability  and  suc¬ 
cess  and  want  to  really  utilize  your 
strengths  within  a  company  that  will 
reward  you  with  an  exceptionally  gen¬ 
erous  compensation  program,  apply 
today!  Reply  to  Box  08682,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIREaOR 

I 

19,000  circulation  daily  in  Zone  3 
needs  a  dynamic,  sales-oriented  man¬ 
ager  to  direct  ad  sales  department. 

I  ideal  candidate  will  have  record  of 
j  revenue  generation  and  sales  staff 
j  motivation,  be  able  to  build  strong 
j  customer  relationships  and  work  as  a 
I  vital  part  of  our  management  team. 
Preparing  budgets,  developing  new  prod¬ 
ucts  ancT  creating  strategic  plans  are 
i  all  part  of  this  team's  function.  Good 
;  people  skills  a  must!  Perfect  opportu- 
I  nity  for  the  #2  person  who  is  ready  to 
1  move  to  the  next  level.  We  are  part  of 
j  a  small,  family  owned  group  of  media 
properties  who  practice  our  belief  in 
I  the  importance  of  our  people 

1  We  offer  competitive  compensation 
I  with  incentive  plan,  benefits  package 
I  that  includes  retirement  and  401  (k) 
and  a  comprehensive  medical  plan. 

I  Send  cover  letter  with  detailed  resume, 
I  including  salary  history,  and  references 
to  Box  08695,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

Want  to  work  for  a  progressive  com¬ 
pany  that  encourages  creativity  and 
fosters  teamwork?  We  ore  looking  for 
a  dynamic  individual  to  lead  the  sales 
departments  of  a  medium-sized  daily. 
Must  be  able  to  lead,  train,  motivate 
and  hold  people  accountable.  Com¬ 
petitive  compensation  program  and 
excellent  benefits.  Submit  resume  to: 

Lonnie  L.  Peppier,  Publisher 

The  Monroe  Evening  News 
20  W.  First  Street,  Monroe,  Ml  48 1 6 1 

ADVERTISING  DIREaOR 

If  you  are  a  dynamic,  knowledgeable, 
and  goal-oriented  individual  seeking 
an  opportunity,  we  should  talk.  Ability 
to  lead  and  to  motivate  are  essential. 
Located  in  one  of  the  country's  most 
beautiful  areas.  Member  of  one  of  the 
nation's  leading  publicly-traded  news¬ 
paper  companies.  Competitive  salary, 
incentive,  benefit  package.  Immediate 
opening.  Contact  John  Shields:  The 
Herald  News,  207  Pocasset  Street,  Fall 
I  River,  MA  02722-3010.  Phone  (508) 
;  676-82 11.  Fax  (508)  673-3375 


ACADEMIC 


ACADEMIC 


ES 

i  AMERICAN  UNIVERSITY 

I  - 

WASHINGTON.  DC 

,  TWO  TENURE-TRACK  faculty  positions  at  the  rank  of  assistant  professor  in 
:  the  School  of  Communication's  Journalism  Division,  one  in  broadcast  and  one  in 
i  print,  beginning  Fall  1999,  to  teach  undergraduate  and  graduate  courses  in  full-time 
’  and  weekend  programs. 

RESPONSIBILITIES _ 

Teach  an  average  five-course  load  per  year;  advise  students;  continue  creative, 
i  professional,  and  scholarly  work;  participate  in  School  and  University  activities 
and  governance.  Teaching  responsibilities  will  be  in  both  (1)  professional 
courses,  such  as  reporting  and  editing,  and  (2)  broad-based  lecture  courses 
'  emphasizing  the  social,  political,  and  economic  impact  of  the  media. 

I  In  the  broadcast  position,  teaching  responsibilities  may  include  radio  and 
television  news  writing,  field  and  studio  production,  and  on-air  talent  skills.  Some 
*  Saturday  teaching  may  be  required  in  both  positions. 

I  QUALIFICATIONS _ 

Substantial  professional  experience  required,  with  national  reporting  experience 
'  desired.  Teaching  experience  at  the  college  or  university  level  required.  M.A. 
j  degree  in  relevant  discipline  required;  a  second  language  desired.  For  the  position 
in  broadcast,  experience  in  producing  radio  and  television  news  casts  required, 

I  and  familiarity  with  new  media  and  digital  editing  desired.  For  the  position  in  print, 

^  experience  with  new  media  desired. 

RANK  AND  SALARY _ 

I  The  successful  candidates  will  be  appointed  at  the  rank  of  assistant  professor. 

1  Salary  is  negotiable,  depending  on  qualifications  and  experience.  Review  of 
,  applications  will  begin  January  15,1 999,  and  continue  until  the  positions  are 
;  filled. 

THE  SCHOOL _ 

:  The  School  of  Communication  has  750  undergraduate  majors  and  300  graduate 
i  students  in  three  divisions;  Journalism,  Public  Communication,  and  Visual 
:  Media. 

I  APPLICATION _ 

Curriculum  vitae/resume  and  three  letters  of  recommendation  should  be  sent  to: 

Journalism  Search,  School  of  Communication  .. 

I  American  University 

4400  Massachusetts  Avenue,  NW 
Washington,  DC  2001 6-80'1 7 


FACULTY 

POSITIONS 

INJOURNALISM 


i _ ADVERTISING _ 

I  ADVERTISING  DIREaOR 
j  Jain  our  new  publisher  in  New  Haven! 

j  An  exciting  opportunity  exists  for  the 
I  right  individual  to  join  the  New  Haven 
Register,  the  flagship  newspaper  of 
one  of  America's  leading  publicly 
■  traded  newspaper  companies.  The 
I  qualified  individual  will  be  motivated 
!  and  driven  to  make  a  difference.  You 
I  must  be  familiar  with  all  aspects  of 
i  leading  a  major  advertising  depart- 
I  ment  including  administration,  major 
!  accounts  calls  and  training.  If  you  are 
ready  for  career  growth  and  the 
I  rewards  that  accompany  results,  we 
j  are  interested  in  you.  Fax  your  resume 
j  to  Publisher,  New  Haven  Register, 
i  (203)789-5625. 

I  ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
i  Zone  5  group  to  become  part  of  man- 
j  agement  with  superb  profit-sharing, 

!  commissions  and  best  benefits.  Up  to 
;  $44,000  base  salary.  Must  be  strong 
:  on  layouts,  have  a  love  for  selling  and 
working  with  people,  and  able  to 
!  inspire  a  small-town  staff  In  Heartland 
America.  Send  letter  that  describes 
^  your  accomplishments  and  goals, 
,  along  with  a  resume  to  Box  08693, 
Editor  &  Publisher. 


DIREaOR  OF  REVENUE 

Yes,  we  are  looking  for  an  advertising 
1  manager  and  much  more.  The  ideal 
.  candidate  would  be  a  director  of 
I  revenue  for  a  growing  independent 
newspaper/publishing  company  located 
in  Kentucky.  This  is  a  new  posi- 
;  tion  with  endless  opportunities.  An 
:  ideal  person  would  be  able  to  create 
and  utilize  a  number  of  media  compo¬ 
nents  to  bring  revenue  in. 

i 

I  Do  you  have  the  ability  to  think  outside 
I  the  box?  Can  you  train  those 
:  underneath  you  to  think  outside  the 
box  and  then  sell  it?  The  position 
requires  experience  in  mancjging  sales, 
the  ability  to  be  creative  and  innovative 
.  in  the  development  of  sales  promo¬ 
tions,  effective  selling  skills,  and  the 
ability  to  motivate  and  train  sales  peo¬ 
ple.  A  media  background  is  preferred, 

;  but  not  required, 

i 

'  Why  would  you  want  to  consider  this 
i  job?  We  ore  in  a  rural  but  growing 
j  market  with  easy  access  to  several 
metro  markets.  Our  independence  will 
give  you  the  latitude  to  be  creative 
without  a  lot  of  bureaucracy  to  deal 
\  with.  You  will  have  direct  communica- 
i  tion  with  the  president  and  CEO.  Of 
course  salary,  incentives,  retirement 
plan,  401  (k),  health  insurance  and  a 
variety  of  miscellaneous  benefits  we 
;  con  discuss  are  all  part  of  a  lucrative 
'  package. 

Please  send  resume  and 
correspondence  (include  salary  history) 
to  Box  08678,  Editor  &  Publisher 


FAX  your  ad  to  j 

212492941259  | 
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HELP  WANTED 


_ ADVERTISING _ 

NATIONAL  DIRECTOR  of  ADVERTIS¬ 
ING  needed  for  a  niche  oriented  BTB 
publication  in  central  New  Jersey. 
Good  draw  against  strong  commission 
plus  401  (k)  &  full  benefits.  Contact  Ann 
O'Neal,  publisher  at  (609)  587-6200. 

RETAIL  ADVERTISING  MANAGER 

The  Binghamton  Press  &  Sun-Bulletin 
(65,000  d,  83,(X)0  S),  a  Gannett  news¬ 
paper,  seeks  a  Retail  Advertising 
Manager  to  lead  our  display  advertis¬ 
ing  team.  Responsibilities  include  set¬ 
ting  sales  goals,  proposing  budgets, 
training  and  developing  a  staff  of  21 . 

The  successful  candidate  has  a  proven 
ability  to  prioritize  tasks  under  dead¬ 
line  pressures,  strong  communication 
and  presentation  skills,  and  prior 
sales  management  experience  leading 
a  staff  to  goal  achievement.  Prior 
media  experience  is  essential  and 
experience  in  developing  innovative 
solutions  is  preferred. 

We  offer  a  competitive  salary,  com¬ 
prehensive  benefits,  and  an  aggressive 
commission  incentive  program.  Interested 
candidates  may  forward  a  resume,  in 
confidence,  to: 

Human  Resources  Director 
PRESS  &  SUN-BULLETIN 
Vestal  Parkway  East 
Binghamton,  NY  1 3902 

EOE/MF 

We  are  a  company  that  recognizes 
and  appreciates  the  benefits  of 
diversity  in  the  workplace.  People  who 
share  this  belief  or  reflect  a  diverse 
background  are  encouraged  to  apply. 


_ ADVERTISING _ 

MAJOR  ACCOUNTS/ 

!  NATIONAL  MANAGER 

Central  California's  leading  daily 
newspaper.  The  Fresno  Bee,  is  looking 
for  a  manager  with  strong  leadership 
and  soles  presentation  skills  to  lead 
and  support  both  our  major  accounts 
and  national  sales  teams.  Duties  will 
include  in-field  dual  sales  calls,  pre¬ 
sentation  development,  strategic  plan¬ 
ning,  and  development  of  new  revenue 
streams.  Must  have  minimum  two  years 
newspaper  sales  management  experi¬ 
ence,  preferably  in  major  accounts 
and/or  national.  Competitive  salary 
based  on  experience  plus  excellent 
benefit  package  provided,  including 
medical,  dental,  vision,  life  insurance, 
stock  options,  and  401  (k)  with  com- 
1  pony  match.  Send  resume,  cover  letter 
and  current  DMV  printout  before 
November  27th  to; 

resume@fresnobee.com 
or  mail  to  the  Fresno  Bee  Human 
Resources  Dept.,  1626  E  Street, 
Fresno,  CA  93786.  An  Equal  Oppor¬ 
tunity  Employer. 


VAIL  COLORADO 

The  Vail  Daily  is  seeking  an  Assistant 
Advertising  Director  with  a  strong 
classified/telemarketing  background 
to  build  on  our  double  digit  growth 
trend.  The  right  candidate  will  have  a 
broad  advertising  background  and  a 
I  desire  to  advance.  Competitive  com¬ 
pensation  package  with  complete 
benefits.  Vail  provides  an  outstanding 
lifestyle  with  a  wide  range  of  outdoor 
activities.  Must  appreciate  long  snowy 
winters.  Please  Mail  or  Fax  your 

resume  and  a  cover  letter  to: 

I  The  Vail  Daily 

I  Attention:  Michael  Bennett 

I  P.O.  Box  8 1 

1  Vail,  CO  81 658 

1  Fax:(970)949-7094 


ADVERTISING _  i _ ADVERTISING 

7:hicago  sun-tim^ 

National  Account  Manager 

Excellent  opportunity  to  sell  advertising  space  in  the 
Chicago  Sun-Times  to  major  national  accounts,  service 
and  development  of  existing  accounts  and  prospecting 
new  advertisers  via  cold  calling,  while  maintaining  an 
understanding  of  Sun-Times'  advertising  products  and 
promotions. 

Qualifications  include  a  minimum  of  2  years  of  experience 
in  Advertising,  Sales,  and/or  Marketing,  a  High  School 
Diploma  or  equivalent  (college  degree  a  plus),  excellent 
verbal  and  written  communication  skills,  strong  orga¬ 
nizational  skills  and  the  ability  to  work  under  minimal 
supervision. 

Qualified  candidates  should  send  or  fax  their  resume  to  the 
following  address: 

CHICAGO  SUN-TIMES 
401  N.  Wabash  Avenue,  Suite  100,  Chicago,  IL  60611 
Fax;  (312)321-9655 
No  phone  calls,  please 

We  are  an  equal  opportunity  employer 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
The  Montgomery  Advertiser,  a  59,000 
daily/69,000  Sunday  Gannett  news¬ 
paper  located  in  Alabama's  state  capi- 
tol,  is  seeking  an  experienced  newspa¬ 
per  advertising  sales  manager  to  lead 
our  enthusiastic  Retail  sales  staff  to  the 
next  level  of  success. 

Qualified  candidates  will  have  a  mini¬ 
mum  of  2-3  years  newspaper  advertis¬ 
ing  sales  management,  a  four-year  col¬ 
lege  degree  (in  a  related  discipline  or 
equivalent  combination  of  education 
and  work  experience)  and  strong  PC 
skills.  The  successful  candidate  will  be 
highly  motivated  with  proven  sales 
ability,  strong  leadership  and  training 
skills,  and  expertise  in  developing 
budgets  and  pricing  proposals. 

We  offer  a  competitive  salary,  attractive 
bonus  incentives  and  a  comprehensive 
benefits  package  that  includes  a  strong 
401  (k)  plan. 

If  you're  up  for  the  challenge  and 
ready  for  warm  weather  year-round, 
send  your  resume,  cover  letter  and 
salary  requirements  in  confidence  to 
Mark  Logsdon,  advertising  director. 
The  Montgomery  Advertiser,  200 
Washington  Avenue,  Montgomery  AL 
36104.  EEO 

ART/EDITORIAL 

NEW,  NATIONAL  High  School  student 
newspaper  is  looking  for  artists,  car¬ 
toonists,  photographers,  and  writers 
that  will  knock-our-socks-off!  Work  will 
be  on  a  Freelance  basis  with  future  full¬ 
time  potentiality.  Artists:  Excite  us  with 
a  "phat"  Logo  and  Front  Page.  Car¬ 
toonists  &  Photographers:  Show  us 
your  best!  Writers:  Let's  see  the  excit¬ 
ing  “inside”  articles  you've  written!  ALL 
WORK  MUST  BE  GEARED  TOWARDS 
THE  14-18-YEAR-OLD  MARKET!!  We 
will  choose  based  on  quality  of  work  sub¬ 
mitted.  Contact  Editor  Barry  Seidman 
at  (732)  388-8813. 

CIRCULATION 

1  CIRCULATION  DIRECTOR  for  32,000 
I  circulation  AM  paper  in  Zone  4.  The 
successful  candidate  will  be  an  experi¬ 
enced  professional  who  thinks 
strategically  and  has  demonstrated  the 
ability  to  grow  circulation.  Must  have 
experience  with  managing  people, 
department  budgets,  ABC  require¬ 
ments,  team  building  and  circulation 
accounting.  Send  resume  and  salary 
history  to  Box  08686,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER 
A  motivated,  experienced  professional 
is  sought  to  grow  the  circulation  of  two 
northern  Indiana  dailies  with  a  com¬ 
bined  circulation  of  14,000.  The  ideal 
candidate  has  demonstrated  ability  in 
the  management  of  traditional  circula¬ 
tion  and  distribution  functions  and,  as 
importantly,  is  someone  who  is  willing 
and  able  to  develop  and  implement 
aggressive  and  imaginative  sales 
strategies  utilizing  both  new  and  prov¬ 
en  concepts.  Resume  with  salary 
requirements  may  be  sent  to  Jim 
Widner,  Publisher,  Peru  Tribune/ 
Wabash  Plain  Dealer,  P.O.  Box  379, 
Wabash,  IN  46992;  or  fax  to  (219)  563- 
21 31, or 

E-mail  to  jwidner@intranix.com 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Zone  1 ,  6-day  community  daily  seeks 
hands-on  leader  to  oversee  its  home 
delivery,  single  copy  and  NIE  efforts. 
Opportunity  to  enter  a  rapidly  expand¬ 
ing  public  company  with  enormous 
growth  potential.  Experienced  appli¬ 
cants  reply  with  resume  and  salary  his¬ 
tory  to  Box  08689,  Editor  &  Publisher. 


CIRCULATION  MANAGERS 
Wanted:  circulation  managers  interest¬ 
ed  in  changing  careers!  Parlay 
your  knowledge  of  circulation  into  a 
future  in  circulation  software  support. 
The  ideal  candidate  has  3-f  years 
experience  in  circulation,  is  willing  to 
travel  1  week  per  month,  and  train  our 
users.  Knowledge  of  Geac  software  a 
plus!  Send  resume  to  Recruitment, 
Geac  Publishing  Systems,  3707  W. 
Cherry  Street,  Tampa,  FL  33607  or  Fax 
to  (81 3)  878-7875. 


CIRCULATION  MANAGER;  The  Junc¬ 
tion  City  Daily  Union,  a  7,500  after¬ 
noon  daily  and  Sunday  AM  in  North¬ 
east  Kansas,  has  an  immediate  open¬ 
ing  for  Circulation  Manager.  We 
would  consider  an  assistant  with  a  min¬ 
imum  of  two  years  experience. 
Excellent  opportunity  with  exceptional 
salary  and  fringe  benefits.  Send 
resume  to  Roland  Waechter,  General 
Manager,  Montgomery  Communica¬ 
tions,  Inc.,  P.O.  Box  1 29,  Junction  City, 
KS  66441.  Work  (785)  762-5000  or 
Home  (785)  238-3901. 


CIRCULATION  SALES  MANAGER 
Progressive  37,000  circulation  AM 
daily  in  Northern  CA's  recreation 
heaven  has  a  challenging  opportunity 
for  hands-on  circulation  sales  pro¬ 
fessional.  Looking  for  someone  who 
can  promote  sales  and  increase 
penetration  for  our  newspaper.  Must 
have  great  communication  skills,  a  prov¬ 
en  record  of  successful  growth 
through  creative  ideas,  determination, 
and  team  unity.  Competitive  salary  and 
j  benefits.  Send  cover  letter,  resume, 
references  and  salary  requirements  to 
Bonnie  Salyer,  HR  director.  Record 
Searchlight,  P.O.  Box  492397,  Red¬ 
ding,  CA  96049-2397.  EOE 

HOME  DELIVERY  MANAGER 
The  Valley  Morning  Star  in  Harlingen, 
Texas,  is  seeking  a  person  for  the  posi¬ 
tion  of  Home  Delivery  Manager.  This 
person  will  oversee  the  daily  operation 
of  the  home  delivery  distribution  of  this 
morning  newspaper.  He/ she  will  work 
with  the  retention  personnel  to  reduce 
churn,  motivate  district  managers  to 
develop  marketing  plans  for  their  dis¬ 
tribution  area  that  will  grow  circula¬ 
tion,  refine  service  error  follow-up  pro¬ 
grams  to  lower  complaint  ratio,  assist 
in  the  development  of  successful  carrier 
contest,  and  oversee  carrier  collections 
and  all  procedures  for  same.  Other 
duties  may  include  working  on  annual 
budget  projections,  and  ordering  and 
tracking  carrier  distribution  supplies. 
This  is  a  full  time  position,  including  a 
bonus  program  based  on  circulation 
growth.  Prefer  persons  with  at  least  2 
years  of  circulation  distribution  expe¬ 
rience,  and  60  college  hours.  Please 
forward  your  resume  to  Cindy  Maldo¬ 
nado,  circulation  director.  Valley  Morning 
Star,  P.O.  Box  511,  Harlingen,  TX  78551 , 
(956)  430-6217. 
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CLASSIFIED. 


HELP  WANTED 


_ EDITORIAL _ 

ACE,  REPORTER  NEEDED  j 

Award-winning  Zone  5  metro  seeks 
top-quality  applicants  for  two  key 
posts:  i 

ASSISTANT  CITY  EDITOR:  Requires 
experience  as  an  ACE  or  City  Editor,  in 
50,000-plus  market,  or  significant 
reporting  and  some  supervisory  expe-  j 
rience,  in  50,000-plus  market. 

REPORTER:  Requires  experience  with  I 
special-project  reporting  and  major  j 
beat  responsibility  in  50,000-plus  I 
market.  Experience  supervising  other  1 
reporters  and  interest  in  working  ACE  j 
shifts  are  pluses.  | 

We  offer  some  of  the  best  pay  and  i 
benefits  in  the  business,  along  with  a  | 
great  city.  Contact  Box  08688,  Editor  ] 
&  Publisher.  I 


ACE:  McClatchy  Co.,  40K  daily  needs 
creative  editor  to  join  3-person  city  [ 
desk.  Requires  strong  reporting  back-  I 
ground,  solid  editing  skills,  ability  to  [ 
lead  aggressive  staff;  CAR  experience  I 
helpful.  Resume,  clips,  to:  Rick  Larson,  1 
assistant  ME,  Tri-City  Herald,  P.O.  Box  j 
2608,  Tri-Cities,  WA  99302.  1 


ALL  AROUND  NEWS,  features,  edit-  I 
ing.  Zone  2  Jewish  weekly.  Experience.  | 
Fax  completely  to  (51 8)  459-5289. 


ASSISTANT  EDITOR  i 

Cincinnati-based  national  magazine  | 
for  theatre  students  and  teachers  seeks 
a  versatile,  imaginative  editor.  Plan, 
research,  and  write  articles,  work  with  > 
freelancers,  copyedit.  Some  reporting/  j 
editing  experience  preferred,  but  j 
recent  grads  with  strong  writing  and 
copyediting  skills  are  encouraged  to 
apply.  Theatre  knowledge  helpful. 
Resume,  clips,  and  letter  of  interest  to 
Dramatics  Magazine,  3368  Central 
Parkway,  Cincinnati,  OH  45225  by 
November  30. 


ASSISTANT  NEWS  EDITOR 
The  Express-Times,  an  aggressive  mid¬ 
size  daily,  is  looking  for  a  feisty  assis¬ 
tant  news  editor.  You'll  have  an  oppor¬ 
tunity  to  utilize  all  of  your  newspaper 
skills,  including  an  important  role  in 
shaping  our  Sunday  enterprise  report¬ 
ing  and  supervising  the  copy  desk  on 
Saturday  nights.  The  ideal  candidate 
for  this  job  has  a  couple  of  years  of 
experience  and  is  looking  to  take  on 
more  responsibility.  Send  a  letter  of 
interest  and  resume  to:  Scott  Toole, 
news  editor.  The  Express-Times,  P.O. 
Box  391,  Easton,  PA  18044-0391;  or 
fax  to  (6 10)  258-7130. 


Advertisers  who 

want  only  local 
applicants  for 
their  ads  should 
consult  our  Zone 
map  on  page  60 


_ EDITORIAL _ 

ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate  j 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los  l 
Angeles. 

The  positions  require  fine  writing  and  j 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The  j 
interview  process  includes  an  extensive  • 
editing  test.  Applicants  for  Miami  and  j 
Los  Angeles  must  have  a  strong  back-  | 
ground  in  features,  film  and  the  arts.  | 
Denver  applicants  should  have  a  solid  ' 
news  background. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls  or  E-mail,  please 

ASSOCIATE  EDITOR  wanted  for 
rapidly  expanding  legal  publishing  | 
chain.  Assign  and  edit  stories  about  : 
S.F.  Bay  Area  courts  and  business,  j 
manage  reporters,  do  occasional  : 
reporting.  Do  hard-edged  journalism 
meeting  the  highest  editorial  standards,  j 
in  a  major  market  with  fascinating  | 
players.  Fax  resume  and  clips  to  Scott  1 
Graham  at  (41 5)  749-5549.  | 

Or  E-mail:  sgraham@therecorder.com 


BANNER-GRAPHIC,  located  in  Green-  j 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a  , 
general  assignment  reporter  with  > 
emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position  j 
with  emphasis  on  sports.  Send  resumes  i 
to:  Steve  Fields,  Banner-Graphic,  100 
N.  Jackson  Street,  Greencastle,  IN, 
46135. 


;  BEGINNING  REPORTER 

!  Maryland  Gazette,  a  36,000 
I  semiweekly  in  Glen  Burnie,  just  a 
!  stone's  throw  from  Baltimore,  seeks 
I  aggressive  reporter  willing  to  tackle  all 
'  facets  of  reporting  for  community- 
oriented  paper.  Opportunity  to  move 
I  up  to  daily  in  same  company.  Resumes 
1  to  Bob  Mosier,  editor,  306  Crain 
I  Highway  S.W.,  Glen  Burnie,  MD 

I  21061. 


BUSINESS  REPORTER 

The  Houston  Chronicle  is  seeking  a 
business  reporter  to  cover  energy,  the 
city's  dominant  industry.  Along  with 
another  energy  writer,  you  would 
!  cover  everything  from  OPEC  and  grow- 
I  ing  energy  activities  in  the  world's 
emerging  economies  to  the  deregula¬ 
tion  of  the  electric  power  industry. 
We're  looking  for  someone  who  is  not 
intimidated  by  the  complexity  of  the 
industry  or  the  highly  competitive 
nature  of  the  beat,  yet  can  write 
I  effectively  about  the  environmental,  con- 
I  sumer  and  social  aspects  of  energy 
I  development.  Candidates  should  have 
j  at  least  five  years  of  business  reporting 
!  experience  at  a  daily  newspaper  or 
I  news  magazine.  Send  your  resume 
and  six  to  eight  news  feature  clips  to 
1  Scott  Clark,  assistant  managing  editor, 
I  Houston  Chronicle,  P.O.  Box  4260, 
!  Houston,  TX  772 10. 


EDITORIAL 


EDITORIAL 


iHormottoo  ccmpory 


BRIDQE 


BridgeNews 

Real  News,  Real  Fast,  Real  Smait 


r 


BridgeNews  is  building  a  team  ot  journalists  to  cover  U.S.  company  news  with  a 
focus  on  breaking  stories  and  adding  insightful  analysis.  Bridge  company  news 
stories  will  soon  reach  more  eguities-oriented  readers  than  any  other  online 
news  organization  in  the  country. 

>  EDITORS:  to  edit  incoming  copy  and  handle  follow-up  stories. 
Reporting  opportunities  will  also  be  given.  Experience  in  company 
news  required,  preferably  with  a  major  wire  sen/ice.  Some  entry- 
level  positions  are  also  available,  suiting  those  with  at  least  intern  or 
trainee  experience  with  a  major  news  organization.  New  YorR. 

RE-WRITE  EDITORS:  to  craft  stories  for  a  new  range  of  general 
media  products.  Extensive  experience  writing  and  editing  financial 
news  for  a  general  audience.  New  York,  Washington,  St.  Louis  and 
San  Francisco. 

SENIOR  EDITOR:  to  coordinate  copy  flow,  assign  stories  and 
ensure  quality  control.  Substantial  company  news  experience 
needed.  New  York. 

,>>  FUND  FLOWS  ANALYSTS:  to  follow  and  report  on  equities  trading 
patterns  using  Bridge’s  advanced  market  tracking  abilities.  St.  Louis. 

TECHNOLOGY  REPORTERS:  Most  of  these  jobs  are  slated  for 
San  Francisco,  but  we  are  flexible.  If  you  have  the  expertise,  but 
live  elsewhere,  we’re  still  interested  in  you. 

Electronic  Commerce,  Internet  Networks,  Y2K,  Computer  Industry, 
Computer  Software,  Cable,  Pharmaceuticals  (New  Jersey),  Biotech; 
Chemicals  and  New  Materials  (New  Jersey). 

^MANUFACTURING  REPORTERS:  These  jobs  are  expected  to 
be  in  Chicago,  unless  noted. 

Beverage  and  Tobacco  (New  York),  Airlines,  Retailing,  Plant  and 
Heavy  Machinery,  Energy  and  Utilities  (NY,  DC  or  Houston), 

Industrial  Components,  Autos  and  Auto  Parts  (Detroit),  Real  Estate 
and  Construction  (Los  Angeles),  Leisure  and  Sporting  Goods  (Los 
Angeles),  Food  and  Agribusiness  (St.  Louis  and  New  York). 

FINANCIAL  AND  PROFESSIONAL  SERVICES:Unless 

noted,  these  jobs  are  likely  to  be  in  New  York. 

Advertising;  Accounting  and  Consulting;  Insurance/Financial 
Services,  Latin  American  Banking;  Mergers  and  Acquisitions; 

Mutual  Funds  (Boston),  Newspapers  and  Publishing:  Real  Estate 
and  REITs,  Health  Care  (location  is  very  flexible). 

ENTERTAINMENT:  These  jobs  are  planned  for  Los  Angeles. 
Hotels  and  Casinos,  Sports  Business,  Films  and  Music. 

-WASHINGTON: 

Telecommunications  and  FCC;  Justice  Department  and  Legal 
Affairs:  FAA  and  DOT,  Congress:  FDA  and  Biotechnology;  SEC; 
NASD  and  CFTC;  Defense  Procurement;  Antitmst  and  FTC. 

Bridge  Information  Systems  has  grown  rapidly  by  acquiring  several  companies, 
most  recently  Dow  Jones  Uarkets/Telerate.  Operating  at  the  front  of  a  restruc¬ 
turing  wave  sweeping  the  financial  information  industry,  Bridge  is  now  the 
largest  supplier  of  equities  information  in  the  U.S.  and  the  second-largest  sup¬ 
plier  of  overall  financial  information  worldwide.  As  the  acknowledged  industry 
leader  In  financial  information  technology,  Bridge  gives  its  equities  reporters 
access  to  the  finest  database  and  analytical  tools  available  anywhere. 
BridgeNews  is  over  SOO  staff  journalists  operating  a  real-time  financial  and  gm- 
erat  news  service  from  more  than  100  locations  worldwide.  Already  a  leader  in 
the  non-equities  financial  markets,  we  break  much  of  the  government  and  eco¬ 
nomic  news  affecting  them.  Through  travel  and  overseas  transfers,  we've 
developed  a  highly  international  work-force  in  which  communication  and  team¬ 
work  are  major  values.  Ike  have  a  friendly  and  informal  atmosphere  where 
everyone  counts  and  everyone  takes  responsibility.  The  result  is  levels  of  accu¬ 
racy,  speed  and  exclusivity  at  the  leading  edge  rA  our  industry. 


E-mail  cover  letter  and  resume  in  text  format  (no  attachments)  to:  jobs@bridge.com 

or  send  to:  BridgeNews.’  2Bth  floor.  3  World  Financial  Center 
200  Vesey  St.,  NY,  NY  10281 
EOE 
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HELP  WANTED  | 

EDITORIAL  ! 

BUSINESS/ENTERPRISE  REPORTER  i 

Busy  20,000  circulation  seven-day  | 
newspaper  in  West  Virginia's  Eastern  I 
Panhandle  seeks  enterprising  business 
reporter.  The  successful  candidate  will 
write  hard  business  news  as  well  as 
features.  The  beat  is  loaded  with  story 
ideas  because  the  panhandle  is  West 
Virginia's  fastest-growing  region. 
Martinsburg  is  located  about  an  hour 
and  o  half  from  Washington  and 
Baltimore.  Send  letter  and  resume  by 
Nov.  25  to:  Maria  Lorensen,  editor, 
The  Journal,  207  West  King  Street, 
Martinsburg,  WV  25401 . 

CBS  SPORTSLINE  is  expanding  its 
news  operation  and  is  looking  for 
aggressive  sports  news  editors.  We 
want  self-starters  who  can  adapt  to 
changing  technology.  Top-notch  recent 
graduate.  News  experience  preferred. 
HTML  &  Rainman  a  ++.  Fax  resume  & 
cover  letter  to  (954)  771  -2807  E-mail: 
tammyo@sportsline.com 
See  our  website  at  sportsline.com 

CHIEF  PHOTOGRAPHER:  The  Sun 
Journal,  a  16,000-circulation,  seven- 
day  daily  newspaper  located  in  his¬ 
toric,  coastal  New  Bern,  NC,  is  looking 
for  a  chief  photographer  to  oversee  a 
two-person  shop.  Need  experienced 
shooter  to  lead  paper  into  digital  age. 
Send  resume  and  samples  or  work  to 
Editor,  Sun  Journal,  PO.  Box  1149, 
New  Bern,  NC  28563. 

CITY  EDITOR:  Number  2  position  in  3 
edition  daily  in  the  heart  of  Indian 
Country.  Fox  resume,  including  ref¬ 
erences  and  salary  requirements  to 
(505)  722-5750,  Attn:  Steve  Devitt, 
ME,  The  Independent,  500  N.  Ninth 
Street,  Gallup,  NM  87301 . 


COME  GROW  WITH  US 

The  Press-Enterprise,  the  leading 
newspaper  in  California's  booming 
Inland  Empire,  seeks  applicants  for  two 
key  positions: 

ASSISTANT  METRO  EDITOR  -  Ideal 
candidate  will  have  a  couple  of  years' 
experience  as  an  assignment  editor, 
know  how  to  coach  the  best  from 
reporters  and  how  to  handle  the  big 
story. 

HIGHER  EDUCATION  WRITER  -  Ideal 
candidate  will  have  experience  on  a 
major  topical  beat  and  have  a  record 
of  achievement  with  both  hard  news 
and  enterprise  reporting. 

Send  resume  and  work  samples  to: 

Norm  Bell 

Assistant  Managing  Editor/News 
The  Press-Enterprise 
351 2  Fourteenth  Street 
Riverside,  CA  92501 


COPY  EDITOR 

Full-time  position  on  national  weekly 
news  magazine  published  by  the  Wash-  i 
ington  Times  in  the  nation's  capital. 
Must  be  creative,  good  at  headlines, 
QuarkXPress  literate.  Prefer  some 
experience  but  will  consider  recent 
J-school  grad  with  top  skills.  Fax 
resume/cover  letter  with  salary  require¬ 
ments  to  (202)  529-6326. 

COPY  EDITOR/PAGE  DESIGNER 
Zone  7,  31 ,000  morning  daily  wants  a 
copy  editor  with  a  passion  for  words,  a 
flair  for  design,  and  a  sense  of  humor 
to  join  our  six-person  copy  desk  team. 
The  successful  candidate  will  have  a 
I  degree  in  English  or  journalism  and  at 
least  two  years  of  experience  at  a  daily 
newspaper.  Pagination  experience, 

!  especially  on  QuarkXPress,  is  a  definite 
plus.  We  affer  a  competitive  salary 
1  and  excellent  benefits.  Send  caver  let- 
I  ter  and  resume  with  references  and 
!  examples  of  your  best  work,  to  Box 
!  08683,  Editor  &  Publisher.  j 

Equal  Opportunity  Employer  ! 

COPYEDITOR 

The  Newport  Daily  News  seeks  a  copy  | 
editor  with  strong  page  design  skills.  [ 

'  We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared 
!  to  learn  how  to  handle  the  slot.  Pogina- 
^  tion  experience  and  knowledge  of 
i  QuarkXPress  would  be  helpful.  Pro- 
j  fessional  experience  is  a  plus  but  we 
will  also  consider  new  grads  with 
I  strong  campus  newspaper  and 
internship  credentials.  We  have  been 
I  honored  as  the  best  small  newspaper 
1  in  New  England  and  intend  to  get  even 
I  better.  Tell  us  about  yourself  and  send 
I  a  few  samples  of  your  best  designed 
[  news  and  feature  pages  to  Harvey 
Peters,  news  editor.  The  Newport  Doily 
News,  101  Malbone  Road,  Newport, 

Rl  02840.  No  phone  calls,  please.  i 


i  DINING  EDITOR  j 

The  San  Antonio  Express-News  is  look¬ 
ing  for  an  experienced  journalist  to 
j  coordinate  our  weekly  dining  out  pages 
and  write  about  food  and  restaurants 
;  with  passion  and  context.  j 

Our  year-old  dining  section  (part  of  j 
Friday's  entertainment  guide)  needs  a  ! 
writer/editor  who  can  take  it  to  the 
I  next  level  by  writing  lively  food  trend  j 
stories,  restaurant  reviews  and  food  i 
news  stories. 

I 

I  Prefer  applicants  with  several  years  of  | 

,  feature  writing  and  editing  experience.  ■ 

I  Will  work  with  freelancers,  as  well  as  i 
j  full-time  Food  &  Wine  Editor  and  Food  i 
Writer.  Knowledge  of  Spanish  Ian-  j 
I  guage  and  Mexican  and  Texas  cuisines 
j  (Tex-Mex  and  barbecue  included).  Mail  | 
letter,  resume  and  clips  to  Karen  Haram,  ! 

'  food  &  wine  editor,  San  Antonio  Express- 
I  News,  P.O.  Box  2171 ,  San  Antonio,  TX  I 
i  78297-2171.  I 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We'll  discard  your  reply. 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 

Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find 
the  used  equipment  you  need,  discover  new 
employment  opportunities,  get  a  feel  for  who’s 
hiring  where,  find  the  key  professionals  to 
make  your  newspaper  run,  sell  your  used 
equipment,  locate  industry  service  providers, 
even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259 
Phone:  (212)  675-4380  ext.  171 
E-mail:  hazelp@mediainfo.com 
Mail:  E&P  Classified  Ads, 

11  West  19th  Street,  New  York,  10011 
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CLASSIFIED 


HELP  WANTED  j _ EDITORIAL 


_ EDITORIAL _ 

DEPUTY  MANAGING  EDITOR  j 

j 

The  Virginian-Pilot  has  an  opening  for  i 
a  deputy  managing  editor  in  charge  of  j 
sports,  business  and  feature  sections  at  i 
this  2(X),000-plus-circulation  daily  and  i 
Sunday  on  the  Virginia  coast.  j 

The  successful  candidate  must  be  able 
to  coach  and  develop  newsroom  | 
editors,  suggest  and  guide  improve-  I 
ments  in  section  content,  and  provide  i 
overall  direction  for  the  experienced,  I 
talented  editors  and  staffs  of  these  | 
three  sections.  The  deputy  managing  I 
editor  leads  a  team  of  these  section  i 
editors,  identifying  common  goals  and  j 
measures  of  success  and  working  to  j 
improve  performance.  The  deputy  | 
managing  editor  reports  to  the  editor 
and  is  a  member  of  the  newsroom's 
senior  leadership  team,  which  sets  the  j 
strategies  and  objectives  of  the  i 
newsroom  and  oversees  daily  opera¬ 
tions. 

This  newspaper  thrives  on  a  team 
environment,  a  sense  of  urgency  and  a 
commitment  to  local  news  for  the  resi¬ 
dents  of  Virginia  Beach,  Chesapeake, 
Norfolk,  Portsmouth  and  Suffolk,  Vir¬ 
ginia  and  the  outer  Banks  of  North 
Carolina. 

Candidates  must  have  a  successful  and  | 
sustained  track  record  in  newsroom  i 
leadership  roles,  the  ability  to  make  | 
good  people  better  and  strong  sections  { 
even  more  compelling,  be  comfortable  ) 
leading  and  working  in  a  team  environ-  ; 
ment  and  be  committed  to  journalistic 
excellence. 

Send  resumes,  references  and  a  letter 
explaining  how  you  can  make  the  Vir-  j 
ginian-Pilot  a  better  newspaper  to:  ! 

Kay  Tucker  Addis,  Editor  , 

The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23510 


EDITOR  WANTED:  Can  you  juggle 
several  different  papers  at  once?  If 
you're  looking  for  a  challenge  and 
wanting  to  gain  or  improve  the  skills 
needed  to  take  the  next  step  up,  join 
the  Times-Georgian.  We  are  a  daily 
responsible  for  the  publication  of  three 
sister  weeklies.  We're  looking  for  an 
editor  to  oversee  the  editing  and 
design  of  the  weeklies,  while  having 
some  responsibilities  with  the  daily. 
The  Times-Georgian  is  located  in  Car¬ 
rollton,  GA,  just  45  minutes  west  of 
Atlanta  -  close  enough  to  enjoy  what 
Atlanta  has  to  offer  without  the  higher 
cost  of  living  there.  Send  resumes  to 
Managing  Editor,  Times-Georgian, 
P.O.  Box  460,  Carrollton,  GA  30117. 


EDITOR  sought  for  The  Colorado  Spr¬ 
ings  Independent,  the  fast  growing 
feisty,  35,(X)0  circulation,  five  year-old 
alternative  newsweekly  in  Colorado's 
second  largest  market  (nestled  at  the 
foot  of  Pikes  Peak).  Qualifications:  5+ 
years  reporting,  editing  and  management 
experience,  ability  to  lead  a  talented 
staff  of  five  journalists  and  a  dozen 
freelancers  as  well  as  the  desire  to 
work  for  a  progressive  newspaper  in  a 
very  conservative  city.  Competitive  com¬ 
pensation  package.  Send  resume,  letter 
and  clips  to:  C&D  Recruiting,  Attn: 
Kristin  Lorenz,  P.O.  Box  634,  Cascade, 
CO  80809. 


EDITOR-IN-CHIEF  I 

Seeking  an  experienced  professional 
for  strategic  assistance  and  editorial 
management.  Will  attend  industry 
events  and  activities,  suggest  and  pro¬ 
mote  new  products,  formulate  editorial 
policy,  and  coordinate  all  editorial 
activity.  Must  be  a  hands-on  writer/ 
editor  with  a  minimum  of  3  years 
experience  (preferably  in  the  industry). 
Minimum  of  two  years  editorial  or  j 
similar  management  experience  required  ' 
along  with  proficient  computer  skills,  j 
Looking  for  demonstrated  ability  to  | 
effectively  present  information  internally  j 
and  externally.  Must  have  excellent  j 
problem  solving  and  decision  making  ! 
skills.  B.A.  in  Journalism,  English  or  ; 
Liberal  Arts,  or  equivalent  experience  j 
required.  j 

Please  send  yaur  resume,  along  with  | 
salary  requirements  to: 

Cahners,  Human  Resources 
Box  98-GHR-EP,  King  of  Prussia  Road 

Radnor,  PA  19089  I 

EOEM/F/D/V  : 


EDITOR/REPORTER 

Weekly  South  Central  PA  chain  news¬ 
paper  is  seeking  an  editor  and/or 
reporter.  Skills  needed:  pagination,  cov¬ 
erage  of  municipal  meetings,  features 
and  photography.  Send  resume,  work 
samples  ard  salary  requirements  to 
Publisher,  P.O.  Box  556,  Hershey,  PA 
17033  or  Fax  (71 7)  531 -2561. 


1  EDITOR 

Colorado  daily  ranked  as  one  of  the 
nation's  best  needs  a  good  leader  for 
assistant  local  news  editor.  Must  have 
proven  editing  skills  and  a  love  for  com¬ 
munity  journalism,  including  a  drive  for 
enterprise  effort. 

I  Design  editor  also  needed.  Prefer 
i  someone  interested  in  both  news  and 
!  sports  who  can  make  headlines  zing 
I  and  copy  sing. 


EDITOR  for  quality,  full-color  Zone  2 
weekly  group.  Great  professional 
opportunity  in  a  community  offering 
the  finest  schools,  recreation  and 
culture.  Salary  to  90K  for  the  ideal 
candidate.  Benefits  and  relocation 
allowance  too.  Send  a  full  report  to 
Box  08677,  Editor  &  Publisher. 


We  need  staffers  who  take  pride  in 
their  work  and  enjoy  opportunity.  We 
offer  good  benefits,  one  of  the  U.S. 
best  cities,  mountain  fun  and  close 
drives  to  Denver  and  the  slopes.  Send 
resume  and  clips  ta  Troy  Turner, 
managing  editor,  P.O.  Box  59,  Loveland, 
CO  80537. 


_ EDITORIAL _  i 

EDITOR 

Leading  magazine  for  cat  enthusiasts  I 
based  in  Southern  California/Orange 
County,  seeks  a  strong  editor  to  heaa  a  I 
talents  editorial  team.  Ideal  candidate  i 
will  have  at  least  5  years  experience  as  j 
a  top  editor;  a  B.A.  in  Journalism  or  ' 
related  field.  Knowledge  of  or  interest  j 
in  cats  a  plus.  Duties  include  staff  and  ; 
project  supervision,  editing,  working  I 
with  freelancers,  representing  the  j 
magazine  and  the  company  in  the  pet  [ 
industry,  budgeting  and  business  plan¬ 
ning.  Please  send  resume,  cover  letter,  j 
work  samples  and  salary  history,  attn:  i 
Human  Resources-Dept.,  BL-2888,  j 
FANCY  PUBLICATIONS,  P.O.  Box  ' 
6050,  Mission  Viejo,  CA  92690.  No  j 
phone  calls,  please. 


EDUCATION  WRITER  I 

ASSISTANT  FEATURES  EDITOR  ; 

The  Olympian,  an  aggressive  40,000  j 

doily  on  beautiful  Puget  Sound,  is  seek¬ 
ing  experienced  professionals  to  fill 
two  key  newsroom  roles:  I 


A  REPORTER  who  can  cover  complex 
education  issues  and  bring  them  home  : 
to  readers.  The  beat  includes  primary  I 
and  secondary  schools,  three  colleges  ^ 
and,  because  we're  a  state  capital,  I 
statewide  education  issues.  At  least  five  ' 
years'  experience  desirable,  including  I 
time  covering  schools.  I 


A  CREATIVE  Assistant  Features  Editor 
to  help  guide  coverage  and  edit 
special  sections,  including  semi-annual  | 
Northwest  travel  magazine.  Candidate  i 
must  have  organizational,  assigning, 
editing  and  people  skills  and  be  able  : 
to  think  visually.  At  least  3  years'  expe¬ 
rience  required  as  an  editor  or  senior 
features  writer.  Send  resume  and  work 
samples  to: 

Vickie  Kilgore 
The  Olympian 
P.O.  Box  407 
Olympia,  WA  98507 


EDITORS  &  WRITERS  WANTED, 
j  Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
'  career.  Writer-Editor-EP,  P.O.  Box 
I  40550,  5136  MacArthur,  Washing- 
I  ton,  DC  2001 6;  (703)  506-4400. 


CLASSIFIED 

ADVERTISING 

DEADLINES 


In-Column 

Advertisements 

Tuesday  noon  (EST)  for  following 
Saturday  issue 


Classified  Display 

Friday  5pm  (EST)  8  days  prior 
to  publication 


_ EDITORIAL _ 

ENTERTAINMENT  WRITER:  Madison, 
Wisconsin  repeatedly  gets  ranked  as 
one  of  the  most  livable  cities  in  the  U.S. 
and  its  lively  arts  scene  that  in  a  single 
week  can  range  from  Neil  Diamond  to 
Mary  Chapin  Carpenter  to  Phish  to  the 
Madison  Symphony  is  one  reason  why. 
It's  about  to  get  even  better  as  the  city 
figures  out  how  to  use  a  $50  million 
grant  ta  develop  a  downtown  arts  dis¬ 
trict.  We're  looking  for  someone  who 
can  keep  our  paper  at  the  forefront  of 
covering  this  scene.  We  are  looking  for 
a  popular  culture  writer  with  an  edge, 
a  prolific  writer  who  can  break  news 
stories  with  the  best  of  them,  then  turn 
around  and  write  a  feature,  then  pub¬ 
lish  a  first-rate  review.  Demonstrated 
quality  of  reporting  and  ease  of  writing 
along  with  a  wide  background  in  pop¬ 
ular  culture  and  the  fine  arts  and  a  com¬ 
petitive  attitude  are  requirements.  Pay 
is  competitive  to  the  market.  Send  a 
resume,  samples  of  news  stories,  ad¬ 
vance  features  and  reviews;  refer¬ 
ences  and  a  dazzling  one-page 
cover  letter  describing  why  you  want 
the  job  and  would  be  the  best  choice. 
The  application  deadline  is  Dec.  14. 
Contact  Jacob  Stockinger,  feature 
editor.  The  Capital  Times,  P.O.  Box  8060, 
Madison,  Wl  53708. 


EXECUTIVE  NEWS  EDITOR 
Internet  Industry  Publishing,  a  Son 
Froncisco-baseci  business  magazine 
focused  on  the  Internet,  is  looking  for 
[  an  executive  news  editor.  This  person 
i  will  manage  a  team  of  reporters  and 
stringers  in  both  the  U.S.  and  abroad, 

;  edit  news  and  features  and  help  train 
;  junior-level  staff.  He  or  she  will  also  be 
responsible  for  developing  and  main¬ 
taining  close  working  relationships  with 
senior  executives  in  the  technology  and 
Internet  Industries  and  the  financial  com- 
i  munity,  and  for  working  colloboratively 
;  with  other  members  of  the  senior 
editorial  management.  The  successful 
candidate  will  have  a  BA/BS  in  English 
'  or  journalism  and  at  least  5  years 
I  experience  as  an  executive  news  editor 
I  or  writer  in  information  technology.  In- 
depth  knowledge  of  information 
technologies  is  required. 

■  Please  send  resume  to  (IS)  Director  of 
I  Humon  Resources,  ATTN:  Sue  Murphy, 
501  Second  Street,  Suite  #404,  San 
j  Francisco,  CA  941 07. 

I  FASTIDIOUS  COPYEDITOR  wanted  for 
!  30-35  hours  a  week  of  contract  work 
for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet 
^  and  Addicted  To  Noise  websites.  San 
;  Francisco  area  residents  only. 

Email  lisa@sonicnet.com  (or  more 


GAY  NEWS/FEATURES  EDITOR 

i  Contax  Guide,  a  Miami-based  gay 
!  magazine,  is  seeking  a  bright,  intelli- 
;  gent  individual  from  a  weekly  back- 
I  ground  with  page  design  experi- 
'  ence.  Pen  several  pieces  a  week, 
design  by  QuarkXPress  (PC),  plan  for 
I  future  issues.  Excellent  salary  and 
benefits  package.  Fax  resume  (305) 
I  756-1263,  mail  clips  TWN,  901  NE 
'  79  Street,  Miami,  FL  331 38. 
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EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

GAZEHE  NEWSPAPERS,  a  growing 
newspaper  group  in  the  Maryland  sub¬ 
urbs  and  a  subsidiary  of  The  Washing¬ 
ton  Post  Company,  seeks  to  fill  two 
openings: 

SENIOR  EDITOR 

Seeking  an  experienced  editor  with  a 
deep  commitment  to  community  jour¬ 
nalism  to  help  direct  our  management 
team.  Successful  candidate  will  be  an 
outstanding  story  editor,  manager, 
teacher  and  leader.  Excellent  salary 
and  benefits.  Send  cover  letter,  resume 
to  Donna  Johnson,  Human  Resources. 

lAYOUT/COPY  EDITOR 
Seeking  editor  for  its  fast-paced  layout 
desk.  Responsibilities  will  include  work 
on  two  high-profile  business  maga¬ 
zines.  The  ideal  candidate  will  have 
strong  page  design  and  editing  skills 
and  extensive  experience  with  QuarkX¬ 
Press.  Knowledge  of  Illustrator  or 
Freehand  is  a  plus.  Send  cover  letter, 
resume  and  work  samples  to  Mark 
Wood,  graphics  editor.  Send  E-mail 
applications  to  mwood@gazette.net 

Gazette  Newspapers 
1 200  Quince  Orchard  Blvd. 

Gaithersburg,  MD  20878 


FOOD  EDITOR 

The  Blade  in  Toledo,  Ohio,  needs  a 
food  editor  who  can  produce  a  high- 
quality  weekly  section  as  well  as  other 
feature  and  news-page  reporting  on  a 
regular  basis.  Requires  experience  cov¬ 
ering  food,  restaurants,  and  related 
topics  for  a  metro.  Experience  in  page 
design,  photos/art,  and  community 
programs  is  preferred.  This  is  a  pre¬ 
mier,  high-profile  beat  that  we're  look¬ 
ing  to  the  right  person  to  develop  fur¬ 
ther.  Send  letter,  resume,  and  samples 
to  AME  Frank  Craig,  The  Blade,  541 
N  Superior  St.,  Toledo,  OH  43660, 


GOVERNMENT/COMMUNITY  REPORTER 
10,000  circulation  weekly  newspaper 
in  Northeast  Florida  seeks  aggressive 
reporter  able  to  understand  and  explain 
local  government  and  community  issues. 
Must  be  able  to  bring  out  the  relevance  of 
the  subject  to  readers.  Some  photography 
is  required.  Callege  degree  and  experi¬ 
ence  preferred.  Send  resume  and  clips 
to  Editor,  News-Leader,  51 1  Ash  Street, 
Fernandina  Beach,  FL  32034,  Or  fax 
to  (904)  261-3698. 

The  News-Leader  is  a  drug-free 
workplace  and  EOE 

GRAPHIC  ARTIST 

The  Waterloo  Courier,  the  winner  of 
Iowa  and  national  general  excellence 
awards,  has  an  opening  for  an  artist  to 
do  illustrations,  infographics  and  page 
design.  Most  have  working  knowledge 
of  QuarkXPress,  Photoshop,  Illustrator 
and  Freehand.  The  Courier  is  a 
48,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to: 
Saul  Shapiro,  Editor 
The  Courier 
P.O.  Box  540 
Waterloo,  lA  50704 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTER 

Looking  for  a  place  where  you  can 
write  full-blown  stories  rather  than 
newsbits?  The  Independent  Weekly,  an 
award-winning  alternative  paper 
(circulation  50,000)  serving  the 
Raleigh/Durham/Chapel  Hill  region  of 
North  Carolina,  is  looking  for  a 
talented,  experienced  investigative 
reporter  who  can  also  craft  memorable 
narratives.  Send  resume  references 
and  clips  to:  Staff  Writer  Search,  The 
Independent,  P.O.  Box  2690,  Durham, 
NC  27715.  No  phone  calls,  faxes  or 
E-mail. 


JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  North  Central 
Illinois.  Editing  and  layout  experience 
helpful.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  ta  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


LOOKING  FOR  A  POWERHOUSE:  The 
Stuart  News/Port  St.  Lucie  News,  an 
aggressive  Scripps-Howard  40,000- 
circulation  (55,000  in  season)  daily  in 
sunny  southeast  Florida,  is  looking  for 
a  strong  city  reporter  to  augment  our 
coverage  of  Port  St.  Lucie,  one  of  the 
state's  fastest-growing  cities.  We're 
already  covering  the  whys  and 
wherefores  of  government;  now  we 
need  to  get  into  the  neighborhoods 
and  write  the  wider  story  of  the  city.  If 
you've  got  some  experience,  know  how 
to  turn  a  phrase  and  fight  like  a 
bulldog,  we  want  to  hear  from  you. 
We  can  offer  great  weather,  a  fascinat¬ 
ing  beat,  and  the  opportunity  to  pursue 
the  big  stories.  Please  send  resume  and 
clips  to  Nan  Keck,  assistant  managing 
editor.  The  Stuart  News,  1 939  S.  Fed¬ 
eral  Highway,  Stuart,  FL  34994,  ar  fax 
to  (56 1 )  22 1  -4246,  or  E-mail  to 
keck@stuartnews.com 


MANAGING  EDITOR 
We're  seeking  a  mentor,  coach,  part¬ 
ner,  and  first-class  assignment  and  line 
editor  rolled  into  one.  We're  an 
aggressive  50,000  Zone  2  daily  and 
Sunday  in  a  competitive  market.  Send 
us  some  clips,  a  resume  and  a  letter 
abaut  your  philosophy.  Reply  to  Box 
08672,  editor  &  Publisher. 


I  MANAGING  EDITOR 

j  In  a  period  of  fluff  and  puff  and 
featurized  “alternative”  publications, 
we  adhere  to  traditional  NEWSpaper 
standards.  Candidates  should  share 
these  values  and  have  experience  put¬ 
ting  them  into  practice.  Our  successful, 
expanding,  20-year-old  company 
offers  on  excellent  compensation  and 
benefits  package  and  an  outstanding 
work  environment.  Send  a  letter 
describing  your  view  of  community 
journalism,  along  with  a  resume,  work 
samples  and  salary  history  or  require¬ 
ments  to  Editor  Ed  Weintrob,  Brooklyn 
Papers,  26  Court  Street,  Brooklyn,  NY 
1 1 242.  E-mail:  Edited@AOL.COM 


MANAGING  EDITOR 
Northern  Virginia  start-up  company 
(see  www.y2ktaday.com)  seeks  Manag¬ 
ing  Editor  to  oversee  development  of 
news  content  focused  heavily  on  the 
year  2000  problems.  Candidate  will 
assign,  edit  and  write  focused  stories 
for  multiple  daily  deadlines,  warking 
with  a  staff  af  writers  and  freelancers 
ta  break  news  ta  a  diverse  Internet 
audience.  Candidate  should  have  a 
range  of  contacts  with  freelance 
writers,  both  in  technology  and  can- 
sumer  fields,  and  have  experience 
managing  a  freelance  and  stringer 
netwark.  Competitive  pay,  generous 
benefits.  Send  resume  and  cover  letter 
to  bragan@idefense.com  or  fax  to 
(703)759-2910. 


MANAGING  EDITOR 
Northern  Indiana  daily  (Monday 
through  Saturday,  7,000  circulation)  is 
accepting  resumes  for  an  experienced 
Managing  Editor.  Strong  editing,  lead¬ 
ership,  and  layout  skills,  plus  a  belief 
that  lacal  news  is  top  priority,  will 
make  an  individual  attractive  to  us. 
Under  the  right  circumstances,  will  con¬ 
sider  a  present  Assistant  Managing 
Editor.  Send  resume,  clips  and  cover 
letter  to  Box  08692,  Editor  &  Publisher. 


_ EDITORIAL _ 

MID-SIZED  MEDIA  GENERAL  daily  in 
Southside  VA  seeks  local  gavernment 
and  crime  reporters.  We  want  people 
who  are  enthusiastic  and  ready  to  tell 
our  readers  what's  really  going  on,  not 
just  what  was  said  at  the  last  meeting. 
Send  resume  and  clips  to  Jeff  Buchanan, 
assistant  editor,  P.O.  Box  331 ,  Danville, 
VA  24543. 

E-mail  rbnews@gamewood.net 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Houston,  San  Francisco  ana  Ft. 
Lauderdale.  Strong  writing  skills  essen¬ 
tial.  Job  entails  planning/editing  music 
section,  hiring  freelance  reviewers,  and 
writing  a  local  music  column  as  well  as 
non-music  feature-length  pieces.  Send 
cover  letter,  resume  and  five  best  clips 
to  Andy  Van  De  Voorde,  executive 
associate  editor.  New  Times,  Inc.,  P.O. 
Box  5970,  Denver,  CO  80217.  No 
calls  or  E-mail,  please. 

NEWS  EDITOR  for  1 3,500  daily  in 
central  North  Carolina.  Send  resume  ta 
Editor  Jay  Thwaite,  Sanford  Herald, 
208  St.  Clair  Ct.,  Sanford,  NC  27330, 


lassified 

It’s  Your  People-to-People 
Meeting  Place 

Find  your  editor,  advertising  man¬ 
ager,  artist,  sales  representative, 
circulation  manager,  public  rela¬ 
tions  or  production  person  with  an 
ad  in  Editor  &  Publisher.  We  reach 
the  working  journalists  you  want  to 
reach,  every  week...  83,000  strong. 
Rate  information  is  at  the  end  of  the 
Classified  section.  To  increase 
accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259, 
E-mail  to  hazelp@mediainfo.com, 
or  mail  it  to: 

Editor  &  Publisher 

Classified  Department 
11  W.  19th  Street, 

New  York,  NY  10011 
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HELP  WANTED 

EDITORIAL 

NEWS  EDITOR 
Six-day  AM  daily  in  North  Central 
Indiana  seeks  news  editor  to  be  the 
No.  2  Person  in  newsroom.  Could  be 
ideal  position  for  reporter  seeking  to 
move  up.  Strong  copy  editing  and 
page  design  skills  are  preferred.  Send 
resume  and  clips  to  Jeff  Ward,  Peru 
Tribune,  P.O.  Box  87,  Peru,  IN  46970. 
Or  E-mail  resume  to: 

jward@intranix.com 

NEWS  HOUNDS  wanted  for  16,000 
circulation  daily  newspaper  in  New 
York's  Finger  Lakes  region.  The  Citizen 
seeks  reporters  for  region,  business 
and  general  assignment/ special  proj¬ 
ects  beats.  Please  send  resume,  clips 
and  1 0  local  story  ideas  to  Thomas  W. 
Seeley,  25  Dill  street.  Auburn,  NY 
1 3021 .  E-mail  newsroom@tds.net 

NIGHT  CITY  EDITOR 
NEWS  PAGE  DESIGNER 

CITY  DESK  REPORTER 

The  Anderson  (SC)  Independent-Mail, 
an  expanding  41,000  daily,  47,000 
Sunday  Scripps  Howard  newspaper, 
has  three  openings  on  a  high-energy, 
high-camaraderie  staff.  Three  fully- 
paginated  daily  zoned  editions  serve 
northeast  Georgia  and  Upstate  South 
Carolina.  Anderson  is  a  growing 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university,  regional  cultural  center 
nearby. 

NIGHT  CITY  EDITOR  -  Entry  level  man¬ 
agement  job  with  an  afternoon/ 
evening  shift.  Work  closely  with  the  city 
editor  to  supervise  reporters  on  cov¬ 
erage  and  editing  for  three  geo¬ 
graphically  zoned  editions. 

NEWS  PAGE  DESIGNER/COPY  EDITOR- 
Join  a  6-person  desk  that  edits  and 
designs  all  news  and  business  pages, 
including  Page  1A.  Intense  zoning 
and  color  use,  multiple  wires.  Many 
full-color  special-project  pages;  quality 
copy  editing,  creative  page  designs  a 
must. 

CITY  DESK  REPORTER  -  Join  an 
aggressive  staff  that  has  won  three 
National  Headliner  awards  in  seven 
years.  Reporters  continuously  involved 
in  special  projects.  Competitive  market. 

These  jobs  require  a  college  degree 
and  a  passion  for  quality,  integrity  and 
teamwork.  Send  resume  and  clips  to  T. 
Wayne  Mitchell,  senior  vice  president 
and  editor,  Anderson  Independent- 
Mail,  P.O.  Box  2507,  Anderson,  SC 
29622  or  Fax  to  (864)  260- 1 276. 


_ EDITORIAL _ i 

NIGHT  EDITOR.  The  Cape  Cod  Times, 
New  England's  Newspaper  of  the  i 
Year,  is  seeking  a  take-charge  editor  to 
lead  the  night  news  operation.  Duties  ^ 
include  deadline  editing,  headline  writ-  I 
ing  and  training,  supervising  and 
assigning  copy  editors  and  reporters. 
Successful  candidate  will  be  a  high- 
;  energy  journalist  with  razor-sharp  edit-  1 
ing  skills,  a  love  of  news,  and  a 
demonstrated  appreciation  for  story  : 

I  presentation  (and  making  deadline). 
Newsroom  management  and  pagina¬ 
tion  experience  preferred.  Send  letter, 
resume,  salary  history  and  examples  of 
your  work  and  your  present  newspa¬ 
per  to  Cliff  Schechtman,  Editor,  The  i 
Cape  Cod  Times,  319  Main  Street,  i 
Hyannis,  MA  02601 . 

ONUNE  BUSINESS 
EDITORS/REPORTERS  ! 

South  Florida-based  online  regional  news 
service,  www.dbusiness.com,  is  looking  i 
for  several  freelance/full  time  business 
editors/ reporters  to  cover  regional  public 
and  privately-held  companies.  Onsite 
work  based  in  S.  Florida;  some  offsite 
writing  jobs  available.  Must  be  Internet 
savvy;  3-5  years  business  news  expe¬ 
rience  required.  Send  resumes  via  E-mail  i 
to:  dbusinessi  @hotmail.com 

PENINSULA  BUREAU  CHIEF 

The  San  Francisco  Chronicle  has  an 
opening  for  a  Peninsula  bureau  chief, 
based  in  Mountain  View.  A  successful 
candidate  will  have  demonstrated 
experience  as  a  supervisor  and  assign¬ 
ment  editor,  which  includes  the  ability 
to  assign  and  direct  daily  news  cov¬ 
erage  and  projects.  Reporting  experi¬ 
ence  and  at  least  five  years  of  experi¬ 
ence  at  a  daily  metro  newspaper  pre¬ 
ferred.  Strong  knowledge  of  the 
Peninsula  and  South  Bay  is  preferred. 

;  Please  send  a  cover  letter,  resume  and 
writing  or  editing  clips. 

Interested  applicants  should  send 
material  to  Leslie  Guevarra,  acting 
director  of  editorial  hiring  and  devel- 
!  opment,  or  Linda  Strean,  assistant 
managing  editor  for  metro  news,  at  the 
[  San  Francisco  Chronicle,  901  Mission 
Street,  San  Francisco,  CA  94103.  Fax 
'  to  (41 5)  495-3843. 

For  more  information.  E-mail  Linda 
Strean  at  streanl@sfgate.com 

REPORTER  -  Growing  weekly  newspa¬ 
per  company  is  seeking  an  experi¬ 
enced  municipal  beat  reporter.  Salary 
j  and  benefits.  Great  Jersey  Shore  loca¬ 
tion.  Send  resume  and  cover  letter  to 
Joanne  Skrable,  The  Coast  Star,  1 3 
Broad  Street,  A/lanasquan,  NJ  08736. 


E&P*s  Classified 


The  newspaper  industry’s  meeting  place. 
(2U)  675'4380 


_ EDITORIAL _ 

REPORTER  NEEDED  for  6,500  circula¬ 
tion  weekly  covering  Mackinac  County 
at  the  gateway  to  Michigan's  Upper 
Peninsula.  Good  training,  experience, 
benefits.  Professional  publication.  Won¬ 
derful  communities,  beautiful  environ¬ 
ment.  Send  letter,  samples,  resume  to 
Wesley  Maurer,  publisher.  The  St. 
Ignace  News,  P.O.  Box  277,  St. 
Ignace,  Ml  49781 . 

REPORTER  who  can  provide  top-flight 
breaking  or  beat  coverage  while  build¬ 
ing  strong  enterprise  stories  for  the 
weekend  sought  by  50,000  Texas  AM. 
Successful  applicant  will  be  self-starter 
with  strong  reporting  and  writing  skills. 
Send  clips,  resume  to  James  H.  Denley, 
editor,  Abilene  Reporter-News,  100 
Cypress  Street,  Abilene,  TX  79601 . 

E-mail:  denleyj@abinews.cam 

REPORTERS 

Can  you  tell  a  good  story  from  the 
local  angle?  Do  you  know  how  to  use 
a  camera?  Have  you  ever  heard  of 
Quark?  The  Alliance  Review  and  its 
weekly  division  seeks  full  and  part  time 
reporters  with  experience  and  or  edu¬ 
cation  and  an  interest  in  community 
journalism.  Send  resume  and  clips  to 
Michael  Patterson,  editor.  The  Alliance 
Review,  P.O.  Box  2180,  Alliance,  OH 
44601 .  Phone:  (330)  821-1300. 

REPORTERS 

The  Pittsburgh  Business  Times,  named 
the  best  weekly  in  Pennsylvania,  seeks 
resumes  and  writing  samples  from 
journalists  with  three  to  ten  years 
newspaper  experience.  Please  send 
five  clips  to  Editor,  Pittsburgh  Business 
i  Times,  2313  East  Carson  Street,  Suite 
200,  Pittsburgh,  PA  1 5203. 


_ EDITORIAL _ 

REPORTER 

ENTRY-LEVEL 

National  financial  trade  weekly  based 
in  West  Palm  Beach,  FL,  has  entry-level 
reporter  position  open.  Financial  report- 
.  ing  background  not  a  necessity;  solid 
reporting  skills  are.  Salary  in  mid-20s, 
excellent  benefits.  Send  resume  and 
clips  to  Editor,  P.O.  Box  4387,  W. 
Palm  Beach,  FL  33402. 

REPORTER 

Miami  Today  seeks  reporter  with 
I  interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
Mr.  Lewis,  Miami  Today,  P.O.  Box 
1368,  Miami,  FL  33101,  or  fax  (305) 
358-4811. 

REPORTER  --  Looking  for  a  top-notch 
journalist  who  likes  digging  for  the  big 
stories.  We  want  someone  who  is  will¬ 
ing  to  dig  beneath  the  press  release  ta 
produce  lots  of  quality  stories.  Send 
resumes,  clips  to  John  Kelleher,  city 
editor.  The  Herald  Bulletin,  1 1 33 
Jackson  Street,  Anderson,  IN  46015- 
1090. _ 

REPORTER 

The  leading  trade  paper  for  the 
supermarket  industry  is  seeking  a 
crackerjack  reporter  to  cover  trends  in 
packaged  goods.  The  ideal  candidate 
will  have  a  high  level  of  writing/ 
reporting  skill  that  can  be  maintained 
under  deadline  pressure.  Three  years 
of  experience  is  preferred.  Salary:  Mid 
to  High  $20's. 

Please  send  your  resume  and  cover  let¬ 
ter  to:  P.O.  Box  ML,  7  West  34th  Street, 
6th  Floor,  New  York,  NY  1 0001 .  EOE. 


Attention 

Advertisers! 

Deadline  for 
Nov.  28  issue 


Line  ads 

Copy  Nov.  23  @  5:(X)  EST 

Display  ads 

Space  Nov.  20  @  5:00  EST 
Copy  Nov.  23  @  5:00  EST 


for  further  info,  please  call 

(212)  675-4380  x171 


www.mediainfo.com 
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HELP  WANTED 


ROOM  TO  WRITE  ,  j 

i 

New  Times  is  looking  for  experienced  v 
news  and  feature  writers  to  staff  its  '  r 
hard-hitting  weekly  papers  in  Phoenix,  i  ( 
Denver,  Miami,  Dallas,  Houston,  San  ‘  s 
Francisco,  Los  Angeles,  Ft.  Lauderdale,  ,  > 
Cleveland  and  St.  Louis.  We  publish  i  ^ 
in-depth,  well-crafted  stories  that  i 
explore  the  issues,  events  and  ! 
personalities  that  make  our  com-  I  < 
munities  tick.  Our  stories  inform  and  !  ‘ 
entertain  readers,  provoke  strong  reac-  i  ‘ 

tions  and  win  national  awards.  ' 

( 

If  you  understand  the  difference  j  * 
between  magazine- style  reporting  and  j 
the  hurried  fact-finding  of  daily  j 
papers,  if  your  copy  is  as  much  a  , 
pleasure  to  read  as  It  is  well  I  , 
researched,  we  want  to  hear  from  you.  !  , 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis.  [ 
New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you  j 
need  to  put  the  news  in  perspective  j 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SCIENCE  WRITER 

i 

The  Albany  Medical  Center,  north-  ! 
eastern  New  York's  only  academic  j 
health  sciences  center,  seeks  energetic  1 
science  writer  who  can  also  speechwrite 
at  major  teaching  hospital  and  medical 
school.  Send  CV,  salary  history  and 
writing  samples  to  the  employment 
site,  mail  code  56,  Albany  Medical 
Center,  New  Scotland  Ave.,  Albany,  NY  , 
12208. 

SEEKING  NEWS  HOUND 

Can  you  handle  the  usual  coverage  of 
city  and  county  governments  and  know  \ 
how  to  sniff  out  the  tough  stuff  as  well. 

If  you've  got  a  good  nose  for  news  and  ■ 
want  to  live  on  the  beautiful  south¬ 
eastern  seaboard,  we  want  to  talk  to  | 
you.  As  a  beot  ond  assignment 
reporter  you  will  be  part  of  a  newspa¬ 
per  recognized  nationally  for  its  circula-  | 
tion  growth  and  local  news  coverage.  | 
Join  our  team,  learn  and  grow,  win 
awards  and  help  make  a  difference  in  j 
our  community.  Send  your  resume  | 
along  with  copies  of  your  best  clips  to  ; 
Managing  Editor,  The  Daily  Herald,  j 
P.O.  Box  520,  Roanoke  Rapids,  NC  j 
27870  or  fax  to  (252)  537-23 1 4. 


_ EDITORIAL _ 

SPORTS  DESIGN  &  SPORTSWRITER 
The  Arizona  Daily  Star  seeks  design 
applicants  with  skill  in  editing,  news 
judgment  and  QuarkXPress.  The  writ¬ 
ing  job  covers  University  of  Arizona 
women's  sports,  backup  to  football  and 
men's  basketball,  AAA  baseball  and 
GA/enterprise.  Send  resume  and  work 
samples  to  Sports  Editor  BJ  Bartlett, 
Arizona  Daily  Star,  P.O.  Box  26807, 
Tucson,  AZ  85726. 

SPORTS  EDITOR  needed  for  45,000 
circulation  daily  in  Zone  6.  College 
degree,  5  years  of  sports  reporting 
experience  and  at  least  2  years  in  a 
supervisory  position  required.  Cov¬ 
erage  areas  include  high  school  and 
junior  college  sports  along  with  age 
group,  recreation  and  outdoors  activities. 
Primary  emphasis  on  directing  the  7 
member  sports  staff  and  producing  a 
quality  product.  Submit  resume  and 
;  salary  requirements  to  Box  08684,  Editor 
i  &  Publisher. 


EDITORIAL 


Layout  and  editor  position  open  at 
80,000  daily  and  Sunday  The  Press  of 
Atlantic  City  in  New  Jersey.  Challeng¬ 
ing  position  includes  working  with 
sports  writers  to  create  innovative  cov¬ 
erage  with  enterprise,  features,  game 
stories  and  special  editions.  Mail 
resumes  to  Mike  Shepherd,  sports 
editor.  The  Press  of  Atlantic  City,  1  1 
Devins  Lane,  Pleasantville,  NJ  08232; 
E-mail  mhs@pressplus.com 

THE  COURIER  NEWS,  a  daily  news¬ 
paper  based  in  Elgin,  Illinois,  40  miles 
west  of  Chicago,  seeks  an  innovative 
general  assignment/municipal  reporter 
who  would  thrive  on  a  staff  that 
encourages  strong  writing  and  clips  to 
Dennis  Robaugh,  metro  editor.  Courier 
News,  P.O.  Box  531,  Elgin,  IL  60120. 
Excellent  salary  and  benefits.  No 
phone  calls,  please. 


_ EDITORIAL _ 

SPORTS  REPORTER 

The  Free  Press,  winner  of  1 5  NCPA 
awards  in  1 998,  seeks  a  sports  reporter. 
We  cover  preps,  ECU,  minor  league 
baseball.  We  require  writing,  Quark¬ 
XPress  skills.  Send  resume,  clips,  pages, 
references  to  The  Free  Press,  c/o  Editor 
Richard  Wagner,  2103  N.  Queen  Street, 
Kinston,  NC  28501 . 

THE  GAZEHE,  a  106,000  circulation 
daily  in  Colorado  Springs,  is  seeking  a 
full-time  copy  editor  for  the  entertain¬ 
ment/features  department.  Duties  include 
editing  stories  for  content  and  grammar, 
selecting  wire  stories,  designing  pages 
and  helping  to  maintain  story  lists.  A 
strong  background  knowledge  in  the 
arts,  movies,  TV,  pop  music  and  pop 
I  culture  is  essential.  Send  cover  letter 
j  and  resume  by  November  23  to  Susan 
j  Edmondson,  entertainment  editor.  The 
Gazette,  30  S.  Prospect  Street,  Colorado 
Springs,  CO  80903.  No  phone  calls, 

,  please. 

EOE,  MFDV 


Ptri? 

^TMENTI 


In  addition  to  our  monthly  feature,  Editor  &  Publisher  devotes  a 
special  Employment/Recruitment  Section  once  a  year  to  high¬ 
light  issues  that  affect  both  employees  and  human  resource  pro¬ 
fessionals  at  newspapers.  Recruitment  needs  today  are  ever- 
changing.  We  cover  many  topics  including  how  vast  technologi¬ 
cal  advances  are  creating  new  positions  and  the  need  for  indi¬ 
viduals  with  specialized  skills. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
E&P  Classified  Department  (212)  675-4380.  Ext.  171. 


Issue  Dates: 

DECEMBER  19 
JANUARY  16 
FEBRUARY  20 
MARCH  20 


Space  Deadlines: 

DECEMBER  9 
JANUARY  6 
FEBRUARY  10 
MARCH  10 
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HELP  WANTED 


_ EDITORIAL _ 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior, 
is  seeking  enterprising,  energetic  can¬ 
didates  to  fill  a  variety  of  newsroom 
positions.  We  are  a  growing  company 
committed  to  serving  readers  with 
superior  journalism,  top-notch  design 
and  smart  newsroom  management. 
Now  accepting  applications  for: 

•ASSISTANT  CITY  EDITORS 
•EXECUTIVE  NEWS  EDITOR 
•EDITORIAL  PAGE  EDITOR 
•COPYEDITORS 
•GRAPHIC  ARTIST/ILLUSTRATOR 
•BUSINESS  REPORTER 
•COMMUNITY  REPORTER 
•SPORTS  WRITER 

Applications  should  include  resume, 
references  and  work  samples.  To  apply 
for  the  editorial  page  editor  or  executive 
news  editor  positions,  or  sports  writer, 
send  application  to  Editor  David 
Holwerk.  For  assistant  city  editor,  copy 
editor  or  graphic  artist  positions,  send 
applications  to  Managing  Editor  Craig 
Gemoules.  For  reporting  positions, 
apply  to  Executive  City  Editor  Andrea 
Novel  Buck. 

Duluth  News-Tribune 
424  West  First  Street 
Duluth,  MN  55802 


THE  PALM  BEACH  POST  seeks  an 
experienced  sports  page  designer/ 
copy  editor  who  understands  that  con¬ 
tent  —  not  gimmicks  —  drives  design. 
Must  exercise  sound  news  judgment, 
have  an  eye  for  detail,  and  be  eager  to 
work  in  a  competitive,  deadline-driven 
metropolitan  market.  Pagination  expe¬ 
rience  at  a  metro  daily  is  preferred,  but 
not  required.  Send  cover  letter  and 
resume  to  Tim  Burke,  executive  sports 
editor,  P.O.  Box  24700,  West  Palm 
Beach,  FL  3341 6  or  fax  to: 

(516)  820-4481 


THE  SEATTLE  TIMES  seeks  an  assistant 
sports  editor  to  supervise  the  copy 
desk,  to  oversee  production,  and  to 
help  shape  the  character  and  direction 
of  our  section.  Must  have  strong  edit¬ 
ing  skills,  deep  sports  knowledge  & 
management  experience.  Duties  also 
include  writing  reviews,  working  with 
reporters  on  live  stories,  booking  the 
section  and  meeting  deadlines.  Send  a 
resume,  samples  of  your  work  and 
references  to:  Cathy  Henkel,  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109-5321. 


TOWN  NEWS  EDITOR 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copyedit  with  skill,  and  inspire  a 
talented  staff  of  six  reporters.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 

TWO  GROWING  weeklies  need 
writers  and  paginators,  call  (225)  647- 
1829.  Experience  necessary.  Reloca¬ 
tion  required. 


_ EDITORIAL _ 

TWO  STAFF  WRITERS  wanted  for 
lively  New  York  City-based  financial 
magazine  (9x  annual)  to  do  features 
and  news  stories  with  flair  and 
tenacity.  Competitive  salary  plus 
bonus.  Fax  or  send  resume  and  3  clips 
to  Editor,  Treasury  &  Risk  Manage-  1 
ment,  1 1 1  W.  57th  Street,  New  York,  j 
NY  1001 9.  Fax:  (21 2)  258-21 85. 


TWO  WORDS:  Employee  Owned  i 
1  Excellent  27,000  AM  daily  offering  j 
i  rare  early  spots  with  ESOP  newspaper,  j 
Seeking  1  sports  writer,  2  deskers  to  j 
serve  west  side  of  Yellowstone.  With  , 
our  new  ESOP,  one  of  the  most  gener¬ 
ous  benefits  packages  available.  ; 

j  Dean  Miller,  Managing  Editor  { 
dmiller@idahonews.com  ' 

i  (208)  542-6766  ! 


j  WEST-CENTRAL  Ohio  daily  seeks  a 
I  Sports  Editor  who  can  liven  up  our 
j  sports  pages.  We're  a  6,000  circula¬ 
tion  daily  and  require  an  editor  with 
I  outstanding  management,  writing  and 
1  layout  (QuarkXPress)  skills.  Call  John 

3rsert  at  (419)  394-7414  or  E-mail  at 
ysert@hotmail.com  for  more  informa¬ 
tion.  ! 


i  WIRE  EDITOR:  Be  involved  with  variety  | 
;  of  exciting  stories  unique  to  Alaska 
j  and  this  island  community,  and  select  j 
i  stories,  photographs  and  graphics 
I  from  around  the  world  through  The  ‘ 
'  Associated  Press.  Design  and  paginate 
;  pages.  State-of-the-art  equipment.  3 
I  p.m.  to  midnight  hours.  Advancement 
I  opportunities  available  through  news- 
j  paper  and  its  TV  station.  Send  letter, 
i  resume  and  clips  to  Belinda  Chase, 

I  managing  editor,  Ketchikan  Daily 
i  News,  P.O.  Box  7900,  501  Dock  Street 
I  Ketchikan,  Alaska  99901 . 


WIRE  EDITOR 

The  Free  Press,  a  14,000  AM  daily  in 
Kinston,  NC,  is  seeking  a  wire  editor. 
QuarkXPress,  design  experience  neces¬ 
sary.  Good  pay,  benefits.  Send  resume, 
4  tear  sheets,  references  to  Richard 
Wagner,  editor,  P.O.  Box  1 29,  Kinston, 
NC  28502. 


i  INFORMATION  SYSTEMS 

I  CNI  CORPORATION,  a  computer  inte- 
j  gration  company  that  services  the 
I  newspaper  industry  is  seeking  individ- 
I  uals  for  positions  in  systems  integra- 
I  tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
j  desirable.  Nationwide  travel  is  required. 

!  E-mail  resume  to:  hr@cnicorp.com 
j  Please  include  your 

j  name  on  the  subject  line 

MAILROOM 

VIRGINIA  SIX-DAY  daily  needs  man¬ 
ager  to  oversee  packaging  and  distri¬ 
bution  operations.  Mailroom  supervisory 
I  experience  and  skills  in  the  areas  of 
hiring,  training  and  mailroom  equip¬ 
ment  set-up  and  maintenance  are 
required.  This  is  a  “hands  on"  third 
shirt  position  reporting  to  the  Circula¬ 
tion  Director.  To  apply  send  letter 
detailing  experience  and  salary  require¬ 
ments  along  with  resume  to  Box  122 
c/o  Daily  News-Record,  P.O.  Box  193, 
Harrisonburg,  VA  22801 . 


_ PRESSROOM _ 

PRESS  OPERATORS 

Want  to  move  to  the  Rockies?  Col¬ 
orado  Community  Newspapers  is 
expanding  its  printing  facility  in  Castle 
Rock,  Colorado,  just  25  miles  south  of 
Denver.  We  need  press  operators, 
entry  level  to  crew  leaders.  Come  to  Col¬ 
orado,  a  state  with  skiing,  hiking,  pro¬ 
fessional  sports  and  many  other 
amenities.  All  jobs  are  full  time  with  full 
benefits  and  training.  Relocation 
expenses  possible  for  the  right  candi¬ 
dates.  Call  Rich  Bangs  or  Larry  Foos, 
(303)688-3128. 

PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
have  a  commitment  to  quality,  good  | 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Opera¬ 
tions  Director,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 

PRESS  OPERATOR 

The  Clarksburg  Exponent-Telegram  is 
seeking  a  journeyman  pressman  with 
at  least  four  years  experience  on  Goss 
Urbanite  presses.  Send  resume  to 
Frank  J.  Bolyard,  Clarksburg  Pub¬ 
lishing  Company,  324-326  Hewes 
Avenue,  Clarksburg,  WV  26301 . 


_ PRESSROOM _ 

PRESSMAN  WANTED.  Two  years 
experience  on  Goss  Urbanite  web 
press.  Salary  commensurate  with  expe¬ 
rience.  Reply  to  Roswell  Daily  Record, 

I  P.O.  Box  1 897,  Roswell,  NM  88201 . 

!  (505)  622-7710  or 

i  E-mail  at  peretti@prodigy.net 

j  WEB  OFFSET  press  operators  needed 
i  for  busy  newspaper  and  commercial 
I  shop.  Multi  web  color  experience  on 
i  Goss  Community  helpful.  Need  lead 
!  and  good  second.  Excellent  wages, 
j  401  (k),  insurance.  Send  resume  to 
1  News  Color  Press,  P.O.  Box  1 49,  Mt. 

\  Gilead,  OH  43338.  Attn:  Tom  Rapp 
j  (419)947-9221. 


_ PUBUSHING _ 

WANTED  Publisher  and  General 
Manager  at  New  York  City  head- 
I  quarters  of  leading,  small  circulation, 

!  German  language,  Jewish  bi-weekly 
I  with  untapped  expansion  possibilities 
j  here  and  abroad.  Applicant  must  have 
I  proven  experience  in  successfully 
j  managing  sales,  circulation  and  pro- 
I  duction  for  similar  publication.  Fax 
resume  to  John  Orr  at  (212)  249-5736 
;  or  E-mail  to  Mgrjob@aol.com  Initial 
I  port  time  assignment  possible. 


PRESSRCX3M  PRESSROOM 


Pressroom  Poreperson . ^ 

I  Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal  * 
I  and  Barron’s  Business  &  Financial  Weekly,  has  an  opening  • 
J  for  a  Pressroom  Foreperson  to  manage  the  nightly  printing/  | 

*  production  of  our  various  publications  in  our  Bowling  Green,  . 

*  OH  printing  facility.  ' 

I  Responsibilities  include  but  are  not  limited  to  management  1 
‘  of  all  pressroom  and  mailroom  staff  and  work  processes,  • 

*  coordination  with  supporting  departments,  preparation  of 

I  reports,  and  ordering  of  pressroom/mailroom  materials  • 
j  and  supplies.  i 

*  The  qualified  candidate  should  possess  the  skills  necessary 

I  to  carry  out  the  responsibilities  listed  above:  should  be  * 
^  computer  literate;  have  excellent  organizational,  verbal  I 
and  writing  skills;  should  be  experienced  in  operating  a  ■ 
’  double^width  offset  press:  and  have  at  least  5  years  of 
I  pressroom  supervisory  experience.  Previous  demonstration  > 
;  of  assertive  leadership  skills  in  building  a  successful  team  i 
environment  is  essential.  Deadline  process  color  experience  • 

*  is  also  necessary. 

I  We  offer  a  competitive  salary  and  an  excellent  benefits  I 
,  package.  Qualified  applicants  should  forward  or  fax  resume  i 
'  and  salary  history  to: 


Dow  Jones  &  Company 
Attn:  Productkm  Manager 
1100  Brim  Road 
Bowling  Green,  OH  43402 
Fax:  419-354-0411 
www.dowJones.com/careers 
Equal  Opportunity  Employer 


J 
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POSITIONS 

WANTED 


_ ADMINISTRATIVE _ 

I'M  INTERESTED  in  the  business  of  your 
newspapers!  Dailies,  weeklies,  start  up 
publications.  Publisher  with  significant 
finance  background  seeks  manage¬ 
ment  position.  Will  relocate.  E-mail 
response  to  lwalcutt@msn.com  or  call 
L.Walcutt  (423)  982-1 394. 

IMPROVE  YOUR  paper's  quality  and 
sales.  Well-rounded,  respected,  prof¬ 
itable  daily,  weekly  magazine  pub¬ 
lisher.  Box  08691 ,  Eaitor  &  Publisher. 

PUBLISHER  SEEKING  a  position  as 
Publisher/General  Manager.  Com¬ 
munity  leader,  people/profit  oriented. 
20  years  experience  in  advertising, 
circulation  and  commercial  printing. 
Will  relocate.  Coll  Lonnie  at  (281) 
333-0606  or  E-mail  at: 

candy@phoenix.net 

PUBLISHER  with  extensive  sales  and 
marketing  background  in  newspaper 
and  trade/consumer  magazines  seek¬ 
ing  new  challenges.  Strong  ability  to 
generate  display/classified  sales  by 
using  creative  and  leadership  skills. 
Very  proficient  at  balancing  editorial 
and  sales  functions.  Experienced  in 
P&L  responsibility.  Reply  to  Box 
08681 ,  Editor  &  Puolisher. 

PUBLISHER'S  CONSULTANT:  Able  to 
develop  or  simply  implement  new 
policies  to  solve  problems  in  advertis¬ 
ing,  circulation,  editorial  and  produc¬ 
tion.  30  years  publishing  experience  in 
weekly,  TMC  and  daily  publications. 
Able  to  pinpoint  and  solve  revenue, 
distribution  or  content  problems  by 
department,  or  isolate  and  correct 
personnel  problems  and  increase 
morale.  Available  for  short  or  long¬ 
term  projects,  or  for  problem  review 
and  analysis.  I  work  as  the  publisher's 
right  hand.  Experienced  in  quick 
turnaround  techniques  and  in  achiev¬ 
ing  long-range  goals.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at  (508) 
563-2835  ar  E-mail: 

mbradley@capecod .  net 


_ CIRCULATION _ 

BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  to  hit  it's  full  potential.  25  years 
sales  experience,  last  8  years  in  circula¬ 
tion.  Call  Andy  at  (7 17)  894-8371  or 
E-mail:  mrlefty@postoffice.ptd.net 

CIRCULATION  DIRECTOR 

Another  John  Glenn  ready  to  help  you. 
63  years  old,  30  years  praven  record 
and  positive  growth  working  a  balance 
budget.  Excellent  service  record.  Great 
communicator.  Excellent  health.  Circula¬ 
tion  from  1 1 ,000  to  1 80,000. 

Jim  (904)  749-4943 


DESIGNER/EDITOR,  15  years  with 
60,000-t  daily.  Peter,  900  Meridian  E. 
#19-377,  Milton,  WA  98354. 

EXPERIENCED  JOURNALIST  ready  to 
return.  10  years  experience  in 
Southwest  up  to  350,000  as  sports 
writer,  sports  editor,  news  editor. 
Finance  degree.  Journalism  minor.  Will 
consider  opportunities  at  all  sizes.  Con¬ 
tact  Mike  at  (214)  537-8916. 

EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to 
relocate.  (305)  891-2595 

GET  THE  BEST 

Professional  with  managerial,  editorial, 
page  design/layout  and  pagination 
experience  seeks  a  lob  in  the  Balti¬ 
more/DC  area.  Available  immediately. 
Call  Margo 
(301 )  872-0307 

SEASONED  NYC  photographer  seeks 
full  time  employment  as  photo  editor 
for  o  daily  AM  paper.  Salary  is  open. 
For  further  information  E-mail  at 
AFioranelli@aol.com 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575- 1005 


Positions  Wanted  Advertisers _ 

For  quicker  placement,  you  can  Fax  or  e-mail  your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card  number  and  expiration  date.  (212)  929-1259 

E-mail:  hazelp(§)mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 


3  weeks  . $8.60  3  weeks  . $3.60 

4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express. 
MasterCard  or  Visa.  Please  supply  name 
.1  P(MF  gn  ggi.(j  accouot  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  wiA/w.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Eileen  Long  /  Extension  1 70 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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Editors  should  monitor 
reporters’  TV  appearances 


by  B.G.  Yovovich 


When  it  comes  to  political  pun- 
ditry,  beware  the  star-struck 
print  journalist  on  television  or 

radio. 

Speaking  of  professional  issues  high¬ 
lighted  by  election  coverage  especially, 
Jack  Fuller,  president  and  publisher  of 
the  Chicago  Tribune,  says,  “A  big  prob¬ 
lem,  which  is  growing,  is  the  increasing 
willingness  of  journalists  to  go  on 
television  and  radio  making  highly  opin¬ 
ionated  remarks  about  everything  under 
the  sun,  with  great  immediacy,  which 
has  the  effect  of  making  them  appear 
less  thoughtful  and  balanced  than  they 
should  be.” 

It  is  not  that  journalists  should  not 
be  appearing  on  TV  or  that  they  should 


not  be  saying  what  they  know,  says 
Fuller.  “But  it  is  that  they  should 
not  be  saying  what  they  do  not  know,” 
he  adds.  “Or  that  they  should  not  be 
giving  opinions  in  quite  so  naked  a 
fashion.” 

The  issue  is  something  the  profession 
as  a  whole  ought  to  be  thinking  about, 
says  Fuller. 

“Basically,  I  believe  that  reporters 
ought  to  abide  by  the  discipline  of  intel¬ 
lectual  honesty  in  their  report  on  a  sub¬ 
ject,  and  that  goes  in  what  they  print  and 
what  they  say,”  he  says. 

“If  they  are  not  living  up  to  that  disci¬ 
pline,  or  the  audience  does  not  think  that 
they  are,  there  is  a  problem.” 

In  sum,  says  Fuller,  the  golden  rule  for 
print  journalists  appearing  on  TV  or  radio 
is;  Be  wise.  WM 


Polybags,  not  political  bags 


by  Robert  Neuwirth 


The  Chicago  Tribune  banned  politi¬ 
cal  advertising  on  its  delivery  bags 
after  60,000  Election  Day  copies 
went  out  in  bags  bearing  the  message 
“Vote  Republican”  above  the  newspaper’s 
logo. 

The  ad,  paid  for  by  the  DuPage  County 
Republican  Party,  drew  immediate  fire. 
“This  touched  a  real  raw  nerve,”  says 
Editor  Howard  Tyner.  “It  was  a 
Republican  endorsement,  and.  given  the 
history  of  this  newspaper,  it  could  easily 
have  been  misconstrued.” 

During  the  campaign  season,  the 
Chicago  paper  ran  three  other  home 
delivery  polybag  promotions  for  the 
GOP.  One  previous  ad  pushed  a  Re¬ 
publican  candidate  for  the  Cook  County 
Board.  Two  others  promoted  incumbent 
GOP  state  legislators  in  the  suburbs,  but 
did  not  have  the  Tribune’s  logo  on  the 
bags. 

Dennis  Grant,  vice  president  of  adver¬ 
tising,  says  he  did  not  know  the  ads  were 
destined  for  delivery  bags.  In  addition,  he 
noted,  the  paper  accepted  ads  on  its  poly- 
bags  and  has  no  regulations  restricting 


political  ads. 

Though  he  calls  the  effort  a  “fabulous 
creative  execution.”  because  it  drew  so 
much  attention,  he  adds  that  the  visibility 
might  have  backfired.  “It  was  so  dramat¬ 
ic  that  it  immediately  caught  everybody’s 
eye,  and  we  changed  our  policy  on  the 
spot,”  Grant  tells  The  Associated  Press. 

Adds  Deputy  Managing  Editor  James 


O’Shea,  “I  doubt  this  will  get  any 
Republican  elected  or  defeated.” 

Here’s  the  scorecard  on  ballot  booth 
bounce;  DuPage  County  Republicans 
trounced  their  Democratic  rivals  and  both 
GOP  state  senators  easily  won  re-elec¬ 
tion.  But  in  Cook  County,  the  Democrat 
squashed  the  Republican  who  put  her 
name  on  the  bags.  IH 


Political  fee-for-all 


Supporters  of  candidates  for  some 
offices  in  South  Dakota  got  a  taste 
of  the  cost  of  politics  when  they 
resorted  to  the  usual  tactic  of  sending  a 
candidate-serving  letter  for  inclusion  in  the 
local  paper’s  “Letter  to  the  Editor”  column. 

In  the  just-completed  elections.  The 
Rapid  City  Journal  took  a  new  approach  to 
handling  letters  to  the  editor  endorsing  can¬ 
didates.  They  charged  $10  for  the  privilege. 

The  South  Dakota  Press  Association 
reports  that  the  31,000-circulation  news¬ 
paper,  which  is  owned  by  Lee  Enterprises 
and  is  minutes  from  Mount  Rushmore. 
charged  for  publishing  letters  endorsing 


candidates  for  governor.  Congress  and  the 
Senate.  Letters  backing  local  candidates 
and  ballot  issues  were  not  charged  a  fee. 

Journal  Editor  Peggy  Sagen  says  the 
new  policy  was  the  result  of  a  post- 1996 
election  survey  that  found,  by  a  2-to-l 
margin,  readers  did  not  like  candidate 
endorsement  letters. 

She  says  the  policy  was  needed  to  cut 
down  on  the  number  of  boilerplate  en¬ 
dorsement  letters.  Prior  to  the  latest  elec¬ 
tion  cycle,  the  paper  explained  the  new 
policy  on  its  editorial  page.  Money  col¬ 
lected  from  the  letters  was  donated  to  the 
local  public  library.  —  David  Noack 
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BS?P  SHOP  TALK  AT  THIRTY 


by  Ellen  Warren 

Requiem  of  a  heavyweight: 

City  News  went  1 5  rounds 

‘If  your  Mother  says  she  loves  you,  check  it  out’ 
spread  the  fame  of  a  one-of-a-kind  school  in  the  streets 


There  is  one  room  in  my  house  that 
is  lined  with  photos  of  people  1 
love.  There  must  be  at  least  a  hun¬ 
dred  pictures  there  and  all  are  of  family 
but  two:  Arnold  Dornfeld  and  Mike 
Royko. 

Domie  and  Mike  had  a  lot  in  common. 

A  ferocious  growl.  Huge,  loving  hearts 
they  tried  hard  to  hide.  And  a  no-bullshit 
passion  for  the  news  business. 

For  the  noblest  of  these  virtues,  thank 
the  City  News  Bureau  of  Chicago,  the 
irreplaceable  news  shop  where  both  got 
their  start  in  journalism. 

It’s  a  damned  good  thing  Dornfeld  and 
Royko  are  dead.  That 
way,  they  can  turn  over 
in  their  graves  at  the 
recent  announcement 
that  City  News  is  being 
permanently  shut  down. 

Most  City  News 
alums  probably  haven't 
plastered  photos  of  their 
Journalistic  heroes  on 
their  personal  wall  of 
respect  —  in  the  bedroom,  no  less  —  but 
there  are  thousands  of  us  who  think  of  the 
place  and  its  people  as  part  of  our  family 
tree. 

For  most  of  us,  it  was  the  worst  and  the 
most  wonderful  place  we  have  ever 
worked.  When  1  got  a  phone  call  from  a 
friend  informing  me  the  money  men  were 
pulling  the  plug  on  City  News,  it  was  like 
a  death  in  the  family. 

The  next  day,  looking  for  a  little  com¬ 
fort  (in  a  newspaper  office?),  1  struck  up  a 
conversation  with  one  of  the  many  ex-City 
News  guys  I  work  with  at  the  Chicago 
Tribune. 

He  shut  me  up  fast  when  he  said.  “I’m 
not  going  to  get  into  a  nostalgia  contest.” 
Well,  1  am. 

City  News  is  the  place  where  1  met  the 
man  I  married,  where  a  fellow  reporter 
became  the  best  man  at  our  wedding, 
where  godfathers  for  both  of  our  sons 
profited  from  Domie’s  favorite  reproach, 
“Laddie,  spare  me  the  bullshit.” 


Since  1 890,  when  it  opened  as  a  coop¬ 
erative  news-gathering  agency  for  the 
city’s  daily  papers  (even  then,  the  papers 
were  trying  to  save  a  buck).  City  News 
kids  have  been  on  duty  around  the  clock  at 
cop  shops  and  obscure  courtrooms  cover¬ 
ing  the  news,  mundane  and  magnificent. 

The  idea,  then  as  now,  was  to  pay  as 
little  as  possible  to  young  people  who 
were  willing  to  work  their  hindquarters 
off  for  the  opportunity  to  get  some  jour¬ 
nalism  experience  in  a  rollicking  news 
town. 

This  freed  up  daily  newspaper 
reporters  for  other  things  —  booze,  card 
games,  nooners  and, 
even,  sometimes  cap  J 
Journalism.  That  way. 
the  newspapers  —  at 
one  time  there  were  10 
of  them  —  could  be 
sure  that  if  real  news 
broke  out.  City  News 
would  alert  city  rooms 
in  time  for  the  desk  to 
hustle  its  prima  donnas 
out  to  the  scene,  or  work  it  by  phone  to 
look  like  they’d  been  there. 

For  the  kids  of  City  News,  it  was  a 
chance  for  on-the-job,  sink-or-swim,  in- 
the-trenches,  boot  camp,  tough  love.  Hell 
Week,  pick-your-cliche  experience  no 
journalism  class  could  come  close  to. 

After  a  14-month  lifetime  at  City 
News,  I  worked  up  the  guts  to  ask  Royko 
to  hire  me  as  his  first  woman  legman  at 
the  Chicago  Daily  New.s. 

At  first,  Royko  was  hesitant.  A  man  of 
refined  sensibilities,  Royko  told  me,  “1 
can’t  yell  at  a  woman!” 

“I  can  stand  the  yelling,”  I  promised. 
As  a  graduate  of  the  Dornfeld  School  of 
Journalism,  Royko  knew  1  spoke  the 
truth.  I’d  been  yelled  at  by  the  best  in  the 
business. 

It  is  the  veteran  night  editor  Dornfeld 
who  is  widely  credited  with  the  slogan  that 
became  the  coda  of  City  News:  “If  your 
Mother  says  she  loves  you,  check  it  out.” 

A  fanatic  for  accuracy  and  detail. 


Dornfeld  insisted  on  letting  the  truth  get  in 
the  way  of  that  good  story.  Domie  said  it 
was  his  contemporary,  Ed  Eulenberg,  who 
actually  said  it. 

In  the  beginning,  the  prissy  “Up  on 
your  toes”  was  the  motto  of  the  place. 
“Down  for  the  count”  is  the  motto  now. 
The  last  remaining  two  Chicago  dailies, 
the  Trih  and  the  Sun-Times,  decided  to 
stop  losing  money  on  City  News.  As 
newspapers  enter  the  new  century,  losing 
money  in  cyberspace  apparently  has  more 
appeal. 

When  TV  and  radio  station  subscribers 
to  City  News  refused  to  pay  a  fair  but 
higher  fee  to  bring  the  place  into  the 
black,  it  was  “30”  for  the  nation’s  oldest 
news  service. 

Unless  some  angel  in  green  eyeshade 
suddenly  appears.  City  News  will  close 
March  1. 

In  a  sentiment  much  scarier  than  any¬ 
thing  a  City  News  kid  had  to  take  off  a 
beefy  cop  or  a  red-faced  mayor,  Larry 
Green,  executive  editor  of  the  Sun- 
Times,  told  a  Tribune  reporter,  “If  the 
institution  had  value,  it  would  be  making 
money.” 

I’m  not  sure  what  Mike  Royko  would 
have  said  to  that.  Whatever  it  was  couldn’t 
be  printed  here. 

As  for  the  response  of  A.A.  Dornfeld,  1 
imagine  Domie  with  the  police  scanner 
scratching  in  the  background,  the  fire 
alarm  dinging  out  a  four-bagger,  the 
archaic  old  switchboard  buzzing  and 
flashing.  He  interrupts  the  phone  call  he’s 
on,  puts  his  big,  meaty  paw  over  the 
mouthpiece  and  tells  me,  “Tootsie  girl, 
tell  him  Dornfeld  said,  ‘Spare  me  the 
bullshit.’”  H 


Warren  writes  for  the  Chicago 
Tribune.  She  has  been  a  local, 
national  and  White  House  political 
writer,  as  well  as  a  foreign  and  war 
correspondent.  She’s  also  been  a 
columnist  and  feature  writer.  Her  most 
recent  award  was  induction  in  the 
Chicago  Journalism  Hall  of  Fame. 


For  most  of  us, 
it  was  the  worst  and 
the  most  wonderful 
place  we  have 
ever  worked. 
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Problpill...How  to  Grab  your 
Customers’  Attention? 


Solution.  •  .Post-it®  Note  Ads 


from  3M  and  Wood  Associates. 


We  can  design,  target,  print,  apply,  ship  and 
consolidate  Post-it®  Note  ads  for  your 
newspaper  and  direct  mail  campaigns. 

Call  1-800-595-7264  or  visit  our  Web  site,  www.notead.com 

and  order  a  1999  Advertiser  Media  Kit. 

When  you  do,  we  will  send  you  a  Free  Gift... 

A  Post-it®  Personal  Note  and  Flag  Pocket  Pak/Organizer! 

A  $10.00  Value! 

3073  Corvin  Drive  •  Santa  Clara,  CA  95051  •  Phone  (800)  595-7264  •  Fax  (408)  523-2789  •  email:  notead@wooclteam.com  •  Internet:  www.notead.com 
©1998  Wood  Associates,  Inc.  Post-it*  Notes,  a  product  of  3M  distributed  by  Wood  Associates,  Inc.  “Post-if  is  a  registered  trademark  of  3M. 


A  story  of  politics 
and  cultural  diversity. 


it 


In  February  1998,  the  U.S.  Supreme  [ 

Court  unanimously  rejected  an  Alaskan 
village's  claim  to  govern  itself  as  a 
semi-sovereign  state. 

Coverage  of  this  landmark  ruling 
by  Fairbanks  Daily  News-Miner 
reporters  Douglas  Fischer,  Al  Slavin 
and  Sam  Bishop,  was  honored  with  a 
first  place  1998  C.B.  Blethen  award 
for  Distinguished  Coverage  of 
Diversity.  Their  series,  "A  Struggle  for 
Power,"  followed  the  controversial 
journey  of  the  state  of  Alaska  ^ 

and  members  of  Alaskan  tribal  ' - "  ^ ^ — ' 

.  Photograph  by  Sam  Harrel/Nem-Miner 

government  to  the  United  States 

highest  court.  What  transpired  was  a  dispute  dealing  with  community,  culture  and  the  intimate  connection 
between  people  and  their  land. 

"Even  someone  not  the  least  bit  familiar  with  the  Alaska  Natives  came  away  with  a  strong  sense  of  what 
life  is  like  for  these  people  and  what  was  at  stake  with  this  ^ntroversy,"  said  a  member  of  the  judging 
committee.  "As  a  result,  readers  not  only  were  informed,  they  were  led  to  care." 

It  is  this  sort  of  bold,  compassionate  and  thorough  journalism  that  typifies  C.B.  Blethen  Award  winners. 
For  the  past  23  years,  these  awards  have  been  presented  by  The  Seattle  Times  in  memory  C.B.  Blethen,  Times' 
publisher  from  1915-1941.  This  year,  writers  from  11  newspapers  belonging  to  the  Pacific  Northwest  Newspaper 
Association  were  recognized  for  outstanding  regional  journalism. 


1998  C.B.  Blethen  Memorial  Award  Winners 


Distinguished  Deadline  Reporting 

Under  50,000  circulation  1.  Yakima  Herald-Republic,  Yakima,  WA;  Jeremy 
Meyer,  David  Wasson  and  Spencer  Hatton,  "Mercy,  son  die  in  air  crash," 
2.  Tri-City  Herald;  Tri-Cities,  WA;  "Hermiston  Kidnapping,"  Over  50,000 
drculotion  1,  The  Oregonian,  Portland,  OR,  "Death  in  the  line  of  duty." 
2.  The  Oregonian,  Portland,  OR;  "Parking  Garage  Collapse," 

Distinguished  Coverage  of  Diversity 

Under  50,000  circulation  1.  Fairbanks  Daily  News-Miner,  Fairbanks,  AK; 
Douglas  Fischer,  Al  Slavin  and  Sam  Bishop;  "A  Struggle  for  Power,"  2,  The  Sun, 
Bremerton,  WA;  Michael  Wagar  and  Jim  Campbell,  Over  50,000  circulation 
1.  The  Seattle  Times,  Seattle  WA;  2.  The  Spokesman-Review,  Spokane,  WA, 

Distinguished  Enterprise  Reporting 

Under  50,000  circulation  1,  The  Sun,  Bremerton,  WA;  Seabury  Blair  Jr.; 
"The  Return  of  the  Wolf."  2.  The  Daily  News,  Longview,  WA;  "Behind  Bars." 
Over  50,000  circulation  1.  Seattle  Post-Intelligencer,  Seattle,  WA; 
Steven  Goldsmith;  "Foster  Care."  2.  The  Seattle  Times,  Seattle,  WA; 
Eric  Nalder;  "Wanted," 

Distinguished  Feature  Writing 

Under  50,000  circulation  1,  The  Daily  News,  Longview,  WA;  Christy  McKerney; 
"An  incredible  will  to  live."  2.  Yakima  Herald-Republic,  Yakima,  WA;  Joseph 
Rose;  "The  (hard)  life  and  (almost  unnoticed)  death  of  Neva  Roland," 
Over  50,000  circulation  1,  The  Spokesman-Review,  Spokane,  WA;  Julie 
Sullivan;  "Life  of  Ryan,"  2.  The  Idaho  Statesman,  Boise,  ID;  Marianne  Flagg; 
"Prescribed  to  Death," 


Distinguished  Investigative  Reporting 

Under  50,000  circulation  1,  Yakima  Herald-Republic,  Yakima,  WA;  Wendy  Harris 
and  David  Wasson;  "Nonprofit  and  unaccountable,"  2.  Great  Falls  Tribune, 
Great  Falls,  MT;  Carol  Bradley;  "Post  67  liquor  license  leaves  messy  trail." 
Over  50,000  circulation  1.  Seattle  Post-Intelligencer,  Seattle,  WA;  Andrew 
Schneider  and  Mike  Barber;  "The  Power  to  Harm."  2.  The  Seattle  Times, 
Seattle,  WA;  Duff  Wilson;  "Fear  in  the  fields." 

Debby  Lowman  Award 

1.  The  Seattle  Times,  Seattle,  WA;  Shelbe  Gilje,  Cheryl  Morningstar;  "Phone 
Static,"  2.  Seattle  Post-Intelligencer,  Seattle,  WA;  Bill  Virgin,  Mark  Higgins, 
Lynn  Steinberg,  Teresa  Talerico;  "Over  our  heads," 

Entries  for  1999  C.  B.  Blethen  Awards  must  be  received  by  May  U,  1999.  Stories 
must  appear  in  a  daily  newspaper  (belonging  to  the  Pacific  Northwest 
Newspaper  Association)  in  Alaska,  British  Columbia,  Idaho,  Montana,  Oregon, 
Utah  or  Washington  between  March  1,  1998  and  February  28,  1999.  Contact  the 
Pacific  Northwest  Newspaper  Association,  P.O.  Box  11128,  Tacoma,  WA  98411 
(253/272-3611). 


